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TheNP-99isa4-ply,  083  _ 

no  pack  blanket  designed  | 

for  use  on  all  newspaper  - 

presses,  especially  older  - 

vintage  Goss  Metros, 

Metroliners,  Urbanites  ^ 

and  Community  presses 
where  controlled  feed  Wjjt 
is  required.  This  no  |H 

packblanket  with  its  ® 

revolutionary  new  P  ' 

compressible  layer  will 

compensate  for  blanket 

overfeeds.  It  features 
excellent  release  char¬ 
acteristics  and  provides  L- 

unmatched  durability 

for  long  runs  between 
blanket  changes.  It  features 
a  uniform  unique  construc¬ 
tion,  with  a  closed  microcell 
compressible  layer,  as  well 

as  a  high  tensile,  smash 

resistant  backing. 


Features  &  Benefits: 

■  Consistent  gauge  control 

■  Ground  Surface  for 
Optimum  Ink  Transfer 

■  Excellent  sohd  coverage/ 

dot  reproduction 

ki  No  Overfeed 

■  Smash  resistant/ 
jjigh  tensile  backing 

■  Easy  installation  and 

wash-up  (100%  clean 

■  Loiter  blanket  life 

Consistent,  Superior 

QuaUty  Guaranteed 

Call  800-446-8240 
For  A  No  Obligation 
:  Trial  Offer. 

-  Fax;  757-486-5689 

^  E-Mail;  gd@d-y-c.com 

^  Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd. 
^  Teaneck,  NJ  07666 
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KEEPIN6  AN  OPEN  MIND 

I  READ  Allan  Wolper’s  informative 
piece  about  the  continuing  contro¬ 
versy  over  the  “Operation  Tailwind” 
story  broadcast  by  CNN  and  printed  by 
Time  magazine  [“‘Tailwind’ Twister,” 

Jan.  8,  p.  46]. 

Mr.  Wolper  quotes  me  in  the  piece.  He 
heard  that  I’m  looking  into  the  contro¬ 
versy  under  contract  to  The  Nation  maga¬ 
zine,  so  he  called  me  Dec.  29  to  ask  for 
details.  Mr.  Wolper  quotes  me  as  saying: 
“The  paper  trail  shows  they  [CNN  pro¬ 
ducers]  did  a  great  job.  It  was  a  very  thor¬ 
ough  piece  of  journalism.  They  just  did  a 
helluva  job  of  reporting 
—  and  for  that  piece  to 
have  been  disowned 
was  ridiculous.” 

Unfortunately,  for 
reasons  of  space,  Mr. 

Wolper  omitted  that  my 
research  has  a  long  way 
to  go.  Yes,  I’ve  studied 
thousands  of  documents 
related  to  what  the  CNN 
producers  knew  and  how 
they  knew  it.  Yes,  so  far 
I’m  impressed  with  their 
professionalism. 

But  I  have  not  inter¬ 
viewed  anybody  yet  at  length  —  not  those 
inside  and  outside  CNN  and  Time  who 
publicly  stand  by  the  revelations  as 
originally  disseminated;  not  the 
detractors  of  the  reporting;  and  not 
Floyd  Abrams  and  David  Kohler,  two 
lawyers  whose  critique  of  the  reporting 
on  behalf  of  CNN  led  to  the  retraction. 

In  other  words,  I  have  a  lot  of  work 


!  left  to  do  before  I  can  write  about  my 
1  conclusions. 

!  Mr.  Wolper’s  piece  unintentionally 
I  leaves  the  impression  my  mind  is  already 
I  closed.  It  is  not  closed. 

STEVE  WEINBERG 

Columbia,  Mo. 

THE  JOEl  ROSE  CASE 

Your  most  recent  epic  on  the 
tragic  Joel  Rose  case  in  Cleveland 
did  me  a  disservice  [“Papering 
over  the  Joel  Rose  case  in  Cleveland?” 

Dec.  18,  p.  34]. 

Reasonable  people  can  disagree  over 
The  Plain  Dealer’s  deci¬ 
sion  to  report  that  Mr. 
Rose  was  a  suspect  in  a 
sexually  charged  stalking 
investigation.  I  have  no 
quarrel  with  E&Fs 
position,  though  I 
disagree  with  it.  My 
complaint  is  with  the 
juxtaposition  of  two 
unrelated  facts:  that  I 
“refused  to  return  eight 
phone  calls”  to  discuss 
the  case;  but  that  I  did 
give  an  interview  to  a 
Hollywood  producer  who 
offered  to  get  Jennifer  Lopez  to  play  my 
role  in  a  dramatization  of  the  Rose  story, 
j  The  inference  was  that  I  refused  to  deal 
I  with  the  substance  of  the  case,  but  was 
blinded  by  the  prospect  of  marquee  lights. 
In  fact,  on  the  advice  of  my  editor,  I  spoke 
1  to  no  journalist  about  the  case,  something 
your  reporter  knew  full  well  after  the  first 
!  time  I  talked  {continued  on  page  17} 


50  YEARS  AGO 


NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


JAN.  20,  1951: 

Gen.  Douglas  MacArthur,  in  a 
cable  from  Tokyo,  told  EiP  that 
censorship  in  Korea  had  been 
imposed  at  the  demand  of  the 
press.  He  also  described  “how 


desperately  I  tried  to  defend 
press  freedom,  but  strangely  I 
found  myself  opposed  on  the 
issue  by  the  press  itself." 

William  Loeb,  president  of 


the  Union-Leader  Corp.  in 
Manchester,  N.H.,  has  announced 
that  henceforth  both  its  morning 
and  evening  editions  will  be 
known  as  the  Manchester  Union 
Leader. 


LETTERS 

E&P  xvelcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  ciffilia- 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 
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We  strap  all  of  the 
top  12  newspapers 
in  Florida. . . 

One  state  down,  49  more  to  go. 


Newspapers  with  daily  circulation  from  5,000  to  one  million 
are  choosing  Dynaric,  Inc.  equipment. 

This  is  why  they  choose  Dynaric.  ■  Lowest  overall  cost  per  bundle  ■  Superior 
up-time  equipment  performance  ■  Highest  machine  life  expectancy  ■  Foremost 
in  after  sales  service  and  support  ■  A  major  commitment  to  the  newspaper  industry 
through  endless  dedication  to  the  improvement  of  our  systems  through  continued  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 


r>yineLric,  Inc. 


Glenpointe  Centre  West  ■  500  Frank  W.  Burr  Blvd.  ■  Teaneck,  NJ  07666 
800-526-0827  ■  201-692-7700  ■  Fax  201  -  692-7757  ■  E-mail  gd@dynaric.com  ■  www.dynaric.com 
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Amultimillion- 
dollar  multimedia 
campaign  will  break 
this  week  for  a  new 
company,  Atlanta- 
based  Cingular  Wire¬ 
less,  with  a  full-page 
ad  in  The  Wall  Street 
Journal  and  a  double¬ 
truck  in  USA  Today, 
E&P  has  learned. 

The  ads  in  those 
two  national  papers 
today  mark  the  begin¬ 
ning  of  weekly  ads, 
either  full-page  or 
double-truck,  in  those 
two  papers  in  coming 
months. 

The  campaign  also 
will  include  broadcast 
and  cable  TV,  maga¬ 
zines,  outdoor,  radio, 
point-of-sale,  direct 
mail,  and  online. 

The  firm  was 
expected  to  carry 
out  local  promotions, 
which  could  include 
local  newspaper 
advertising. 

Cingular  Wireless, 
with  20  million 
customers  in  38 
states,  was  formed 
by  BellSouth  and  SBC 
Communications. 

The  campaign, 
which  is  being 
handled  by  BBDO 


a  December  conference  with  financial  analysts,  w'here 
several  newspaper  companies  declared  they  would  do 
what  it  takes  to  turn  profitable  online  this  year  or  next. 
Said  Robert  Hertzberg,  analyst  with  Jupiter  Re¬ 
search:  “Any  traditional  print  publisher  who  invested 
aggressively  two  years  ago  or  a  year  and  a  half  ago  in 
the  expectation  that  they  would  be  able  to  take  advan¬ 
tage  of  the  stock  market’s  love  affair  with  the  Internet 
is  now'  a  likely  company  to  be  cutting  back.” 

These  companies  deny  that  they’ve  lost  any  confi- 
dence  in  their  Internet  busi- 
I  nesses,  and,  in  fact,  several  say 
I  they  don’t  plan  to  cut  staff  or 
%  .  ^  change  direction  in  their  online 

,  I  divisions. 

Dow  Jones  &  Co.  Inc.,  which 
g|y  has  successfully  been  charging 

I  for  online  news  subscriptions, 
<1^1  said  it  continues  to  stay  focused 
on  growth,  not  profit,  in  the 
^  1  short  term.  The  same  goes  for 
the  Washington  Post  Co.,  which 
historically  runs  its  business  for 
the  long  term,  even  though 
i  heavy  spending  online  has  taken 
a  toil  on  quarterly  earnings.  That 
I  tack  m2ikes  sense  to  Thomas 

K|  Russo,  a  partner  in  Gardner 
I  Russo  Gardner,  Lancaster,  Pa.,  a 
I  stake-holder  in  the  company. 
“After  all  the  dust  settles,  they 
have  extremely  valuable  content 
they  can  deliver  in  a  variety  of  ways,  and  one  of  those 
ways  is  the  Internet,”  he  said. 

While  companies  are  getting  more  profit-con¬ 
scious,  organizational  models  also  are  shifting.  The 
New  York  Times  Co.  canceled  its  plemned  initial  pub- 


Newspapers  rethinking  their  place 
in  the  dot-com  world  as  many 
decide  they  must  pull  back 


BY  LUCIA  MOSES 

As  THE  RECENT  SPATE  OF  ONLINE  LAYOFFS  BY 

several  major  newspaper  companies  shows, 
marketplace  realities  are  setting  in  fast. 

Last  week,  the  New  York 
Times  Co.  announced  it  would 
cut  69  positions,  or  17%,  across 
its  Web  sites  to  meet  its  goal  of  'IIHI 

achieving  profitabUity  by  2002. 

In  the  past  three  months,  two  B  o  ^4 
other  aggressive  spenders  on  the  ^  ^ 

Internet,  Tribune  Co. 

Knight  Ridder,  said  they 


were 

trimming  their  online  staffs  by  ^  « 

80  and  34,  respectively.  And  Ru-  —  iiitn 

pert  Murdoch’s  News  Corp.  me-  \jf 

dia  conglomerate  said  it  would  r, 

close  its  online  subsidiary  alto- 

gether,  eliminating  200  jobs.  In  I 

addition,  the  economic  down- 

turn  has  put  scores  of  people  at 

other  news  sites,  including  Sa-  K 

lon.com,  TheStreet.com,  and 

TheStandard.com,  out  of  work, 

“Newspapers  are  doing  what  ^ 
everyone  in  Web  land  is  doing: 
rationalizing  their  business  to  get  them  closer  to 
profitability,”  said  Peter  Appert,  analyst  at  Deutsche 
Bank  Alex.  Brown. 

Industry  watchers  believe  the  bloodletting  isn’t 
over,  either.  iTie  pressure  to  stanch  red  ink  showed  at 
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New  York  and  Atlanta- 
based  BBDO  South, 
will  use  the  tag  line, 
“What  do  you  have 
to  say?” 

-  JOE  NICHOLSON 

THE ‘EX' FILES; 

3  IN  AND  1 0UT 

The  down-but-not- 
out  San  Francisco 
Examiner  is  forging 
on  with  three  more 
features  and  one  less 
advertiser. 

New  Editor  in 
Chief  David  Burgin 
announced  the  three 
features  that  made 
their  debuts  last  week. 
Among  them  is  a  col¬ 
umn  by  RJ.  Corkery, 
which  Burgin  called 
“the  return  to  San 
Francisco  newspaper- 
ing  of  the  great  Ess  Eff 
tradition  of  three-dot 
column-writing.” 

Meanwhile,  Macy's, 
perhaps  the  paper’s 
most  notable  advertis¬ 
er,  is  no  longer  placing 
ads  with  the  Examiner, 
which  got  off  to  a 
shaky  start  when  the 
Fang  family  took  it 
over  in  November. 

However,  a  source 
familiar  with  the 
relationship  between 
Macy’s  and  the  Exam¬ 
iner  told  E&P  that  the 
department-store 
chain  had  a  contract 
with  the  newspaper 
that  expired  at  the 
end  of  last  year,  and  is 
negotiating  a  new 
contract  for  this  year. 

-  JOEL  DAVIS 


COMES  T0N.Y. 

Melville,  N.Y.- 

based  Newsday 
is  beginning  to  think 


lie  offering  for  its  digital  unit  after  Wall  Street  soured 
on  the  dot-coms.  Dallas-based  Belo,  after  separating 
its  online  unit,  is  now  moving  toward  reintegrating  it 
with  its  newspaper  and  broadcast  businesses,  said 
Jim  Morony,  president  of  Belo  Interactive. 

Investments  in  online  companies  are  getting  a  sec¬ 
ond  look,  too.  The  Times  Co.  sold  most  of  its  stake  in 
TheStreet.com.  At  Belo,  Morony  said,  “We’re  going  to 
do  a  lot  less  investing  in  Internet  startups  in  the  com¬ 
ing  year.”  Dow  Jones  spokesman  Richard  Tofel  pre¬ 
dicted  that  some  news  sites,  which  now  give  away 
their  content,  might  start  to  imitate  The  Wall  Street 
Journal  model  and  start  charging  for  online  news. 

Once,  it  was  acceptable  to  lose  money  on  the  Web. 
Wall  Street  nodded  in  approval  as  newspaper  com¬ 
panies,  fearful  of  being  seen  as  dinosaurs,  flung  mil¬ 
lions  to  build  an  online  presence  and  acquire  stakes 
in  fledgling  Internet  companies.  Web  operations 
were  separated  into  stand-alone  divisions,  lest  they 
be  dragged  down  by  the  association  with  old  ink-on- 
paper,  with  the  goal  of  going  public.  The  prospect  of 


an  IPO  gave  traditional  companies  a  way  to  attract 
young,  hip  workers. 

But  the  dot-coms  lost  their  flavor  as  investors 
came  to  their  senses.  Overinflated  valuations 
tanked,  and  the  virus  quickly  spread  to  the  rest  of 
the  business  world.  As  fears  of  a  recession  mount, 
the  advertising  outlook  for  this  year  is  turning  in¬ 
creasingly  grim.  So  newspaper  companies,  casting 
about  for  places  to  make  cuts  —  and  realizing  that 
the  Internet  hasn’t  turned  out  to  be  as  big  a  threat  to 
their  core  business  as  initially  feared  —  are  landing 
on  their  online  divisions. 

Martha  Stone,  an  online  news  consultant  based  in 
the  Chicago  area,  worries  that  the  slimmed-down 
news  sites  will  have  less  original  content  and  fewer 
multimedia  features  —  the  very  attractions  that 
make  them  valuable.  “Most  news  sites  aren’t  inno¬ 
vating,  and  now  they’re  really  not  innovating,”  she 
said.  “I  think  this  medium  has  huge  potential,  and  as 
more  and  more  people  get  broadband,  this  medium 
...  will  become  extremely  compelling.”  11 


Denver  JOA: ‘Full  speed  ahead’ 


Business  as  unusual  in  Mile  High  City 


U: 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

•.S.  Attorney 
Janet  Reno’s 
approval  last 
week  of  the  joint  operat¬ 
ing  agreement  (JOA) 
between  The  Denver  Post 
and  the  Denver  Rocky 
Mountain  News  was  as 
surprising  as  winter 
snow  in  Colorado. 

Reno  found  the  News 
to  be  a  failing  paper  and 
said  it  met  the  criteria  of 
the  1970  Newspaper 
Preservation  Act. 

“We  expected  that  it 
would  be  approved,  and 
it  was  approved,  and 
we’re  working  full  speed 
ahead  to  implementa¬ 
tion,”  said  William  Dean 
Singleton,  president  and 
CEO  of  the  Posfs  parent 
MediaNews  Group  Inc. 

It’s  a  sentiment  shared 
by  Thomas  C.  Leonard,  a 
University  of  California 
at  Berkeley  Graduate 
School  of  Journalism 


professor  and  associate 
dean  who  is  an  expert  on 
JOAs.  Leonard  said  the 
U.S.  Department  of  Jus¬ 
tice  (DOJ)  is  known  for 
rubber-stamping  such 
deals.  “In  light 
I  of  DOJ  actions 
j  of  the  past,  they 
I  rarely  see  a 
i  JOA  they  don’t 
j  bless,”  he  noted, 
j  The  Post 

j  andtheE.W. 
i  ScrippsCo.- 
'  owned  News 
are  expected  to 
implement  the 
JOA  in  March 
i  and  April.  While  they 
I  will  combine  business 
I  operations  under  the 
i  JOA,  they  will  maintain 
j  separate  editorial  de- 
I  partments  that  will 
combine  on  weekends 
in  a  broadsheet  format. 
(The  News  will  remain  a 
tabloid  on  weekdays.) 

The  News  will  put 
out  the  Saturday  edi- 


Healing  Begins 


sDenver  Roc^  Mounj^  News 

Reno  approves  JOA 


The  Rocky  and 
the  Post  will 
combine  busi¬ 
ness  operations 
this  spring. 


I  tion.  It  will  co-opt  many 
I  of  its  regular  features 
i  in  its  current  Sunday 
i  paper  and  will  feature 
its  own  editorial  page 
plus  one  editorial  page 
from  the  Post. 

;  The  Post  will  publish 

;  the  merged  Sunday 
i  paper.  Other  than  an 
I  editorial  page  from  the 
!  News  to  go  along  with  its 


own  editorial  page,  it 
should  look  much  like 
it  does  now. 

“We  do  it  in  York, 
Pennsylvania,  the 
same  way,”  Singleton 
said  of  the  JOA  be¬ 
tween  The  York  Dis¬ 
patch  and  the  York 
Daily  Record,  which 
have  a  similar 
weekend  arrange¬ 
ment.  “York  was 
our  model.” 

News  Editor 
John  Temple  and 
Post  Editor  Glenn 
Guzzo  are  plan¬ 
ning  to  appear  in 
a  print-and- 
broadcast  ad 
campaign  to  explain 
how  the  JOA  will  work. 

Although  the  JOA  will 
create  some  overlapping 
positions,  the  Post  has 
reported  that  the  jobs  of 
all  3,800  employees  eu’e 
secure  until  2003,  with 
any  cuts  coming  through 
buyouts  and  attrition, 
which  Singleton  con¬ 
firmed,  albeit  testily. 


6  EDITOR& PUBLISHER  JANUARY  15,  2001 


www.editorandpublisher.com 


E  &  P  NEWS 


“We’ve  said  this  before, 
and  I’m  not  going  to  say 
it  again,”  he  said. 

Such  reassurances 
have  not  neces¬ 
sarily  given 
everyone  in¬ 
volved  peace  of 
mind,  however. 

“It’s  not 
about  job  pro¬ 
tection.  That’s 
been  promised 
to  us,”  Cassan- 


W.  Dean  Singleton 

dra  Thornton,  a  President/CEO 
Post  advertising  MediaNews 
representative,  told  the 
paper.  “The  real  ques¬ 
tions  are:  How  is  my  job 
going  to  change?  And 
will  I  have  the  same  job? 

There  is  someone  at  the 


Rocky  who  does  exactly 
what  I  do.  [Wjhat  does 
that  mean?  What  causes 
me  to  stay  up  late  is  not 
I  knowing.” 

I  JOAs  have 
I  their  critics, 

I  and  there  is  no 
:  shortage  of 
them  in  Den¬ 
ver.  H.  Harri¬ 
son  Cochran, 
publisher  the 
Aurora  Sen¬ 
tinel,  a  subur¬ 
ban  Denver 


weekly,  says  the  1970 
Newspaper  Preservation 
Act,  which  enables 
JOAs,  is  outdated.  “It 
was  for  ensuring  inde¬ 
pendent  editorial  voices,” 


Cochran  said.  “In  the 
days  when  there  was  just 
a  conservative  and  liber¬ 
al  newspaper  in  the  city, 
that  was  one  issue.  Now 
there’s  500  cable  chan¬ 
nels,  every  school  child 
can  access  the  Web,  and 
every  street  comer  has 
20  news  boxes  on  it.” 

Cfx:hran,  who  wrote 
to  Reno  requesting  hear¬ 
ings  on  the  JOA,  added 
that  the  News  should  not 
be  saved  because  it  made 
bad  business  decisions: 
“They  are  in  a  \ibrant 
city  and  had  a  100,000- 
circulation  lead  in  the 
beginning  of  the  1990s. 
They  made  several  deci¬ 
sions  of  their  own  which 


resulted  in  a  money¬ 
losing  and  circulation¬ 
losing  situation.  Why 
should  the  Newspaper 
Preservation  Act  be  used 
to  reward  them?” 

Within  JOA  partner¬ 
ships,  the  stronger  paper 
often  views  the  weaker 
as  a  sort  of  sick,  distant 
relative  that  should  be 
euthanized.  But  Single- 
ton  said  everything  is 
happening  for  the  best 
in  Denver. 

“It  was  best  to  pre¬ 
serve  two  voices,”  he 
said.  “We  have  no  regrets 
about  that  choice.  We 
think  Colorado  will  be 
well-served  by  two  voic¬ 
es.”  11 


We  work,  ergolnomics)  we  are 


OSHA  rules  hit  the  books  Tuesday 

BY  TODD  SHIELDS 

As  THE  ERGONOMICS  MAVEN  FOR  THE  NeWS- 
paper  Association  of  America  (NAA),  Don¬ 
ald  Hensel  is  a  busy  guy,  traveling  to 
different  newspapers  to  lend  advice  on  how  to  load 
bundles,  stuff" inserts,  or  type  stories  with  the  fewest 
injuries  possible. 

Hensel  thinks  de¬ 
mand  for  his  talents 
will  only  grow.  The  rea¬ 
son:  federal  rules  that 
enter  the  books  on 
Tuesday  will  require  all 
private  employers  — 
including  newspapers 
—  to  follow  a  potential¬ 
ly  complex  and  costly 
regimen  to  avoid  work¬ 
place  injuries  from  re¬ 
peated  stress. 

Employers  are  not 
required  to  comply 
with  the  new  ergonomics  standard  until  Oct.  15.  In 
the  meantime,  opponents  will  be  asking  courts.  Con¬ 
gress,  and  the  executive  branch  itself  to  void  the  rules. 
But  those  efforts  may  fail,  and  newspapers,  like  other 
employers,  are  preparing  to  live  with  the  new  rules. 

“We’re  going  to  have  to  gear  up  immediately,”  said 
Hensel,  manager  for  environmental  and  safety  servic- 


1.9‘K)  1991  1.992  1,99.'5  1.994  19,9.'*  19.96  li)97  1.99S  19.9.9 

Source:  U.S.  Department  of  Latxrr,  Bureau  of  Latxrr  Statistics 


es  at  the  NAA,  which  represents  more  than  2,000 
newspapers.  NAA  members  “are  going  to  rely  on  us 
for  fiU-in-the-blank  ergonomics  programs”  that  com¬ 
ply  with  the  new  requirements,  Hensel  said. 

The  rules,  in  the  making  for  nearly  a  decade,  rank 
among  the  most  far-reaching  in  a  blizzard  of  late- 
term  regulations  issued  by  the  outgoing  administra¬ 
tion  of  President  Clinton.  The  U.S.  Labor  Department 
estimates  that  complying  with  the  rules  will  cost 
employers  $4.5  bil¬ 
lion  annually,  while 
bringing  $9-1  billion 
yearly  in  health-care 
savings  and  other 
benefits. 

The  rules  are 
meant  to  forestall 
the  lower-back  and 
repetitive-stress  in¬ 
juries  that  together 
account  for  about  a 
third  of  all  work¬ 
place  injuries.  The 
Occupational  Safety 
and  Health  Admin¬ 


istration,  which  issued  the  rules,  said  they  will  prevent 
about  4.6  million  injuries  over  10  years. 

Organized  labor  applauded  OSHAs  move,  and 
pledges  a  battle  to  preserve  the  rules.  “It’s  something 
[we’ve]  been  fighting  for,  for  about  two  decades,”  said 
Candice  Johnson,  spokeswoman  for  the  Communica¬ 
tions  Workers  of  America,  parent  of  The  Newspaper 


“TV.”  The  576,345- 
circulation  daily  is  in 
the  early  stages  of 
implementing  a  con¬ 
tent-sharing  plan  with 
sister  Tribune  Co. 
property  WPIX  Chan¬ 
nel  1 1  of  New  York. 

Installing  cameras 
in  the  Newsday  news¬ 
room  is  “the  next 
notable  step”  in  a 
program  expected  to 
be  launched  later  this 
year,  a  Newsday 
spokesman  said.  The 
two  media  companies 
combined  efforts  to 
conduct  three  political 
polls  last  fall.  Results 
of  the  polls  appeared 
on  air  at  WPIX,  in 
Newsday,  and  on 
Web  sites  of  both 
operations. 

In  addition,  there 
has  already  been  “a 
lot  of  cross  promo¬ 
tion,”  the  spokesman 
said.  -  STEVE  YAHN 

‘COUeAKT'lS 

INTOCABLETV 

The  Hartford 
(Conn.)  Courant 
is  crossing  corporate 
boundaries  and  media 
to  create  a  partnership 
with  New  England 
Cable  News  (NECN), 
a  24-hour  all-news 
cable  channel. 

The  newsrooms  will 
be  linked  by  fiber¬ 
optic  transmission 
lines  so  Courant 
reporters  and  editors 
can  do  live  cablecasts. 
The  Courant’s  ctnow- 
.com  Web  site  will 
have  access  to 
NECN’s  video,  while 
the  paper  expects  to 
benefit  from  the  net¬ 
work’s  news-gathering 
force  in  parts  of  New 
England  outside  its 
circulation  region. 
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The  Courant,  a 
Tribune  Co.  paper, 
will  continue  its  video 
affiliation  with  Trib- 
owned  Fox  61/WTIC- 
TV  in  Hartford. 

-  WAYNE  ROBINS 

‘METeO' PICKS 
UP  PUBLISHER 

Philadelphia’s 
Metro,  which 
made  history  as  the 
city's  free  transit  pa¬ 
per  pioneer,  for  the 
first  time  is  reaching 
into  the  ranks  of 
another  alternative 
publishing  category. 
The  quick-read  paper 
hired  as  its  publisher 
James  McDonald, 
who  held  the  same 
position  at  the 
alternative  Phila¬ 
delphia  Weekly. 

McDonald  said 
the  two  models  both 
share  a  low-cost 
structure  and  appeal 
to  younger  readers,  a 
segment  that's  elud¬ 
ed  traditional  dailies. 
He  replaced  Dave 
Munch,  who  moved 
to  a  job  at  Metro’s 
corporate  parent. 

-  LUCIA  MOSES 

PULITZER  INC. 
eOESOFELINE 

Pulitzer  Inc.  is 
dropping  its 
Internet  service 
provider  (ISP)  busi¬ 
nesses  in  St.  Louis 
and  Tucson,  Ariz., 
where  the  company 
jointly  runs  StarNet 
with  Gannett  Co.  Inc. 
Company  officials  in 
both  cities  said  the 
local  ISP  business 
has  become  highly 
competitive. 

The  business  has 


Guild.  “There  are  thousands  of  workers  who  suffer 
these  injuries  every  year,  and  these  can  be  prevented.” 

Critics  say  OSHA’s  cost  estimates  are  too  low,  and 
contend  the  rules  impose  onerous  conditions.  For 
example,  employers  would  need  to  conduct  a  time- 
consuming  check  for  compliance  with  ergonomic 
standards  if  even  one  worker  complains  of  a  covered 
injury.  This  requirement  for  action  without  a  med¬ 
ical  diagnosis  led  the  American  College  of  Occupa¬ 
tional  and  Environmental  Medicine  to  withdraw  its 
support  for  the  regulation. 

More  than  a  dozen  lawsuits  already  have  been 
filed  against  the  rules.  No  court  decision  is  expected 
before  early  2002,  according  to  the  National  Coali¬ 
tion  on  Ergonomics,  an  ad  hoc  consortium  of  groups 
fighting  the  standards.  Meanwhile,  opponents  may 
ask  OSHA  to  agree  not  to  enforce  the  standard. 


However,  their  main  gambit  will  be  to  ask  Congress  j 
to  block  the  rules  using  a  regulatory  review  mecha-  | 
nism  that  has  never  before  been  exercised.  1 

Newspaper  executives  say  the  industry  has  moved  I  i 
to  prevent  injuries  by  instituting  training  and  in-  i  | 
stalling  new  equipment,  such  as  adjustable  worksta-  | ' 
tions.  Statistics  suggest  these  efforts  may  have  borne  j 
fruit,  but  that  newspaper  workers  —  from  the  news-  I : 
room  to  the  circulation  desk  to  the  loading  dock  —  1 1 

are  at  greater  risk  for  repetitive-stress  injuries  than  | 
most  workers  (see  chart,  p.  7)- 

Union  leaders  concede  there  has  been  improve¬ 
ment  at  newspapers  —  but  argue  more  is  needed.  I 
“They’ve  been  getting  better,”  said  Linda  Foley,  pres-  j 
ident  of  The  Newspaper  Guild.  But,  she  added,  “Cer-  |  j 
tainly  there  are  newspapers  where  the  situation  is  j 
not  what  it  should  be.”  H  I 


Cipriano  settles  with  the  ‘Ink/ 


BY  JOE  STRUPP 

A  HIGHLY  UNUSUAL 

libel  case  —  a  re¬ 
porter  sued  his 
own  editor  —  ended  this 
month  when  Ralph 
Cipriano,  who  covered 
religion  for  The  Philadel¬ 
phia  Inquirer,  agreed  to 
settle  the  lawsuit  with 
his  former  employer 
for  an  undisclosed 
amount. 

Philadelphia  News¬ 
papers  Inc.  (PNI),  par¬ 
ent  of  the  Inquirer  and 
Philadelphia  Daily 
News,  announced  the 
settlement  with  Cipri¬ 
ano  Jan.  5.  In  a  joint 
statement,  both  par¬ 
ties  said  Cipriano  had 
agreed  to  drop  his  suit 
—  scheduled  to  go  to 
trial  in  March  —  in  ex¬ 
change  for  damages 
reported  to  be  as  high 
as  $7  million. 

The  suit  stemmed 
from  comments  Inquirer 
Editor  Robert  J.  Rosen¬ 
thal  made  to  Washing¬ 
ton  Post  media  writer 
Howard  Kurtz  about 
Cipriano’s  coverage  of 
the  Catholic  Archdiocese 
of  PhiladelphieL  Kurtz 


quoted  Rosenthal  as  say¬ 
ing,  “There  were  things 
we  didn’t  publish  that 
Ralph  wrote  that  we 
didn’t  think  were  truth¬ 
ful.  He  could  nev¬ 
er  prove  them.” 

Cipriano,  47, 
claimed  Rosen- 


Editor  Robert  J.  Rosenthal  and 
reporter  Ralph  Cipriano  (inset) 

j  thal’s  comments  were 
defaming  and  filed  suit 
in  August  1998,  initially 
seeking  $50,000  in 
damages.  An  11-year 
Inquirer  veteran  who 
also  had  worked  at  the 
Los  Angeles  Times, 
Cipriano  was  fired  short¬ 


ly  after  filing  the  lawsuit. 

Kurtz’s  story  appeared 
after  Cipriano  publicly 
criticized  the  paper  for 
refusing  to  print  some 
articles  he 
had  written 
about  the 
archdio¬ 
cese,  spe¬ 
cifically 
informa¬ 
tion  about 
the  spend¬ 
ing  habits 
of  Cardinal  Anthony  J. 
Bevilacqua,  which 
some  said  placed  pri¬ 
ority  on  enhancing  the 
facilities  and  lifestyles 
of  priests  at  the  same 
time  church  schools 
were  being  closed  in 
poor  neighborhoods. 

“Everything  I  wrote 
was  true.  That’s  really 
the  bottom  line,”  Cipri¬ 
ano  told  E^P.  He 
wrote  a  lengthy  article 
for  the  National  Catholic 
Reporter  in  1998  with 
much  of  the  information 
he  contends  the  Inquirer 
declined  to  print. 

Rosenthal  has  defend¬ 
ed  the  decision  not  to 
publish  the  information. 


claiming  much  of  it  had 
already  appeared  in  the 
newspaper. 

Cipriano  told  E^P 
that  he  planned  to  con¬ 
tinue  his  recent  work  as 
a  free-lance  writer  in 
Philadelphia  —  and  did 
not  rule  out  reporting  on 
the  archdiocese. 

Attorneys  for  PNI, 
owned  by  Knight  Rid- 
der,  declined  to  com¬ 
ment  on  the  case.  But 
Rosenthal,  who  had  not 
denied  making  the  dis¬ 
paraging  comments,  ex¬ 
pressed  his  apologies.  “I 
regret  my  remarks,  and 
that  we  weren’t  able  to 
resolve  this  in  a  way  oth¬ 
er  than  litigation,”  he 
said  in  a  statement.  “But 
I  am  happy  we  have 
been  able  to  put  this 
matter  behind  us.” 

Kurtz  said  he  was  sur¬ 
prised  that  his  story 
would  lead  to  such  a 
lawsuit,  but  commended 
Rosenthal  for  not  back¬ 
ing  away  from  his  com¬ 
ments,  saying,  “I 
appreciate  that  fact.”  II 

Reporting  contributed 
by  Joe  Nicholson 
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been  sold  to  Atlanta- 
based  Earthlink, 
which  will  take  over 
the  accounts  during 
the  next  few  weeks. 

In  St.  Louis,  post- 
net.com  had  about 
14,000  subscribers, 
while  StarNet  had 
about  9,600. 

-  CARL  SULLIVAN 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Wwr^HE  Seattle  Times’ 


ly  back  down  from  it,”  Foley  noted.  “This  company 
won  nothing  in  the  strike,  except  to  show  a  face  to 
the  Seattle  community  it  did  not  want  to  show.” 

The  Times  counters  that  it  bargained  in  good  faith 
from  the  start,  had  plenty  of  support  from  readers, 
and  had  little  choice  but  to  hire  replacements. 

“Nothing  we  did  during  the  strike  was  ever  in¬ 
tended  to  be  punitive  or  anything  other  than  the 
^  business  needs  of  the  newspaper,” 
C,r/i  Times  spokeswoman  Kerry  Coughlin 
^  piv  '>  said.  “Our  situation  when  we  hired  re- 
IS  placements  was  we  were  a  month  into 
^  A  ANY  '  the  strike  and  our  folks  here  were 
stretched  very,  very  thin.  The  Guild 

a  had  once  again  at  that  point  found  a 
reason  not  to  take  [the  proposed  con¬ 
tract]  to  a  vote  of  membership.” 

The  Blethens’  track  record  of  treat¬ 
ing  employees  well  in  the  past  clearly 
helped  management  in  the  strike, 
contended  Silver  Spring,  Md.,  news¬ 
paper  analyst  John  Morton.  “The 
Blethens  have  generally  been  known 
to  be  fairly  generous  with  their 
unions,  which  is  why  they  hadn’t  had 
a  strike  in  47  years,”  he  said.  “And,  at 
in’t  get  least  in  the  newsroom,  they  have  been 
fairly  generous  in  giving  pay  beyond 
Vere  the  Guild  minimum.” 

-  -^0  While  Pacific  Northwest  Newspa- 

.  Guild  Administrative  Officer  Lar- 

gam.  ry  Hatfield  also  accused  management 

)A  K  FOLEY  showing  respect  for  its  unions,” 

>APER  Guild  agreed  that  wages  could  be  worse. 

- - - 1  “The  fact  is  that  the 

at  both  pa- 


SEVEN-WEEK  STRIKE 

Imay  be  over,  but  the  bitterness  lingers  like 
day-old  coffee. 

Despite  gaining  no  wage  increases  —  above  those 
on  the  table  when  the  walkout  began  —  and  seeing 
up  to  25%  of  striking  Pacific  Northwest  Newspaper 
Guild  members  cross  the 
picket  line,  labor  leaders 
are  claiming  victory 
because  management, 
among  other  things,  im¬ 
proved  health  benefits 
and  eliminated  a  two-tier 
pay  scale  that  paid  subur¬ 
ban  and  bureau  reporters 
less.  And  while  Guild 
unhappy 


m 

STRIKE! 

Horn]  1 


Linda  Chavez  will 
resume  her  syn¬ 
dicated  column  this 
week  after  withdraw¬ 
ing  as  President-elect 
Bush's  nominee  for 
U.S.  secretary  of 
labor. 

Chavez,  who  faced 
questions  about  help 
she  gave  an  illegal 
immigrant,  had  sus¬ 
pended  her  Creators 
Syndicate  feature 
after  Bush  picked  her 
for  the  labor  post. 

Creators  Presi¬ 
dent/CEO  Rick  New- 
combe  said  Chavez 
will  write  about  her 
nomination  controver¬ 
sy  in  the  first  column. 

Chavez,  who 
couldn’t  be  reached 
for  comment,  appears 
in  about  50  news¬ 
papers.  Newcombe 
said  she  might  lose 
at  least  ore  client  be¬ 
cause  of  the  nomina¬ 
tion  controversy,  but 
might  gain  papers 
because  her  name  is 
now  better  known. 

-  DAVE  ASTOR 


members  are  _ _ 

that  there  were  no  addi- 
tional  pay  increases,  they 
are  pleased  that  the  union 
held  strong. 

“This  is  the  first  con- 
tract  where  we’ve  made  BSHK'  ^ 
improvements  and  not 
taken  concessions  from  tFUC 

the  company,”  said  Linda  ,  . 

K.  Foley,  president  of  The  ever\tni 
Newspaper  Guild.  “It  is 
the  best  contract  that  ®  ^ 

we’ve  had  in  decades  in3.Q0  till 
there.  It’s  true  we  didn’t 
get  everything  we  were  go¬ 
ing  after,  but  we  made 
them  bargain,  and  they  recognize  now  they 
are  going  to  have  to  bargain  in  the  future.” 

While  she  had  no  harsh  words  for  the 
Hearst  Corp.-owned  Seattle  Post-Intelli- 
gencer,  which  entered  into  a  similar  con¬ 
tract  for  about  100  newsroom  workers  late 
last  month,  Foley  blasted  the  Seattle  Times 
Co.  She  said  the  Blethen-family-controlled 
company  committed  unfair- 
labor  practices  with  a  divide-and-conquer 
approach  designed  to  lure  back  higher- 
paid  and  generally  more  satisfied  news¬ 
room  workers  while  trying  to  replace 
circulation  and  advertising  personnel. 

And,  she  said,  the  company  lost  the  respect 
of  its  work  force  and  the  Seattle  commu¬ 
nity  when  it  hired  permanent  replacement  workers, 
a  move  that  Foley  said  prompted  “thousands”  of 
subscription  cancellations. 

“It  was  the  most  vicious  weapon  they  could  have 
unleashed  against  the  strikers,  and  they  had  to  total- 


seattletimes.com  '5^ 


money 

pers  was  not  all  that 
bad.  It  wasn’t 
enough  to  keep  up 
with  the  cost  of  liv¬ 
ing  in  Seattle,  but  it 
w’asn’t  as  bad  as 
some  contraets  in 
the  past.” 

In  ending  their 
strike  early  last 
week.  Times  workers 
voted  359  to  116  to 
return  to  work. 
Management  said 
some  200  employees 
will  be  back  at  the  paper  by  Jan.  19. 

“We  don’t  feel  we  came  out  the  victors  in  any 
way,”  Coughlin  said.  “But  we  do  feel  it’s  a  good 
contract  that  will  enable  us  to  maintain  a  viable 
business  and  move  forward.”  11 


lUtSOAV 
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Phoenix-based 
New  Times  Inc., 
which  publishes  the 
nation's  largest  chain 
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of  alternative  week¬ 
lies,  has  signed  a  let¬ 
ter  of  intent  to  buy 
the  East  Bay  Express, 
a  free,  locally  owned 
alternative  weekly  in 
Berkeley,  Calif. 

The  acquisition 
would  add  to  New 
Times'  San  Francisco 
Bay  Area  presence. 
The  company  already 
publishes  SF  Weekly 
in  San  Francisco, 
where  it  competes 
with  the  locally 
owned  San  Francisco 
Bay  Guardian. 

New  Times  has  12 
newspapers  across 
the  country.  Adding 
the  59,939-circula¬ 
tion  Express,  which 
was  launched  in 
1978  by  Express 
Publishing,  would 
give  the  company  a 
combined  circulation 
of  about  1.2  million. 

-  JOEL  DAVIS 


most  recent  scheduled 
for  last  Friday. 

When  asked  if  the 
Guild  would  resort  to  a 
walkout  as  part  of  its 
negotiating  tactics,  Leir 
said  only,  “We  want  to  do 
everything  we  can  to 


1%,  according  to  Leir. 
Guild  members  at  the 
45,808-daily-circulation 
paper  voted  Oct.  14  to 
reject  the  offer,  21  to  10. 
They  are  seeking  a  4.5% 
wage  hike  annually  for 
three  years  instead. 


withhold  bylines  at  any 
time.  Leir  said  the 
union  had  hoped  to 
expand  the  job  action 
to  include  columnists, 
but  said  editors  chose  to 
not  run  columns  during 
the  byline  strike. 


BY  JOE  STRUPP 

A  BYLINE  STRIKE 

began  last  week 
at  The  Jersey 
Journal  in  Jersey  City, 
N.J.,  by  members  of  The 
Newspaper  Guild  who 
are  protesting  manage¬ 
ment  contract  offers,  in¬ 
cluding  a  pay  proposal 
that  one  union  leader 
described  as  “laughable.” 

Ron  Leir,  a  29-year 
Journal  employee  and 
president  of  Hudson 
County  Newspaper 
Guild  Local  42,  said  the 
byline  strike  is  the 
latest  in  a  series  of 
recent  protests  by 
union  members.  Others 
have  included  picketing 
a  JowmaZ-sponsored 
foot  race,  wearing  black 
arm  bands  in  the 
newsroom,  and  sport¬ 
ing  Guild  buttons  on 
the  job.  The  job  actions 
come  in  the  wake  of 
contract  negotiations 
that  started  last  March. 

“This  is  a  way  to 
demonstrate  our  con¬ 
cern  for  the  contract  to 
the  public,”  said  Leir, 
who  said  the  byline 
strike  would  last  for  at 
least  two  weeks.  “It  is 
one  way  of  securing 
solidarity  among  mem¬ 
bers  and  bringing  our 
case  to  the  public.” 

The  Journal  contract, 
like  most  Guild  agree¬ 
ments,  allows  writers  to 


Jersey  Journal  staffers  are  unhappy  with  pay  proposal,  among  other  contract  provisions. 

JoumaZ  Editor  Judy  ,  “The  issue  is  simply  convince  TTie  Jersey 

Locorriere  and  attorney  i  one  of  the  company  not  i  Joi/rraoZ  we  are  serious.” 
Sidney  Kress,  who  has  i  wanting  to  pay  any  mon-  !  The  Journal,  owned 

been  negotiating  for  the  i  ey,”  said  Bruce  Nelson,  a  I  by  Advance  Publications 

paper,  declined  to  com-  !  Guild  international  rep-  i  of  Staten  Island,  is  the 

ment  on  the  job  action.  resentative  involved  in  j  only  remaining  union 

Publisher  Scott  Ring  did  the  JoMmaZ  talks.  “I’m  [  newsroom  in  New  Jer- 

not  return  calls.  i  convinced  we  will  even-  !  sey,  according  to  Leir.  H( 

Union  leaders  con-  i  tually  get  a  contract.”  '  also  said  it’s  one  of  only 

tend  that  recent  man-  1  The  last  Guild  con-  '  three  Advance  newspa- 

agement  contract  offers  !  tract,  a  six-year  agree-  i  pers  with  Guild  repre- 

have  been  inadequate,  j  ment  calling  for  raises  of  |  sentation.  The 

especially  a  proposed  j  2%  to  3%  annually,  ex-  '  others  are  7%cPZam 

$5-a-week  annual  raise  i  pired  in  June.  Leir  said  i  Dealer  in  Cleveland  and 

for  three  years  that  I  six  negotiating  sessions  !  The  Patriot-News  in 

amounts  to  less  than  had  been  held,  with  the  :  Harrisburg,  Pa.  Q 


If  you’re  a  comput¬ 
er  gamer,  the 
latest  addition  to 
USA  Today’s  online 
version  will  make 
you  a  happy  puppy. 

Happy  Puppy 
(http://www.happy 
puppy.com),  a  game 
news  site,  has  en¬ 
tered  into  a  one-year 
agreement  to  con¬ 
tribute  reviews  to  the 
Game  Zone  section  of 
USAToday.com. 

A  recent  edition 
featured  a  review  of 
“Tomb  Raider:  The 
Last  Revelation,”  the 
latest  Lara  Croft  ad¬ 
venture.  “I’d  like  to 
offer  some  agonizing¬ 
ly  obvious  advice  to 
the  otherwise  crafty 
Laura  Croft,”  writes 


Disability  discrimination  charged 

‘Lexington  Herald-Leader’  target  of  suit 

BY  JOE  STRUPP 


j  man  had  HIV,  the  virus  that  is  believed  to  cause 
j  AIDS,  according  to  a  lawsuit  filed  Jan.  3  that 
I  claims  disability  discrimination. 

!  Dwayne  Coates,  37.  filed  the  suit  in  Fayette 


HE  Lexington  (Ky.)  Herald-Leader  al- 
legedly  withdrew  a  job  offer  it  made  to  a 
prospective  employee  after  discovering  the 
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County  Circuit  Court.  The  suit  said  that  Coates, 
who  is  HIV-positive,  was  hired  last  March  6  to 
place  inserts  in  the  Knight  Ridder-owned  paper, 
contingent  upon  his  passing  a  drug  test. 

Coates’  attorney  said  the  plaintiff  warned  the 
108,550-weekday-circulation  paper  that  the  drug 
test  result  would  be  positive  because  he  was  taking 
Marinol,  a  prescription  appetite  stimulant  with 
chemical  properties  similar  to  those  of  marijuana. 

After  the  drug  test,  Coates’  job  offer  was  with¬ 
drawn,  according  to  the  suit,  which  also  claims 
Coates’  experience  is  part  of  a  systematic  pattern  of 
discrimination  by  the  Herald-Leader. 

“They  determined  from  the  drug  that  he  was 
HIV-positive,  and  they  are  discriminating  against 
him  because  of  the  HIV,”  said  James  Morris, 
Coates’  attorney.  “The  drug  does  not  impair  his 
ability  to  perform  his  tasks.” 

Herald-Leader  Publisher  Tim  Kelly  denied  the 
charge  in  the  newspaper’s  Jan.  5  issue.  He  said 
the  paper  plans  to  “vigorously”  defend  itself  against 
the  lawsuit. 

Kelly  told  E^P  the  case  is  meritless  because  the 
paper  does  not  discriminate.  “We  have  other  dis¬ 


abled  employees,”  said  Kelly,  citing  the  paper’s  em¬ 
ployment  manager,  who  uses  a  wheelchair.  “It  will 
be  in  the  hands  of  the  lawyers.” 

Marshall  Anstanding,  a  corporate  counsel 
for  Knight  Bidder,  also  rejected  the  claim.  “He 
failed  a  [drug]  test  we  gave  him  —  and  that  was 
it,”  Anstanding  told  E^P.  “We  believe  the  case  is 
totally  lacking  in  merit.” 

Coates  previously  took  his  case  to  the  Lexington- 
Fayette  County  Human  Rights  Commission  and 
the  U.S.  Equal  Employment  Opportunity  Commis¬ 
sion  (EEOC),  filing  complaints  with  both  agencies 
last  year.  Neither,  however,  took  any  action. 

Morris  contends  that  the  EEOC  rejected  the 
charge  because  it  wanted  to  focus  on  other  cases, 
not  because  it  had  no  basis.  “They  are  so  overrun 
with  complaints,  the  only  ones  they  are  doing  are 
slam-dunks,”  he  said. 

Morris  said  Coates,  who  could  not  be  reached  for 
comment,  has  since  moved  to  Louisville,  Ky.,  and 
has  taken  a  similar  job  at  an  unnamed  publication. 

In  the  lawsuit,  Coates  seeks  unspecified  punitive 
and  compensatory  damages,  as  well  as  court  and 
attorney  costs.  11 


Salt  Lake  Cily:  Taking  it  Slow... 


Court  orders  MediaNews  Group 
to  hold  off  on  making  changes 


BY  LUCIA  MOSES 

After  an  earlier 
setback.  Salt 
Lake  Tribune 
managers  believe  they’ve 
scored  at  least  a  tempo¬ 
rary  victory  in  their  fight 
over  MediaNews  Group 
Inc.’s  purchase  of  the 
paper.  MediaNews 
agreed  to  hold  off*  on 
implementing  changes 
to  the  joint  operating 
agreement  governing  the 
newly  acquired  Tribune. 

A  Jan.  11  federal  court 
order  says  Denver-based 
MediaNews  may  make 
no  “significant  opera¬ 
tional  changes”  in  News¬ 
paper  Agency  Corp.,  the 
business  agency  for  the 
Tribune  and  The  Deseret 
News,  until  a  judge  can 
hear  arguments. 


MediaNews  and 
Tribune  managers 
agreed  to  the  order 
after  the  managers 
went  to  court  to 
contest  the 
changes,  their  latest 
legal  challenge  to 
MediaNews’  $200- 
million  purchase  of 
the  Tribune  from 
the  AT&T  Corp. 

MediaNews 
CEO  and  President 
W.  Dean  Singleton  said 
he  wouldn’t  have  made 
any  big  changes  anyway, 
but  one  of  the  Tribune 
managers.  General  Man¬ 
ager  Randy  Frisch,  said, 
“To  us,  this  is  a  signi¬ 
ficant  and  strategic  vic¬ 
tory.” 

The  managers  had 
claimed  that  the  changes 


Lake  Tribune  Publisher  Dominic 

would  undermine  the 
paper  and  violate  what 
I  they  say  is  their  right  to 
I  operate  the  paper  and 
buy  it  next  year. 

Among  other  changes, 
MediaNews  had 
installed  Joseph  Zerbey 
as  agency  president, 
replacing  Tribune 
Publisher  Dominic 


Welch,  and  re¬ 
moved  Welch 
and  Frisch  fix)m 
the  agency 
board. 

The  order 
says  Zerbey  may 
stay  as  presi¬ 
dent,  but  lets 
Welch  partici- 
I  pate  in  any 
meetings  Zer¬ 
bey  has  with 
agency  staff. 

The  court 
order  also 
preserves 
agency  em- 
Welch  ployee  benefits 
for  now,  allaying  man¬ 
agers’  fears  that  Media- 
News  would  cut  benefits. 

A  judge  is  scheduled 
to  hear  arguments  next 
month  on  the  managers’ 
request  to  block  fiulher 
implementation  of  the 
amended  JOA  and 
restore  the  managers’ 
board  positions.  11 


Happy  Puppy's  re¬ 
viewer,  who  uses  the 
name  Panio.  “When 
exploring  a  tomb  ded¬ 
icated  to  the  evil  god 
of  death,  don’t  touch 
anything.” 

Good  advice  for  all, 
as  a  matter  of  fact. 

-  WAYNE  ROBINS 

IE  WEEK' 
C0MEST0U.S. 

The  Week,  a  5- 
year-old  British 
product  that  touts  it¬ 
self  as  the  best  week¬ 
ly  collection  of  writing 
worldwide,  is  coming 
to  the  United  States. 
Dennis  Publishing, 
which  launched  the 
United  Kingdom  ver¬ 
sion  in  1995,  plans 
to  begin  a  U.S.  ver¬ 
sion  in  the  spring. 

“Most  of  us  are 
simply  too  busy  to 
keep  up  with  the  in¬ 
credible  amount  of  in¬ 
formation  that  now 
comes  to  us  through 
print  and  electronic 
media,”  said  William 
Falk,  the  Pulitzer 
Prize-winning  journal¬ 
ist  who  will  edit  the 
U.S.  version. 

Publishers  said  the 
newsprint  product 
will  have  an  initial 
distribution  of 
150,000  copies,  with 
an  annual  subscrip¬ 
tion  rate  of  $75. 

-  JOE  STRUPP 


THE  HILL 


Congressional 
leaders  doled  out 
committee  assign¬ 
ments  this  month, 
and  Rep.  W.J.  “BiHy” 
Tauzin,  R-La.,  gained 
the  chairmanship  of 
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the  former  Commerce 
Committee.  The 
panel,  now  known 
as  Energy  and  Com¬ 
merce,  oversees  the 
Federal  Communi¬ 
cations  Commission 
(FCC),  making  it 
a  key  stop  for 
newspapers. 

They  welcome 
congressional  pres¬ 
sure  to  kill  an  FCC 
rule  that  bars  com¬ 
mon  ownership  of 
newspapers  and 
broadcast  stations  in 
the  same  city.  Tauzin 
opposes  the  rule,  as 
did  his  predecessor, 
who  has  retired. 

On  the  other  side 
of  the  Capitol,  Sen. 
John  McCain,  R-Ariz., 
another  opponent  of 
the  cross-ownership 
ban,  will  return  to  his 
chairmanship  of  the 
Commerce  Commit¬ 
tee  after  the  inaugu¬ 
ration  of  President¬ 
elect  Bush. 

-  TODD  SHIELDS 

1HT'TURNIN6 

JAPANESE... 

In  its  seventh  such 
partnership  with  a 
foreign  newspaper, 
the  International 
Herald  Tribune  said 
it  will  publish  an 
English-language 
edition  in  Japan  with 
the  Asahi  Shimbun  of 
Tokyo  beginning  in 
the  second  quarter. 

The  Asahi 
Shimbun  —  whose 
daily  circulation  of 
8,321,138  ranked  it 
No.  2  in  the  world  in 
1999  —  will  fold  its 
English-language 
edition  and  produce  a 
smaller  version  to  run 
in  the  joint  publica¬ 
tion.  -  LUCIA  MOSES 
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CALENDAR 


JANUARY 

on  OnHowtoBuy 

LU’uUand  Sell 

Web  Ads,  Adweek 
Conferences,  Laredo 
Group,  Hyatt  Regency 
Hotel,  Miami 

FEBRUARY 

M33rd  Annual 
Metro  Users 
Meeting,  Metro  Users 
Group,  Hilton  Clear¬ 
water  Beach  Resort, 
Clearwater,  Fla. 

M  Spring 
National 
College  Media 
Convention,  College 
Media  Advisers/ 
Columbia  Scholastic 
Press  Association, 
Marriott  Marquis, 
New  York 


Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Litchfield  Beach  and 
Golf  Resort,  Pawleys 
Island,  S.C. 


21-24: 


E&P  12th 
1  Annual  Inter¬ 
active  Newspapers 
Conference  &  Trade 
Show,  Editor  & 
Publisher  Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 


22-25: 


!  National 

1  College 

Newspaper 

Convention, 

Associated  Collegiate 
Press,  Holiday  Inn 
Golden  Gateway,  San 
Francisco 


Mid-Atlantic 
NAME  Winter 


24-25 


IRE  Census 
Workshop, 


Investigative  Reporters 
and  Editors,  Boston 
University,  Boston 

on  nSNA  Spring 
LU  U  Publishers 
Conference,  Suburban 
Newspapers  of  Ameri¬ 
ca,  Aladdin  Resort  & 
Casino,  Las  Vegas 


28-4; 


I ACCN  Midwin- 
rter  Meeting, 
American  Court  and 
Commercial  News¬ 
papers,  Ponte  Vedra 
Inn  and  Club,  Ponte 
Vedra  Beach,  Fla. 

MARCH 

HKey  Executives 
Conference,  In¬ 
land  Press  Foundation, 
El  Conquistador 
Resort,  Tucson,  Ariz. 


12-13 


INMA 

Circulation 


Summit,  International 
Newspaper  Marketing 
Association,  Marriott 
McDowell  Mountain, 
Scottsdale,  Ariz. 

MIFPA  Spring 
Conference, 
Independent  Free 
Papers  of  America, 
Hilton  Clearwater 
Beach  Resort, 
Clearwater,  Fla. 

IQ  on lAPA  Midyear 
ID  LU Meeting,  Inter 
American  Press 
Association,  Hotel 
Caesar  Park, 

Fortaleza,  Ceara, 

Brazil 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
publisher.com  or  fax  to 
Calendar  Editor  at 
(646)  654-5370. 


Florida  count  in  the  cards 

Media  iieavyweights  hire  NORC 


Nonprofit  company  will  oversee 
the  presidential  vote  process 


BY  WAYNE  ROBINS 

HE  Florida 
presidential 
vote  count  still 
isn’t  over. 

A  group  of  the  coun¬ 
try’s  most  influential 
news  organizations  has 
hired  the  National 
Opinion  Research  Cen¬ 
ter  (NORC)  to  create  a 
database  describing  the 
180,000  Florida  votes 
in  last  year’s  presiden¬ 
tial  election  that  were 
not  registered  in  the 
official  tally. 


Members  include  The 
New  York  Times,  The 
Washin0:on  Post,  The 
Wall  Street  Journal,  The 
Boston  Globe,  the  St. 
Petersburg  (Fla.)  Times, 
The  Palm  Beach  (Fla.) 
Post,  and  Tribune  Pub¬ 
lishing  newspapers  such 
as  the  Chicago  Tribune, 
the  Los  Angeles  Times, 
Newsday  in  Melville, 
N.Y.,  the  Orlando  (Fla.) 
Sentinel  and  the  South 
Florida  Sun-Sentinel  in 
Fort  Lauderdale,  as  well 
as  The  Associated  Press. 


NORC,  a  nonprofit 
i  company  affiliated 
I  vsdth  the  University  of 
I  Chicago,  will  train  and 
oversee  teams  of  inde¬ 
pendent  “coders”  who 
will  notate  and  catego¬ 
rize  the  now-notorious 
missing,  hanging,  or 
I  dimpled  chads  that 
I  resulted  in  either 
'  undervotes  (no  presi- 
!  dential  preference)  or 
overvotes  (two  or  more 
i  choices  for  president) 
that  did  not  make  the 
final  tally.  The  Miami 
Herald  is  independently 
conducting  its  own 
survey  of  undervotes. 

“We  have  not  pooled 


j  journalistic  resources,” 

!  Dick  Tofel,  a  spokesman 
I  ioT  The  Wall  Street  Jour- 
\  raaZ  said  of  the  consor- 
!  tium.  “There’s  going  to 
[  be  no  comparing  of 
j  notes  in  the  creation  of 
stories.  But  to  do  the 
stories  we  all  want  to 
do,  we  need  these  num¬ 
bers,  and  to  tabulate 
these  numbers  is  very 
complicated  —  and  very 
expensive.” 

The  consortium  is 
sharing  expenses, 
expected  to  exceed 
$500,000.  The 
database  should  be 
completed  in  two  to 
three  months.  11 
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Dirks,  Van  Essen  &  Murray 


ALABAMA 

Gregory  Enns  to  managing  editor  of  The 
Tuscaloosa  News  from  business  editor  of 
the  Sarasota  (Fla.)  Herald-Tribune.  Enns 
succeeds  Douglas  Ray,  now  executive  editor. 


ARKANSAS 

Dina  Mason  to  publisher  of  The  Paragould 
Daily  Press  from  publisher  of  The  Daily 
Citizen  in  Searcy.  Mason  succeeds  Donna 
Estes,  now  retail  advertising  manager  of 
The  Jonesboro  Sun. 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

MASSACHUSETTS 

Richard  J.  Daniels 

Richard  Daniels  has  been  named  president  of 
the  Globe  Newspaper  Co.,  which  publishes  The 
^  ^  «  Boston  Globe,  effective  Feb.  16.  Daniels  will 
succeed  William  B.  Huff,  president  since 
i  1998,  who  is  retiring  early  to  pursue  other 
interests.  Daniels,  currently  senior  vice  president  for  planning 
and  operations,  has  served  in  a  number  of  roles  since  joining  the 
Globe  Newspaper  Co.  in  1983,  including  vice  president  of 
strategic  planning,  senior  vice  president  of  sales  and  marketing, 
and  senior  vice  president  and  chief  financial  officer. 


BY  JAMIE  SANTO 


CALIFORNIA 
Arthur  E.Wible  Jr.  to  publisher  of  the  Daily 
Breeze  in  Torrance  from  president  of  Fox 
Valley  Press  in  Illinois,  a  former  subsidiary 
of  Breeze  parent  Copley  Press  Inc.  Wible 
succeeds  Thomas  J.  Wafer  Jr.,  who  is  retiring. 


DISTRICT  OF  COLUMBIA 
John  Hall  to  senior  correspondent  for 
Media  General  News  Service  in 
Washington  from  bureau  chief. 


ILLINOIS 

Randy  Chapman  to  publisher  of  The 
Herald-News  in  Joliet  from  director  of 
marketing  for  Fox  Valley  Press. 


Peggy  M.  Kirby  to  publisher  of  The  Courier 
News  in  Elgin  from  general  manager. 


IOWA 

Belinda  Stewart  to  managing  editor  of  the 
Iowa  City  Press-Citizen  from  assistant 
managing  editor  of  the  Rockford  (Ill.) 
Register  Star.  Stewart  succeeds  Michael 
Beck,  now  president  and  publisher. 


The  Pflugerv  illc 


milhville  Times 


^ •  WESTLAKE 

fheagum 


ions  ' 
;arin| 


'LakbTravis 

I  E  w 


JCbe  ^Bastrop  Sbbertiser 


MARYLAND 

Tom  Marquardt  to  executive  editor  of  The 


Westward  Communications,  LLC 

has  sold 

Bastrop  (TX)  Advertiser 
Westlake  (TX)  Picayune 
Smithville  (TX)  Times 
Pflugerville  (TX)  Pflag 
Lake  Travis  (TX)  View 

(18,400  combined  weekly  circulation) 


Krenek 

to  the  newly  cre- 
;  ated  position  of 

associate  editor 
for  special  projects  at  Newsday 
in  Melville.  Krenek,  former  edi¬ 
tor  in  chief  of  the  New  York 
Daily  News,  had  been  chief  cre¬ 
ative  officer  at  PetPlace.com  in 


Cox  Newspapers,  Inc. 

We  are  pleased  to  have  represented 
Westward  Communications,  LLC,  in  this  transaction 


New  York, 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  >10^.820.2700  FAX:  <105.820.2<)00 

E-mail:  info^Sdirksvanf.  ssf,  n.com  http://www  dirksvanfss  fn.com 
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DANIELS;  LANE  TURNER/THE  BOSTON  GLOBE;  KRENEK;  PAT  CARROLL/NEW  YORK  DAILY  NEWS 


NEWSPEOPLE 


Capital  in  Annapolis  from  managing 
editor,  effective  in  April.  Marquardt  will 
succeed  Edward  D.  Casey,  who  will  remain 
editorial  page  editor. 

MONTANA 

Brad  Hurd  to  publisher  of  the  Independent 
Record  in  Helena.  Hurd  will  continue  to 
be  responsible  for  Montana  Magazine 
and  Farcountry  Press,  both  based  in 
Helena.  He  succeeds  Doris  Towery,  now 
publisher  of  two  Oregon  weeklies,  the 
Springfield  News  and  and  Cottage 
Grove  Sentinel. 

NEW  YORK 

John  J.  Beni  to  the  newly  created  position 
of  vice  chairman  of  Parade  in  New  York 
from  president. 

Jack  Griffin  to  president  from  executive 
vice  president  and  general  manager. 

Robert  Marold  to  vice  president  and 
national  sales  director  from  executive 
vice  president  at  the  Media  Edge,  a  media 
communications  company  in  New  York. 

SOUTH  CAROLINA 
Dan  Herres  to  vice  president  of  the  Evening 
Post  Community  Publications  group  in 
Charleston,  the  weekly  division  of  the 
Evening  Post  Publishing  Co.  Herres  had 
been  in  the  company’s  management 
development  program. 


CONNECTICUT 

Kelly 
Mikesell 

to  director  of 
marketing  at  The 
Hartford  Cour- 
ant  from  vice  president  of  mar¬ 
keting  for  Cox  Ohio  Publishing, 
a  group  that  includes  the  Day- 
ton  Daily  News  and  Springfield 
News-Sun. 


1965,  the  grants  honor 
Alicia  Patt'erson, 
foutider,  publisher,  and 
editVi^^f  Newsday  in 
Melville,  N.Y.  Each  fel¬ 
lowship  pays  $35,000 
a  year.  This  year’s  fel- 


OBITUARIES 


Elene  C.  Brown 

48,  Died  Jan.  4 
COLUMNIST  AND  FEATURES 
WRITER  FOR  THE  DAILY  LOCAL 
NEWS  IN  WEST  CHESTER.  PA. 

Brown,  a  reporter 
for  the  Local  News 
since  1989,  died  of  can¬ 
cer.  The  Chester  County 
native’s  stories  provided 
in-depth,  intimate  por¬ 
traits  of  local  residents. 
She  also  wrote  a  weekly 
column  that  often  poked 
fiin  at  family  and  friends. 

James  H.  Gray  Jr. 

56,  Died  Jan.  8 
FORMER  EDITOR  AND  CO-PUBLISH¬ 
ER  OF  THE  ALBANY  (GA.)  HERALD 

Gray,  who  followed 
in  his  father’s  foot¬ 
steps  as  editor  and  co¬ 
publisher,  died  after  a 
lengthy  illness.  He  was 
executive  editor  of  the 
Herald  when  his  father. 
Editor  and  Publisher 
James  H.  Gray  Sr.,  died 
in  1986.  The  younger 
Gray  took  over  as  editor, 
and  became  co-publisher 
with  his  siblings,  Con¬ 
stance  Gray  Greene  and 
Geoffrey  Gray.  In  1988, 
he  became  president  and 
chief  operating  officer  of 
the  parent  company,  but 
lost  a  bid  to  purchase  a 
controlling  interest. 

Howard  Kaplan 

74,  Died  Jan.  6 
FORMER  COLUMNIST.  EDITOR. 

AND  REPORTER  FOR  THE  DENVER 


"APLAN  SERVED  IN 

ahe  Navy  during 


i  World  War  II,  and 
!  later  worked  at  The 
Pueblo  (Colo.)  Chieftain 
and  the  Denver  Rocky 
I  Mountain Newsheiore 
''  joining  the  Post  in  I960. 

;  He  retired  from  the 
paper  in  1991- 

Ray  Mews 

!  62,  Died  Jan.  2 
I  FORMER  PHOTOGRAPHER  FOR 
i  THE  ARGUS  LEADER  IN  SIOUX 
,  FALLS,  S.D. 

i 

WHILE  WORKING 

for  the  ArgTLS 
'  Leader  in  1966,  Mews 
captured  a  memorable 
image  of  a  Vietnam 
War  veteran  returning 
home.  Waiting  at  the 
i  airport.  Mews 
photographed  Cpl. 

Perry  Shinneman, 
returning  home  on 
medical  leave  after 
losing  a  leg  in  an 
explosion,  embracing 
!  his  wife,  Shirley,  as 
I  Shinneman’s  crutch 
'  fell  to  the  tarmac. 

John  T.  Norman 

I  82,  Died  Dec.  29 

I  RETIRED  WASHINGTON-BASED 
'  NEWSMAN  FOR  AP-DOW  JONES 
NEWSWIRE 

Norman  joined  the 
news  service  in  1967 
as  its  first  and  only  Wash¬ 
ington  correspondent. 
Norman,  who  served  as 
bureau  chief  for  FairchUd 
I  Publications  and  worked 
as  public-affairs  officer 
for  the  TVeasury  Depart¬ 
ment  before  joining 
AP-Dow  Jones,  was  a  fte- 
;  quent  contributor  to  The 


j  Wall  Street  Journal.  He 
I  retired  in  1990. 

Faunce 

Pendexter 

85,  Died  Jan.  3 
JOURNALIST  WHO  WORKED  FOR 
PAPERS  IN  LEWISTON,  MAINE 

PENDEXTER  WORKED 

at  the  old  Lewiston 
I  Daily Sunand the 
\  Lewiston  Evening  Jour- 
j  naZ  (now  merged  as  the 
!  Sun- Journal)  as  a  re- 
I  porter,  editor,  and  edito- 
I  rial  writer  for  more  than 
;  four  decades.  He  joined 
I  the  Journal  in  1940,  and 
I  at  the  end  of  his  career, 

!  he  wrote  for  both  papers, 
I  winning  back-to-back 
i  awards  for  editorial  writ- 
I  ing  in  1981  and  1982 
I  from  the  New  England 
I  Associated  Press  News 
I  Executives  Association. 

i  Nancy  Powell 

I  80,  Died  Dec.  18 
j  FORMER  REPORTER  FOR  THE 
i  RALAf  BEACH  POST  IN  WEST  PALM 


POWELL  WAS  THE 

first  woman  at  the 
I  Pos^  hired  to  cover  hard 
news  instead  of  high 
society.  Of  the  enterpris¬ 
ing  reporter,  former  Post 
Executive  Editor 
Jonathan  Koontz  said 
I  men  on  the  copy  desk 
I  often  complained  she 
j  wrote  too  many  stories, 
j  Powell,  who  joined  the 
I  paper  in  the  mid-1950s, 

I  mostly  covered  Lake 
I  Worth,  where  she 
I  became  an  unofficial 
i  town  historian. 


Nine  journalists  have 
been  named  Alicia  Pat¬ 
terson  Foundation 
Journalism  Fellows  for 
this  year.  Established  in 


lows  are  Rudy  Abram¬ 
son,  free-lance  writer; 
Marc  Asnin,  free-lance 
photographer;  Jimmie 
Briggs  Jr.,  free-lance 
writer;  Gary  Delsohn, 
The  Sacramento  (Calif.) 


Bee;  Robin  Marantz 
Henig,  free-lance  writer; 
Phil  Hilts,  The  New  York 
Times;  Marjorie  Valbrun, 
The  Wall  Street  Journal; 
Mary  Anne  Weaver,  The 
New  Yorker;  and  David 


Wells,  free-lance  pho¬ 
tographer.  The  trustees 
of  the  foundation  also 
named  one  fellow. 
Wells,  a  Josephine 
Patterson  .\lbright 
Fellow. 
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wmmi  lira 

If  President-elect  Bush  truly  wants  to  be  a  ‘unifier,  not  a  divider,’ 
then  he  and  his  Cabinet  must  improve  on  their  media  pasts 


During  his  presidential 
campaign,  George  W.  Bush 
by  all  accounts  was  a  charmer 
with  the  media.  In  contrast  to 
Al  Gore,  who  once  went  weeks  without  a 
!  formal  meeting  with  the  press.  Bush 

remained  readily  accessible  to  reporters  — 

I  even  after  his  off-the-cuff'  malapropisms 

i  became  fodder  for  late-night  comics.  But 
I  as  he  prepares  to  take  the  oath  of  office  Sat- 

i  urday,  there  are  worrying  signs  that  howev¬ 
er  long  or  short  the  honeymoon  Bush  gets 
!  from  the  news  media,  the  president-elect 
!  himself  is  growing  distant, 

i  By  the  time  Bush  finally 
won  the  presidency,  political 
reporters  were  saying  his 
transition  team  had  become 
more  tight-lipped  than  the 
CIA.  New  York  Daily  News 
reporter  Timothy  J.  Burger 
complained  to  Washington 
Post  media  writer  Howard 
Kurtz  that  after  asking  aides 
what  Bush  had  eaten  for  lunch  one  day,  he 
was  treated  as  if  “I  was  attempting  to  dig  up 
a  state  secret.”  Bush  closed  to  the  press  the 
same  sort  of  pre-inauguration  economics 
summit  Bill  Clinton  televised  live  in  1992. 

This  might  be  nothing  more  than  the 
normal  problems  of  any  transition,  magni- 
i  fied  by  the  oddities  of  this  particular  elec¬ 
tion.  Unfortunately,  the  track  records  of 
Bush  —  and  the  top  officials  of  his  future 
administration  —  are  not  so  reassuring. 

I  As  the  governor  of  Texas,  Bush  allowed 
I  his  appointees  on  the  state  clemency  board 
to  continue  the  star-chamber  tradition  of 
deciding  death-penalty  appeals  without 
1 1  bothering  to  meet  together  or  publicly 
'  explain  decisions.  Bush,  along  with  Gore, 

!|  ignored  an  American  Society  of  Newspaper 


Editors  questionnaire  that  asked  their  posi¬ 
tions  on  such  media-access  issues  as  free- 
dom-of-information  laws  or  how  often  they 
intended  to  hold  press  conferences.  It  was 
the  first  time  in  20  years  that  both  presi¬ 
dential  candidates  stiffed  the  organization. 

Then  there  are  his  appointments,  espe¬ 
cially  Vice  President-elect  Dick  Cheney 
and  his  choice  for  secretary  of  state,  Colin 
Powell.  Their  proven  capabilities  are  obvi¬ 
ous,  but  journalists  will  remember  them  for 
imposing  the  most  heavy-handed  restric¬ 
tions  on  covering  military  conflicts  since 
World  War  II.  Reportedly 
at  the  urging  of  Powell,  Ch¬ 
eney  designed  the  pool- 
coverage  arrangements 
for  the  December  1989 
U.S.  invasion  on  Panama 
that  ensured  designated 
reporters  —  who  were  mo¬ 
bilized  from  Washington 
rather  than  Panama  City 
—  would  miss  all  the  criti¬ 
cal  military  engagements  of  that  swift  war. 

Cheney  and  Powell  reprised  that  achieve¬ 
ment  in  the  1990-91  Persian  Gulf  war  with 
restrictions  that  forced  reporters  to  “cover” 
it  from  hotel  lobbies  in  Riyadh,  Saudi 
Arabia,  or  briefing  rooms  in  Washington. 
And  when  the  ground  war  began,  Cheney 
imposed  a  news  blackout  that  was  lifted 
only  when  it  became  obvious  that  U.S. 
forces  were  pulling  off  remarkable  victories. 

Like  any  new  president.  Bush  deserves 
the  good  will  of  all  citizens  —  and,  yes,  that 
j  includes  journalists.  But  Bush  should  never 
forget  the  lessons  from  presidents  past  who 
thought  they  could  shade,  shape,  or  shroud 
the  truth.  Losing  the  respect  of  the  press 
was  the  least  of  their  problems  —  they  also 
lost  the  trust  of  the  American  people. 


Reporters  were 
saving  Bush’s 
transition  team 
had  become  more 
tight-lipped  than 
the  CIA. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  IIie  Journalist,  established  March  22, 1884;  Newspaferdom,  March  1892; 
"Die  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 


OFFICES:  General:  770  Broadway,  New  York,  NY  10003;  Voice:  (646)  654-5270;  Editorial  fax:  (646)  654-5370;  Advertising  fax; 
(646)  654-5125;  Corporate  e-mail:  edpub@editorandpublisher.com,  Web  site:  http://www.editorandpublisher.com.  Chicago;  6505  W. 
Palatine  Ave.,  Chicago,  IL  60631;  (773)  792-3512;  fax  (773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large.  Carmel:  P.O.  Box  223513, 
Carmel,  CA  93922-3513;  (831)  625-6902;  fax  (831)  625-6911.  Jill  Martin,  Western 
Regional  Advertising  Manager.  Washington:  1700  K  St.  NW,  Suite  306,  Washington,  DC 
20(X)6;  (202)  833-2551.  Todd  Shields,  Washington  Editor.  Sacramento;  5541  Callister 
Ave.,  Sacramento,  CA  95819;  (916)  837-7219.  Joel  Davis,  West  Coast  Editor. 


OABP.SN 


EDITORS’ 

PUBLISHER 

- QAS^ - - - 

EDITOR-IN-CHIEF  Sid  Holt 
GROUP  EDITOR  William  F  Ghede 


EXECUTIVE  EDITOR 
FEATURES  EDITOR 
MANAGING  EDITOR 
E&P  ONLINE  EDITOR 

EDITOR  AT  URGE 
SENIOR  EDITORS 

ASSOCIATE  EDITORS 


WEST  COAST  EDITOR 
WASHINGTON  EDITOR 
REPORTERS 

CONTRIBUTING  EDITOR 
COPY  CHIEF 


Steve  Yahn 

Greg  Mitchell 

J.J.  McGrath 

Carl  Sullivan 

Karim  Mostafa,  Assoc. 

Mark  Fitzgerald  (773)  792-3512 

DaveAstor 

Jim  Rosenberg 

Lucia  Moses 

Joe  Nicholson 

Joe  Strupp 

Wayne  Robins 

Joel  Davis  im  at -1219 

Todd  Shields  (202)  833-2551 

Ellen  Liburt 

Jamie  Santo 

Allan  Wolper  (212)  663-6614 

Sally  Blanchard 


EDITOR  EMERITUS  Robert  U.  Brown 


ART/DESIGN  DIRECTOR 
ASSISTANT  ART  DIRECTOR 
PHOTO  EDITOR 


Reiko  Matsuo 
Dorothy  Szemiot 
Daniela  LHMaggio 


VICE  PRESIDENT,  PUBUSHER  Dennis  ONeill 
ASSOCIATE  Betsy  Maloney 
ADVERTISING  DIRECTOR  (301)  656-5712 


REGIONAL  ADVERTISING  MANAGERS 
NEW  ENGUND  William  J.  Callahan 
UST/CANADA  Howard  E.  Flood 
WEST/CANADA  Jill  Martin  (831)  625-6902 

MIDWEST  Derek  Hamilton  (312)  583-5522 


PRODUCTION  Louis  Seeger 

Adeline  Cippoletti 
Elise  Echeoarietta 
Alison  Hamilton 
LaRita  Whitfield 
Michele  DeRoche 

CLASSIFIED  PRODUCTION  Billy  Doremus 


CUSSIFIED 
ADVERTISING  PUBLISHER 
ACCOUNT  MANAGERS 


Harold  Itzkowitz 
1  (888)  825-9149 
Michele  MacMahon 
Hazel  Preuss 


EtP  CONFERENCES  CG  O’Connor 
GENERAL  MANAGER  Marsha  Stoltman 
SR.  CONFERENCE  COOR.  Lauren  Gainor 


CIRCUUTION  DIRECTOR  Mary  Barnes 
CIRCUUTION  MANAGER  Gigi  C.  Alvia 

PROMOTIONS  Denniston  Brown,  Asst 
SPECIAL  PROJECTS  COOR.  GinaMele 


Adweek  Magazines 


VICE  PRESIDENT/ 
CREATIVE  DIRECTOR 

Wally  Lawrence 


EXECUTIVE  VP/ 
EDITOR-IN-CHIEF 

Sid  Holt 


VICE  PRESIDENT/MARKETING 

Mary  Beth  Johnston  EXECUTIVE  VP/ 

GROUP  PUBLISHER 
SENIOR  VICE  PRESIDENT/  Michael  E.  Parker 

GENERAL  MANAGER 
Louis  Isidora 


PRESIDENT 

Mark  A.  Dacey 


BPI  COMMUNICATIONS 

President  A  Chief  Executive  Officer  John  Babcock  Jr. 

Exec.  VPs  Mark  A.  Dacey  (Media  Group).  Robert  J.  Dowling  (Film  &  TV 
Group).  Howard  Lander  (Music  &  Literary),  Sr.  VPs  Paul  Curran  (Con¬ 
sumer).  Robert  Montemayor  (Circulation  &  Databases);  VPs  Glerm 
Hefferman  (Books).  Debbi  Kahlstrom  (HR) 


VNU  BUSINESS  MEDIA 
President  A  Chief  Executive  Officer 
John  Wickersham;  Sr.  VP/Business  Development 
Greg  Farrar;  CFO  Joseph  Furey;  Presidents  James  Bracken  (Exposi¬ 
tions);  Jeremy  Grayzel  (E  Media) 
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LETTERS 


{continued  from  page  3}  to  him.  I  did 

answer  a  cold  call  from  someone  who  iden¬ 
tified  himself  as  a  producer,  and,  as  with  all 
other  inquiries,  I  referred  him  to  my  editor. 

Clearly,  your  reporter  was  piqued  by  my 
refusal  to  answer  his  questions.  Was  this 
shabby  attempt  to  trivialize  me  his  way  of 
getting  even?  I  would  have  expected  more 
from  a  publication  that  purports  to  speak 
for  our  industry. 

ROSA  MARIA  SANTANA 

REPORTER 
The  Plain  Dealer 
Cleveland 

Editor’s  Note:  E&P  stands  behind  the 
reporting  of  Joanna  and  Allan  Wolperin 
their  story  about  the  suicide  of  Cleveland 
radio-and-TV personality  Joel  Rose  and 
how  The  Plain  Dealer  covered  the  story. 
Movie  producer  James  Brooke  said  he  had 
a  “lengthy  conversation”  by  telephone  with 
Santana  for  his  research  on  a  possible 
movie  about  the  Rose  story. 

WAITING  WITH  BATED  BREATH? 

To  JUDGE  BY  HIS  LETTER  [“ThE  PAR- 
tisan  press,”  Jan.  1,  p.  3],  I  won’t  be 
looking  forward  to  Larry  Schwei- 
kart’s  “new  book  about  the  transformation 
of  American  journalism,”  even  if  his  day 
job  is  professor  of  history  at  the  University 
of  Dayton.  That’s  doubly  a  shame,  since  I 
like  to  root  for  a  hometown  boy  and  our 
employers  share  the  same  tovm. 

It’s  mainly  because,  professionally  speak¬ 
ing,  he  seems  to  be  talking  through  his  pro¬ 
fessorial  hat.  He  writes  that  “the  media,” 
undefined,  lost  their  virtuous  fig  leaf  in 
i960  and  “reftised  to  cover”  JFK’s  extra¬ 
marital  and  policy  missteps  because  his 
personality  or  politics  led  them  to  ditch  “ac¬ 
curacy,  balance,  and,  above  all,  objectivity.” 

Funny,  as  I  recall  (historically  —  I  wasn’t 
alive),  the  media  of  their  times  didn’t  report 
Franklin  Delano  Roosevelt’s  or  Warren 
Harding’s  Oval  Office  affairs.  Was  that  (a) 
accuracy,  (b)  balance,  or  (c)  objectivity? 

For  a  historian,  Schweikart  is  skimpy  on 
key  supporting  evidence,  even  if  providing 
it  wouldn’t  slow  his  screed.  Who  was  the 
unnamed  “one  editor”  who  said,  after 
Nixon  won  by  a  landslide  (presumably  in 
1972),  “There’s  got  to  be  a  bloodletting”?  I 
guess  we’ll  have  to  wait  for  the  book. 

And  who  are  the  similarly  undefined 
“media  elites”  who  populate  the  Public 
Opinion  surveys  and  the  Orlando  (Fla.) 
Sentinel  editor’s  “ZIP-code-based  study  of 
the  lifestyle  habits  of  more  than  1,000 jour¬ 
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nalists”?  Did  the  editor  check  addresses  of 
1,000 journalists,  then  run  them  through  a 
Claritas-style  Mixmaster?  Hmm,  lives  in 
20044,  therefore  likes  Brie,  hates  Bud. 

Mr.  Schweikart  first  writes,  apparently 
citing  Public  Opinion,  “Virtually  none  of 
the  media  elites  ever  attend  church.”  By 
the  time  we  get  to  the  Orlando  Mixmaster, 
it’s  “again,  none  go  to  church.”  No  more 
“virtually.”  Now  it’s  none.  Zero,  zip,  nada, 
to  quote  an  elite  broadcaster  who  doesn’t 
hail  from  Pennsylvania,  New  York,  or 
New  Jersey.  Then  we  get,  “Most  indulge 
in  ‘elite’  pursuits.”  Thankfully,  “elite”  is 
in  quotes.  But  what  “elite”  pursuits?  Fox 


hunting?  Public  TV?  Scrabble  in  Latin? 

Then  comes  perhaps  the  unkindest 
cut,  saved  only  by  another  “virtually”: 
“Virtually  no  mainstream  journalists 
come  from  Nebraska,  or  New  Mexico,  or 
Montana,  or  Ohio.”  The  exception,  I  guess, 
proves  the  rule.  James  Reston  got  his  start 
at  the  Dayton  Daily  News.  He  had  been 
the  caddy  of  owner  James  M.  Cox. 

This  is  going  to  be  some  book.  I  hope  it 
has  a  few  footnotes.  We  nonelite  media 
sticklers  from  Ohio  can  be  so  picky. 

HAL  DAVIS 
ASSISTANT  METRO  EDITOR 
Dayton  (Ohio)  Daily  News 
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Hollywood  signs  off:  Knight 
Ridder’s  Mike  Rogers,  outside 
an  old  theater  in  San  Jose, 
Calif.,  cites  a  “significant  threat’ 
to  the  industry  if  flix  nix  ads. 


As  studios  and  theater  chains  promise  ad 
cutbacks,  newspapers  look  for  ways  to 
make  their  movie  business  boffo  again 

BY  RANDY  DOTINGA 


A  LITTLE  OVER  A  YEAR  AGO,  WHEN  1999  ENDED  IN  A 
blaze  of  cinematic  fireworks,  it  passed  into  history  as 
a  banner  year  for  the  movie  business,  which  was  so 
full  of  cash  that  it  had  dropped  $1.1  billion  into  the 
coffers  of  the  nation’s  newspapers. 

But  the  Hollywood  honeymoon  may  be  over.  “Chapter  11”  has 
replaced  “megaplex”  as  the  hottest  buzzword  in  the  movie-theater 
business,  while  studios  are  busy  flirting  with  the  Internet  and 
ticketing  services  such  as  Moviefone.  One  theater  executive  recently 
declared  that  movie  ads  in  newspapers  are  becoming  “obsolete.” 

Movie  studios,  meanwhile,  are  threat-  i  their  dollars  elsewhere.  The  Newspaper 
ening  to  rebel  against  higher  ad  rates  at  '  Association  of  America  (NAA)  is  stepping 
two  of  the  nation’s  most  influential  up  its  efforts,  too. 

newspapers,  promising  overall  ad  Just  last  week.  Universal  Pictures 

cutbacks.  A  huge  theater  chain  is  revealed  that  it  is  studying  its  newspaper 

slashing  its  advertising  budget.  i  advertising  expenditures  —  reportedly. 

It’s  enough  to  make  newspaper  ad  |  $75  million  a  year  —  with  an  eye  toward 

managers  fret  about  their  box-office  i  making  major  cuts.  Universal  may  shrink 

appeal,  and  consider  some  cosmetic  ads  and  reduce  their  fr^uency,  spokes- 

surgery.  “Obviously,  we’re  very  concerned,”  woman  Terry  Curtin  told  E^P.  For  exam- 

says  Mike  Rogers,  vice  president  of  pie,  ads  scheduled  for  the  middle  of  the 

marketing  for  Knight  Ridder  newspapers.  week  may  be  downsized  if  research  shows 

“There’s  a  significant  threat  if  their  j  that  they  don’t  help  sell  tickets,  she  says, 

business  is  diminished  even  marginally.”  i  The  studio,  which  had  a  banner  year 
The  32-daily  Knight  Ridder  chain  is  so  I  producing  such  hits  as  “Erin  Brockovich” 
worried  that  it’s  launching  an  initiative  to  i  and  “How  the  Grinch  Stole  Christmas,” 
keep  studios  and  theaters  from  spending  may  also  cut  back  on  duplicate  advertising 
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in  markets  that  are  served  by  several  daily 
and  alternative  newspapers,  she  explains. 
While  newspapers  are  still  a  valuable  tool 
to  tell  moviegoers  where  and  when  to  see 
a  film,  she  says,  “We  don’t  believe  news¬ 
papers  necessarily  sell  the  tickets.  Our 
research  tells  us  that  the  consumer’s 
mind  is  fairly  made  up  prior  to  turning  to 
the  newspaper.” 

In  the  long  term,  Curtin  says,  “We’re 
looking  at  reaching  a  moviegoer  through 
alternative  mediums,”  such  as  the  Internet 
and  Moviefone.  When  asked  what 
newspapers  could  do  to  prevent  erosion, 
she  replies,  “I  don’t  think  there’s  one 
answer.  It’s  a  challenge  that  both 
industries  will  face  together.” 

If  movie  advertising  does  shrink,  it  could 
spell  big  trouble  for  the  bottom  line  at 
newspapers.  In  Minneapolis-St.  Paul,  for 
example,  the  movie  and  theater  businesses 
make  up  the  second-largest  group  of  adver¬ 
tisers  at  the  Star  Tribune.  Only  the  Min¬ 
nesota-based  Target  Corp.,  which  has  three 
store  chains  in  the  Twin  Cities,  buys  more 


ads  each  year  in  the  newspaper,  says 
Charlie  Hoag,  the  Star  Tribune’s  vice 
president  and  director  of  sales.  The  movie 
j  business  is  unusual,  and  coveted,  because  it 
I  buys  advertising  every  day  of  the  year,  says 
Hoag,  who’s  been  in  the  newspaper  busi- 
I  ness  for  four  decades. 

But  for  a  growing  number  of  movie¬ 
goers,  newspapers  aren’t  the  only  ticket 
to  Tinseltown. 

Goodbye  yellow  brick  road? 

Newspaper  ads  aren’t  as  important  as 
they  used  to  be,  for  a  variety  of  reasons  (see 
story  on  customer  behavior,  below).  For  one, 
giant  “megaplexes”  have  changed  both  the 
moviegoing  experience  and  how  people 
prepare  for  it.  “In  some  markets,  theaters 
have  pulled  out  of  newspaper  listings,”  says 
Rogers  of  Knight  Ridden  “They’re  testing 
the  proposition  that  they  really  don’t  need  it. 

!  The  underlying  hypothesis  is  that  people 
don’t  use  newspapers  to  get  theater  listings. 
They  just  show  up  and  pick  a  movie  and  go.” 

Another  threat  looms  from  the  Internet, 


Inquiring  reporter  movie 
times  the^  area-changin’ 


For  film  fans,  central  San  Diego 
is  a  kind  of  Cinema  Paradiso. 
Within  a  five-mile  radius  of  the 
region’s  major  shopping  area  nearly  100 
theater  screens  await  moviegoers.  Many 
have  ultracomfy  seats,  neon  lighting,  and 
armrest  cup-holders  for  sodas  and 
squishees.  Just  one  single-screen  theater  is 
still  around,  and  its  rickety  seats  attract 
only  a  few  diehards  to  showings  of  classic 
films. 

But  while  traditional  movie  palaces  are 
about  as  dead  as  Roger  Moore’s  career, 
many  moviegoers  are  still  old-fashioned 
when  it  comes  to  figuring  out  when  to 
catch  a  flick.  And  that’s  good  news  for 
newspapers.  An  unscientific  survey  of  a 
score  of  moviegoers  in  San  Diego  —  some 
at  a  standard  multiplex,  others  at  a  five- 
screen  art  film  center  —  found  that  most 
depend  on  newsprint  to  tell  them  where 
and  when  a  movie  is  playing. 

“I  take  the  paper.  It  comes  to  the  house. 


so  it’s  convenient,”  says  Leroy  Booker,  a  57- 
year-old  computer  engineer  waiting  for  a 
showing  of  “Finding  Forrester.”  In  words 
that  are  music  to  the  ears  of  newspaper  ad 
executives,  he  adds:  “The  Internet  isn’t 
convenient.  I’m  always  moving,  so  it’s 
easier  to  look  at  the  newspaper.” 

On  a  recent  Friday  night,  several  other 
moviegoers  at  a  20- 
screen  AMC  theater 
agreed.  “The  newspa¬ 
per  is  easy.  If  you  look 
in  one  place,  it  has 
all  the  times,”  says 
Brenna  Williams,  15. 

But  other  patrons 
said  they  hardly  ever 
bother  with  a  news¬ 
paper.  Comic-book  artist  Armando  Dur- 
ruthy,  22,  prefers  to  learn  about  show 
times  from  Moviefone,  the  telephone  tick¬ 
eting  service.  “It’s  convenient.  You  just 
pick  up  the  phone  and  have  someone  tell 


Brenna  Williams 


where  Web  sites  have  found  that  free  movie 
listings  are  a  big  attraction.  In  San  Diego, 
for  example,  movie  listings  can  be  found 
via  a  variety  of  Web  sites,  including  Ameri¬ 
ca  Online  (AOL),  Hollywood.com, 
SanDiegoInsider.com,  and  Yahoo!.  The 
two  local  daily  newspapers.  The  San  Diego 
Union-Tribune  and  the  North  County 
Times,  also  offer  online  listings. 

One  of  the  most  popular  film  Web  sites 
nationwide  is  Moviefone.com,  a  spinoff*  of 
the  popular  telephone  ticketing  service.  In 
major  cities,  patrons  can  either  call  777- 
FILM  or  go  online  for  movie  times  and 
order  tickets  in  advance.  They  can  then 
pick  up  the  tickets  at  the  theater. 

Moviefone,  owned  by  AOL,  was  born  12 
years  ago.  Each  week,  about  2.5  million 
people  visit  its  Web  site  or  use  the  tele¬ 
phone  service,  says  spokeswoman  Jay  Jay 
Nesheim.  Moviefone  is  largely  subsidized 
by  film  studios,  which  pay  for  commercials 
and  online  ads;  theater  chains  don’t  pay 


Armando  Durruthy 


it  to  you  instead  of 
reading  it,”  says  Dur¬ 
ruthy. 

Newspapers  are 
more  of  a  hassle, 
says  Durruthy’s 
girlfriend,  dental 
assistant  Leah 
Williams,  19.  “You’ve 
got  to  go  to  the  store 
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anything.  “People  who  are  calling  Movie- 
fone  generally  are  on  their  way  to  the 
movies.  We  try  to  get  them  at  their  mo¬ 
ment  of  decision,”  Nesheim  says.  “You 
might  have  two  or  three  movies  you’re 
interested  in  seeing,  but  when  you  hear  an 
ad  for  ‘Cast  Away,’  you  decide  to  see  it.” 

Now  that  it  is  owned  by  AOL,  Moviefone 
can  only  grow,  says  Tommy  McGloin,  its 
senior  vice  president  and  general  manager. 
“In  a  typical  metro  city,  America  Online 
reaches  more  households  than  the  local 
newspaper,”  he  asserts. 

Newspapers,  meanwhile,  are  hobbled  by 
their  aging  readership.  “You’re  not  reaching 
a  younger  audience,  which  is  the  prime 
moviegoing  audience,”  he  says.  “That’s  a 
problem.  And  you’re  not  providing  infor¬ 
mation  on  the  go  for  people  who  might  not 
have  a  newspaper  handy.”  Indeed,  a  1999 
NAA  survey  found  that  while  85%  of 
moviegoers  over  50  read  a  newspaper  regu¬ 
larly,  only  55%  of  those  ages  18  to  24  do. 


“As  electronic  alternatives,  including 
Moviefone  and  MovieTickets.com,  evolve, 

!  newspapers  are  becoming  obsolete  as  a 
;  way  of  getting  movie  information,”  AMC 
Theaters  Film  Marketing  President  Richie 
Fay  told  Inside.com  this  month.  (AMC 
declined  to  make  Fay  available  for  an 
interview.) 

Moviefone.com  isn’t  the  only  online 
I  ticketing  service.  In  a  TV  commercial  seen 
around  the  country,  the  Hollywood.com 
i  Web  site  struck  at  what  may  be  the 
Achilles’  heel  of  newspapers  —  the 
I  shrinking  size  of  the  movie  ads  themselves. 
The  commercial  shows  a  young  couple 
using  a  huge  microscope  to  read  the  tiny 
print  of  movie  times  in  a  newspaper  ad. 
(They  might  just  as  well  be  trying  to 
decipher  a  punch-card  ballot  in  Florida.) 

:  The  microscope,  which  takes  up  nearly  an 
'  entire  living  room,  eventually  sets  the 
newspaper  on  fire. 

!  The  commercial’s  message  is  simple:  The 

-  Internet  is  easier  to  use  (and  read) 

than  a  newspaper. 


San  Diegans  exit  AMC  complex  at 
the  Mission  Valley  Shopping  Center. 


The  ad  is  funny,  but  tiny  print  is  no  joke 
at  The  News  Tribune,  a  McClatchy  Co. 
newspaper  in  Tacom2i,  Wash.  The  Regal 
theater  chain,  which  has  the  most  screens 
in  the  country,  shrank  its  ads  about  18 
months  ago,  says  News  Tribune  Advertising 
Director  John  Kelly.  The  ads,  which  list 
show  times,  no  longer  include  movie 
ratings  or  film  logos.  The  type  size  is 
smaller,  too.  “We  get  complaints  about 
that  on  a  regular  basis,  even  though  it’s 
not  our  fault,”  Kelly  says. 

AMC  you  later 

If  readers  don’t  like  miniscule  movie 
listings,  they  won’t  be  any  happier  when 
some  listings  disappear  forever.  That’s  a 
real  possibility  now  that  the  2,600-screen 
AMC  theater  chain  is  taking  a  stand  that 
may  downsize  movie  ads  across  the 
country.  AMC,  the  nation’s  third- 
largest  theater  chain,  announced  this 
month  that  it  will  no  longer  pitch  in  to 
help  defray  the  costs  of  “co-op”  ads  for 


and  buy  one,”  she 
explains. 

But  others  say 
Moviefone  is  a  drag 
because  users  are 
forced  to  listen  to  a 
series  of  previews 
before  getting  an 
opportunity  to  buy 
tickets.  “I  used  it 


Larz  Prosper 


once,  but  it  lagged,”  says  Larz 
Prosper,  21,  a  tongue-pierced 
employee  of  the  Sea  World 
theme  park.  “It  took  forever  to 
sit  and  listen  to  it.” 

“You  have  to  press  too  many 
buttons,”  agrees  a  young  man 
who  would  identify  himself  Lorena 

only  as  John.  movie 

But  Moviefone  isn’t  just  a  the  25 

phone-in  service.  Special  finds  i 

education  teacher  Jennifer  San  D 

Perretti  sings  an  ode  to  the  joys  site  of 
ofMoviefone.com.  On  the  Unior 

Internet,  it  provides  plenty  of  Tribu 

information  about  the  films  she  sa 

and  reliable  show  times,  says  “It’s  q’ 

Perretti,  25,  adding,  “I  have  all  Anc 

my  students  use  it.  It’s  the  most  coupk 
dependable,  and  it’s  never  down.  Rich  ^ 
I  can  always  buy  tickets.”  admit 

At  a  five-screen  art-film 
multiplex  a  few  miles  away, 
two  young  moviegoers  say 
they  also  rely  on  the  Internet. 

Border  Patrol  agent  Silvia 
Ramos,  23,  goes  to  Hollywood- 
.com,  while  substitute  teacher 
Tony  Medrano,  26,  heads  to  Dig¬ 
ital  City.  “It’s  faster  and  it’s  easier 
[than  newspapers],”  says  Ramos,  Rich  Archambeau 


23,  who  claims  he 
never  looks  at  a  paper 
for  movie  listings.  “It’s 
something  our  gener¬ 
ation  does,”  he  ex¬ 
plains. 

Voting  for  news¬ 
papers  is  marketing 
employee  Lorena 
Lorena  Orozco  Orozco.  She  gets  her 

movie  information  from  the  Internet,  but 
the  25-year-old  also 
finds  it  on  SignOn 
San  Diego  —  the  Web 
site  of  The  San  Diego 
Union- 

Tribune.  The  reason, 
she  says,  is  simple: 

“It’s  quick.” 

And  a  middle-age 

couple,  Gabriella  and  Gabriella 

T,.  ,  A  1 _ u  Archambeau 

Rich  Archambeau, 

admits  they’re  simply  “not  ready”  to  use  the 
Internet.  Gabriella,  a  40-some- 
thing  teacher,  says  she  prefers  to 
check  the  San  Diego  Reader,  the 
local  alternative  weekly  newspa¬ 
per. 

Her  husband,  52-year-old  Rich, 
may  have  the  simplest,  fastest, 
time-honored  approach  of  all:  “I 
usually  just  rely  on  what  she  says.” 
mbeau  —  Randy  Dotinga 


Gabriella 

Archambeau 
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sites  and  alternative  newspapers, 
spokesman  Callaghan  says.  In  some  cities, 
General  Cinema  has  dropped  newspaper 
listings  or  limited  them  to  Fridays, 
Saturdays,  and  Sundays,  which  make  up 
80%  to  85%  of  the  theater  business. 

“There  have  been  times  when  we’ve 
spent  more  on  staffing  a  theater  and  a 
newspaper  directory  ad  than  the  theater 
brings  in  that  day,”  Callaghan  reveals. 


Cinema  company.  “It’s  probably  the  most 
competitive  time  this  industry  has  ever 
faced.”  The  problem  \vith  the  theater  busi¬ 
ness  is  simple:  There  are  too  many  screens 
that  cost  too  much  money  and  too  many 
old  theaters  that  nobody  goes  to  anymore. 

AMC  ignited  the  megaplex  craze  in  1995 
by  building  huge  theaters  that  hold  a  dozen 
or  more  screens.  Helms  says.  Other  chains 
followed  suit,  as  the  frills  of  the  megaplexes 
—  comfortable  chairs,  stadium  seating,  cup 


movies  produced  by  independent  studios. 

There  are  two  types  of  movie  ads  in 
newspapers:  co-op  ads  and  directory  ads. 
The  latter  are  bought  by  theaters  and 
simply  list  locations  and  show  times. 

Co-op  ads  are  often  much  larger  and 
promote  individual  movies,  such  as 
“TVaffic”  or  “Miss  Congeniality.”  The 
bottom  one-fifth  of  a  co-op  ad  is  devoted  to 
a  list  of  theaters  that  are  showing  the  film; 
show  times  do  not  usually  appear.  Studios 

pay  the  cost  of  the  ads,  but  they  are  - 

subsidized  by  the  theaters.  HHi 

AMC  is  tired  of  the  hassle  of  re-  jH^ 

imbursing  the  studios  for  the  ads,  |||||l| 
according  to  Rick  King,  a  company  j  SS 
spokesman.  Also,  AMC  felt  it  was  j 

duplicating  its  own  ef-  _  ".riTyi 

forts.  “People  who  want  to  D _ 

see  the  movies  are 

to  refer  to  our  di-  i 


www.movietickets.com 


www.moviefone.com 


rectory  ads  an>’way  to  get  i|||p||||pP||^Q^ 

In  Tacoma,  The  News  ‘ 

Tribune  may  be  forced  to  * 

retaliate  if  chains  such  as  — »- 

AMC  pull  out  of  co-op  j  ^  ' 

ads,  says  Advertising  — 

Director  Kelly.  ir.Hk:Foiio«< 

.  I  Hold  the ‘Bu1 

Like  many  newspapers, 

The  News  Tribune  runs 

free,  staff-produced  list-  j* 

ings  of  show  times  ad-  H|||B||lfl|H 

joining  the  paid  movie 

ads.  But  if  the  paid  ads 

are  cut,  the  free  listings 

might  disappear,  too. 

“We’d  have  to  take  a  real  hard  look  at  how 
much  space  we  dedicate  to  the  theater 
category,”  Kelly  says. 


www.hollywood.com 


Breaking  the  chains 

Although  it’s  engaging  in  high-profile 
cost-cutting,  AMC  Theatres  is  actually  one 
of  the  rare  financially  healthy  theater 
chains  left  in  the  United  States.  Over  the 
past  year,  four  major  movie  chains  — 
Carmike  Cinemas,  Edwards,  General 
Cinema,  and  United  Artists  —  have  gone 
bankrupt.  They’ve  all  filed  under  Chapter 
11,  giving  them  breathing  room  to  reor¬ 
ganize  instead  of  closing  their  doors. 

The  Regal  Cinema  and  Loews  Cineplex 
chains  —  the  first-  and  fourth-largest  in  the 
country  —  will  probably  go  bankrupt  soon, 
says  John  Helms,  a  senior  research  analyst 
at  Tejas  Securities  in  Austin,  Texas.  Of  the 
six  largest  chains,  only  Cinemark  and  AMC 
may  be  able  to  squeak  by,  he  says. 

“These  are  very  difficult  times  for 
the  industry,”  says  Brian  Callaghan, 
spokesman  for  the  800-screen  General 


holders  —  attracted  moviegoers  in  droves. 
“Everybody  wants  to  go  to  a  megaplex,  and 
they’ll  drive  by  an  old  theater  to  get  there,” 
Helms  observes.  The  theater  chains,  in  re¬ 
sponse,  “just  went  overboard  with  all  this 
money  coming  in  from  financial  players.” 

Now,  the  chains  are  busy  closing  older 
multiplexes.  At  the  end  of 1999,  there  were 
37,185  movie  screens  in  the  nation.  Helms 
estimates  the  number  has  since  dropped  to 
36,000,  and  may  slip  to  33,000  by  2002. 

“It  probably  needs  to  be  under  30,000,  and 
some  people  say  25,000,”  he  says. 

As  screens  disappear,  “that  advertising 
will  go  away,”  Helms  predicts.  Potential 
mergers  of  theater  chains  could  mean  even 
fewer  screens  —  and  less  money  for  ads. 

The  bankrupt  General  Cinema  chain  still 
likes  newspapers,  but  it  also  is  keeping  an 
eye  on  free  listing  services  provided  by  Web 
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to  exploit,”  he  adds.  “But  I  don’t  know  how 
much  of  [what  they  say]  is  real.” 

The  Internet  also  looms  as  a  major 
advertising  vehicle  for  movie  studios,  says 
Friedman,  the  Paramount  Pictures  vice 
chairman.  Some  newspapers  are  trying  to 
get  ahead  of  the  curve  by  selling  the  movie 
business  on  joint  print-online  promotions. 
The  News  Tribune  in  Tacoma,  for  example, 
is  creating  advertising  packages  in 
conjunction  with  its  regional  portal  site, 
SouthSound.com. 

Newspapers  must  integrate  print  and 
Internet  advertising,  says  Barbara 
Needleman,  vice  president  of  entertain 
ment  products  for  Tribune  Media  Services, 
which  produces  movie-directory  ads  and 
free  movie  listings  for  300  newspapers 
“It’s  not  an  either/or  proposition,”  she  says 
“You  tie  them  together,  so  the  exhibitors 
feel  they’re  getting  more  for  their  dollar. 

Newsroom  drama 

The  NAA  is  trying  to  halt  any  trend  away 
from  newspaper  advertising  in  its  tracks.  By 
the  end  of  this  year,  the  association 
expects  to  have  spent  $500,000  over  a 
three-year  period  to  boost  the  newspaper 
industry’s  profile  in  Hollywood.  The 
NAA  shows  up  at  major  movie  industry 
conventions,  hosting  hospitality  suites 
and  independent-film  festivals.  It  will  be 
designing  house  ads  encouraging  news 
paper  readers  to  attend  movies,  says  the 
NAA’s  Bucci,  who  adds,  “This  is  another 
way  to  show  the  studios 
that  we  care  about  their 
business.” 

Other  efforts  are 
afoot.  Coming  soon  is 
an  NAA  brochure  pro¬ 
claiming  the  power  of 
newspaper  movie  ads. 

“Our  research  shows 
that  80%  of  moviegoers 
do  look  at  the  news¬ 
paper  to  decide  where 
and  when  they’ll  see  a 
movie,”  Bucci  says.  “We 
want  to  do  some  exit 
interviews  to  really  show 
that  newspapers  bring 
people  to  the  theater, 
because  the  studios 
don’t  believe  it.” 

Rogers  gives  two 
thumbs-up  to  the 
ongoing  promotion 
of  newspapers  in 
Hollywood.  He’s  lead¬ 
ing  Knight  Ridder’s 
effort  to  convince  movie 
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moguls  that  big  ads  aren’t  yesterday’s  news. 

“The  industry  has  to  continue  to  court 
the  theater  companies  as  well  as  Hollywood 
in  a  more  organized  fashion  to  maintain 
their  awareness  of  us  and  reinforce  the 
importance  of  newspapers,”  he  says.  “A  lot 
of  times,  we  forget  why  we’re  such  a  good 
medium.  Nobody  can  provide  the  reach  we 
can  into  households.  We  just  don’t  sell  that. 
We’ve  taken  the  business  for  granted.”  11 

Dotinga  is  a  free-lance  writer  based  in 
San  Diego. 
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m.  Times' rates 
movies  iiigiil) 

The  Los  Angeles  Times  has 
raised  rates  for  movie 
advertising,  one  of  its 
biggest  categories.  Effective  Jan.  1, 
rates  rose  about  9%,  according  to 
spokeswoman  Martha  Goldstein, 
who  said  they  were  accompanied 
by  rate  hikes  in  other  categories 
that  she  wouldn’t  specify. 

Similar  movie  ad  increases 
occurred  last  year,  but  Goldstein 
wouldn’t  say  how  they  affected  the 
category.  “We  don’t  comment  on 
revenues,”  she  says. 

Inside.com  reported  that  studios 
spend  as  much  as  $20  million  apiece 
a  year  on  advertising  in  the  L.A. 
Times,  primarily  in  the  “Calendar” 
section,  which  is  chock-full  of  movie 
ads,  including  full-color  spreads. 
Executives  at  Warner  Bros.,  Universal 
Pictures,  Paramount  Pictures,  and 
Artisan  Entertainment  declined  to 
comment  in  interviews  with  E^P, 
except  to  say  they  currently  are 
reviewing  their  response. 

Goldstein  declared  the 
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rate  increase  won  t 
hurt  business. 

“Over  the  years, 
studios  have 
demonstrated  a 
high  value  on 
advenising  in  the 
Times”  she  says. 

She  also  says  price 
is  only  one  factor  in 
determining  whether 
a  studio  buys  adver¬ 
tising.  The  number  of 
films  they  release  and 
competition  from 
blockbuster  films  are 
other  factors. 

The  latest  rate  in¬ 
crease  came  in  the  wake 
of  a  4.2%  year-over-year 
weekday  circulation 
drop  (to  1,033,399)  at 
the  L.A  Times,  based  on 
Audit  Bureau  of  Circula¬ 
tions  figures. 

—  Ken  Liebeskind 
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Now  -  as  in  the  1970s  -  readers  fuel 
the  demand  for  reliable  information 


Signs  of  the  times  in  the  1970s:  “Pumps  Closed"  at  a 
S  Texaco  service  station  (above)  and  a  long  line  of  cars 
outside  a  Safeway  service  station  (opposite). 


BY  PAUL  M.  FEINE 

WHEN  THE  TERM  “ENERGY  CRISIS” 

was  coined  in  1973,  members  of 
the  media  were  caught  in  an 
unenviable  situation:  their  public,  and 
their  editors,  were  demanding  reliable 
information  about  energy  in  general  and 
about  the  impact  of  the  Arab  oil  embargo 
in  particular.  Few  journalists  had  the  req¬ 
uisite  background,  contacts,  or  experience 
to  put  the  energy 
situation  in  a  useful 
context  for  their 
readers.  The  result 
was  extensive  con¬ 
fusion  —  and  the 
spread  of  partial 
information  at  best 
and  erroneous  in¬ 
formation  at  worst. 

Reporters 
learned  quickly 
how  to  separate 
scare  tactics  from 
concrete  data 
about  the  production,  use,  regulation,  and 
economics  of  energy.  Many  of  those  same 
reporters  were  still  on  the  energy  beat  six 
years  later  when  the  second  energy  crisis 
hit,  and  the  quality  of  reporting  in  1979 
was  noticeably  more  informative  than  it 
had  been  in  1973. 

Now,  as  the  United  States  faces  yet 
another  energy  crisis,  a  new  generation  of 
reporters  needs  to  be  brought  up  to  speed 
quickly  on  what  the  energy  business  is  all 
about,  and  how  they  can  do  their  jobs 
efficiently,  effectively,  and  completely. 

Today,  reporters  are  challenged  by  editors 
to  come  up  with  stories  that  provide  a  unique 


take  on  the  generic  concept  of  the  “energy 
crisis.”  The  rapid  escalation  of  prices  for 
natural  gas,  oil,  and  electric  power  has 
focused  public  attention  on  the  nation’s 
energy  supplies,  their  security,  and  why  they 
cost  what  they  do.  The  task  for  reporters  is 
to  take  the  facts  surrounding  an  immediate 
story,  for  instance  this  winter’s  significant  in¬ 
creases  in  energy  costs  faced  by  homeowners, 
and  put  them  in  context  with  the  national 


and  international  energy  picture.  The 
goal  is  to  inform  readerships  about  how 
energy  gets  fixim  its  source  to  the  point  of 
use,  and  what  is  involved  in  that  process. 

This  winter,  two  energy  commodities 
have  taken  center  stage  in  the 
public  perception:  natural  gas  and 
electric  power.  The  most  common 
questions  among  consumers  are: 
“Why  is  my  gas  (or  power)  bill  so 
high?”  and  “Why  has  it  gone  up 
so  much?” 

In  the  case  of  the  recent 
aberrations  that  have  affected  the 
California  electric-power  market 
and,  equally  important,  the  public 
perceptions  that  have  accompanied 
the  price  increases  there,  the  easy 
answer  is  neither  the  right  one  nor 
the  most  informative. 

Historically,  when  bsid  economic 
news  occurs,  the  public  is  tempted 
to  shoot  the  messenger  instead  of 
seeking  out  the  real,  and  often 
complicated,  reasons  involved.  This 
syndrome  is  evident  in  statements 
attributed  to  politicians  and  con¬ 
sumers  in  this  latest  manifestation 
of  the  ongoing  “energy  crisis.” 

Who  deserves  blame  for  the 
California  power  crisis?  Is  it  the 
electric  utility  industry,  or  the 
federal  government,  or  state 
officials,  or  the  public  itself?  The 
flip  answer  is  “Yes.”  The  more  com¬ 
prehensive  answer  is  that  there  is 
more  than  enough  “blame”  for 
the  current  electric-power  problems,  in 
California  and  elsewhere,  to  go  around. 

Power  generation 

A  thorough  understanding  of  how 
electric  power  is  generated  and  eventually 
supplied  to  industries,  commercial 
establishments,  and  homes  requires  a 
basic  knowledge  of  what  actually  goes 
into  the  generation,  transmission,  and 
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distribution  of  power,  as  well  as  the  eco-  | 
nomics  involved  in  each  of  those  steps.  j 

To  begin  with,  electric  utilities  typically  op¬ 
erate  as  state-regulated  monopolies,  under  j 
the  jurisdiction  of  regulatory  commissions  in  | 
each  state  and  the  District  of  Columbia.  | 
These  bodies  establish  rates  for  providing  | 

electric  power  or  natural  gas  to  consumers  at  | 
“just  and  reasonable”  levels.  | 

The  utilities  themselves,  in  exchange  for  | 
their  exclusive  franchises  to  distribute  i 

energy  in  specific  areas,  agree  to  provide  i 
that  service  reliably  and  in  accordance  with  ! 
the  rules  of  state  regulatory  bodies.  These  S 
relationships  have  been  in  place  for  much  of  j 
the  past  century.  I 

Consumers  often  feel  that  they  have  a  ; 
“right”  to  receive  electricity,  natural  gas, 
fuel  oil,  gasoline,  coal,  or  any  other  energy- 
oriented  commodity  at  low  cost.  To  most 
of  them,  that  means  a  cost  sufficiently  low 
that  it  does  not  adversely  affect  their 
other  purchasing  decisions.  With  rare 
exceptions,  few  consumers  have  a  realistic 
idea  of  what  it  takes  to  find  and  produce 
energy  and  supply  it  to  them.  As  a  result, 
many  people  believe  that  energ>'  in  all  its 
forms  occurs  naturally,  and  thus  must  be 
inexpensive  to  provide. 

Little  thought  is  given  to  what  it  costs  to 
make  energy  available.  Electric  wires  are 
seen  occasionally,  but  natural-gas  pipelines  j 
and  mains  are  almost  entirely  unseen,  as  | 
are  oil  pipelines.  As  a  result,  the  public  j 
largely  believes,  erroneously,  that  energy  ! 

more  or  less  appears  at  their  point  of  use,  j 
with  scant  understanding  of  the  chain  of  I 

delivery  that  brings  a  gallon  of  gasoline,  a 
kilowatt-hour  of  power,  or  a  cubic  foot  of 
gas  to  their  homes  and  vehicles  for  use. 

The  historical  development  of  the  U.S. 
energy  economy  and  its  current  state  are 
difficult  to  understand  comprehensively  | 

even  for  highly  trained  and  well-inten¬ 
tioned  policy-makers.  Recurrent  calls  by 
politicians  for  strict  regulation  of  the  ! 

energy  industries  exhibit  a  disregard  for  the  ! 
basic  laws  of  supply-and-demand  econom-  | 
ics.  In  essence,  if  producers  of  anything,  ' 

energy  included,  can  supply  their  product 
to  willing  buyers  and  make  a  reasonable  | 
profit,  they  will  do  so.  If  not,  they  won’t.  ! 

The  road  to  here 

In  the  aftermath  of  the  1973  and  1979  i 
energy  crises,  oil  prices  trended  downward  | 
in  real  terms,  and  the  public  was  lulled  into  j 
complacency.  “Gas  lines”  disappeared,  and  j 
it  was  easy  and  convenient  to  “fill  ’er  up.”  j 

Producers  of  natural  gas  began  to  explore  ! 
for  gas  in  newer  areas,  often  at  higher  cost  i 
than  production  in  more  traditional  areas  ! 


such  as  Texas  and  Louisiana.  Simultaneous¬ 
ly,  new  technologies  improved  the 
efficiency  of  gas  use.  Environmental 
concerns  increased  interest  in  the  use  of 
gas,  based  on  that  fuel’s  “clean”  image  and 
its  largely  invisible  delivery  system. 

As  gas  became  more  popular  and  gas 
use  became  more  efficient  economically, 
electric  utilities  turned  increasingly  to  gas 
for  power  generation.  New,  highly  efficient 
gas  turbines  were  developed  by  major 
turbine  manufacturers,  and  gas  steadily 
increased  its  penetration  of  the  power 
generation  market. 

A  number  of  factors  have  come  together 
to  magnify  the  problems  facing  the  U.S. 
energy  industries  today.  Among  these  are 
a  rapid  increase  in  demand  for  energy 
commodities,  a  not-so-rapid  increase  in 
production  of  energy  from  new  sources 

Providing  accurate  yet 
concise  information 
on  the  current  energy 
situation  and  its  likely 
future  course  can  be  a 
daunting  task. 

(given  the  lead  times  needed  to  develop 
new  production),  a  rapid  rise  in  the  price  of 
natural  gas  and  petroleum  (and  a  coming 
rapid  escalation  of  residential  consumer 
bills),  a  rapid  and  continuing  increase  in 
the  popularity  of  new  gas-fired  electric- 
power-generating  facilities,  and  a  rapid 
proliferation  of  environmental  rules  affect¬ 
ing  the  use  of  some  energy  commodities 
and  the  relative  importance  of  others. 

The  combination  has  set  the  stage  for  the 
next  energy  crisis.  This  winter  has  already 
seen  critical  shortages  of  electric  power  in 
California,  followed  by  federal  intervention 
to  force  utilities  to  continue  supplying 
energy  even  if  they  lose  money  by  doing  so. 
The  Golden  State’s  major  electric  utilities 
have  moved  closer  to  bankruptcy,  caught 
between  extraordinarily  high  costs  and 
slow  reaction  by  state  regulators  to  the 
incipient  crisis. 

Meanwhile,  the  costs  of  natural  gas  on 
the  spot  market  have  risen  to  record  levels, 
just  as  traditional  electric  utilities  and 
independent  power  producers  turn 
increasingly  to  gas  as  a  generating  fuel. 

What  can  be  done  —  and  when? 

New  drilling  for  natural  gas  and  oil 
increased  dramatically  last  year,  with  new 
gas  wells  in  particular  hitting  record  levels. 


j  Consumers  reading  this  news  tend  to 
i  believe  that  more  gas  should  be  available 
j  quickly,  without  taking  into  account  the  fact 
I  that  a  gas  well  drilled  may  not  be  ready  to 
I  sell  gas  into  the  interstate  pipeline 
j  system  for  as  long  as  two  years. 

New  gas-fired  combustion  turbines  and 
combined-cycle  units  make  more  efficient 
use  of  gas,  and  can  be  constructed  more 
quickly  than  large-scale  centralized  power 
I  plants,  but  even  they  take  as  long  as  two 
years  to  site  and  build. 

I  Development  of  technologies  to 

I  enhance  the  use  of  energy  has  improved, 
j  but  incrementally,  with  dramatic  new 
I  efficiencies  unlikely  in  the  immediate 
i  fixture.  The  prospects  for  getting  “more 
I  bang  for  the  buck”  are  good  in  the  long 
!  term,  but  not  in  the  near  term. 

j 

I  Problems  over  the  long  haul 

j  The  use  of  coal,  the  most  abundant  U.S. 

[  energy  resource,  continues  to  be  fhistrated 
i  by  the  fiiel’s  “dirty”  image  and  the  fact  that 
j  large  coal-fired  plants  are  difficult  to  site  in 
!  many  areas.  Although  coal  can  now  be 
;  burned  more  cleanly  than  in  the  past,  public 
!  resistance  to  the  use  of  coal  continues,  and 
i  coal  transportation  from  mine  to  generating 
!  plant  is  highly  visible  on  the  landscape. 

(  Imports  of  oil  and  natural  gas  carry  with 
!  them  the  implicit  risk  of  supply  cutoffs 
I  reminiscent  of  the  embargoes  of  the  1970s, 
with  the  attendant  risks  for  national 
[  security.  These  risks  have  been  tempered  in 
!  the  intervening  years  by  a  greater  prolifera- 
I  tion  of  supply  sources,  but  they  will  persist 
j  for  the  foreseeable  future,  as  the  United 
j  States  remains  dependent  on  other  coun- 
i  tries  for  a  large  share  of  its  energy  needs. 

!  Governments  at  the  federal  and  state 
I  level  are  institutionally  incapable  of  rapid 
I  reaction  to  quick  changes  in  economic 
!  conditions.  The  current  California  situation 
I  is  a  prime  example.  Past  regulatory 
i  processes  did  not  keep  pace  with  the  chang- 
i  ing  nature  of  the  power  and  natural-gas 
businesses,  and  are  unable  to  adapt  quickly 
to  the  needs  of  the  energy  marketplace. 

!  Problems  over  the  short  haul 

'  For  this  winter,  the  most  immediate 
problem  is  the  inevitability  of  dramatically 
;  higher  energy  costs  for  U.S.  consumers. 

The  vast  majority  of  the  public  does  not 
understand  the  economics  of  energy  supply 
and  demand,  and  is  likely  to  blame  the 
I  energy  industries  for  the  situation. 

I  Political  bodies  —  such  as  state  and 
federal  legislatures  and,  to  a  lesser  extent, 
regulatory  authorities  —  are  by  their  nature 
susceptible  to  public  opinion  and  percep- 
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tions.  If  the  public  clamors  for  regressive 
“re-regulation”  of  energy  companies, 
politicians  are  likely  to  respond  with  what 
they  believe  will  give  the  public  what  it 
appears  to  want  in  the  near  term, 
regardless  of  the  long-term  implications. 

The  challenge  for  journalists 

Providing  accurate  yet  concise 
information  on  the  current  energy 
situation  and  its  likely  future  course  can  be 
a  daunting  task  for  reporters  working 
under  tight  deadlines  and  trying  to  develop 
a  specialized  perspective  that  will  appeal 
to  their  readerships.  Perhaps  the  biggest 
challenge  is  to  separate  accurate  and  useful 
information  from  the  weedth  of  misinfor¬ 
mation  propounded  by  many  groups. 


Additional  resoyrces 

I  FACS  provides  online  resources  for 
i  journalists,  including  lists  of  independent 
experts,  as  well  as  educational  conferences 
throughout  the  year.  For  more  information, 
visit  its  Web  site  (http://www.facsnet.org) 
or  call  (626)  584-0010. 


The  best  course  for  a  journalist  who 
I  wants  to  achieve  balance  and  accuracy  in  an 
I  article  or  broadcast  report  is  to  take  “facts” 
presented  by  all  sides  with  the  proverbial 
grain  of  salt.  If  a  piece  of  information  looks 
I  too  good  or  too  bad  to  be  true,  it  may  be 
1  exactly  that  and  worth  checking  before  it  is 
i  used.  As  with  most  such  instances,  the  best 


i  journalism  involves  considering  all  points 
j  of  view  regarding  any  issue  and  deciding 
i  which  have  the  best  supporting  data  from 
^  reliable  exports. 

'  The  energy  situation  will  generate 
!  increasing  interest  to  the  public  for  some 
i  time.  Giving  the  public  the  best  and  most 
'  understandable  information  on  that  subject 
can  bring  credit  to  any  news  organization 
i  and  its  reporters.  SI 

Feine,  energy  editor  for  FACSNET  (http:// 
xejww.facsnet.org),  is  associate  editor  of 
!  Electricity  Daily,  a  fax  news  service.  He 
[  also  has  written  for  The  Oil  Daily,  The 
'  Energy  Daily,  Natural  Gas  Week, 

Electricity  Journal,  and  Coal  Industry 
News,  as  well  as  the  Financial  Times. 


The  Columbia  University  Graduate  School  of  Journalism 

Invites  Applications  to 

The  Scripps-Howard  New  Media  Fellowship 

March  9-12, 2001 


Thanks  to  the  generosity  of  the  Scripps-Howard  Foundation, 
the  Columbia  University  Graduate  School  of  Journalism 
will  offer  the  inaugural  Scripps-Howard  New  Media 
Fellowship,  March  9-12.  The  fellowship  is  for  an  intensive 
hands-on  workshop  on  mastering  the  techniques  and 
theory  of  new  media. 

The  program  is  designed  for  1 5  people  who  represent 
small-  and  medium-sized  newspap)ers  and  broadcast  stations 
where  there  is  little  money  for  training.  Applicants  should 
tepresent  a  diverse  pool  of  journalists  who  are  interested 
in  building  their  skills  in  the  use  of  new  media  technology 
to  enhance  their  journalistic  performance. 

Professor  Sreenath  Sreenivasan  will  lead  a  team  of  expjerts  who 
will  present  an  intensive  three-day  overview  that  includes 
Understanding  the  New  Media  Landscape,  Introduction 
to  Photoshop,  Introduction  to  Dreamweaver/HTML, 
Writing  for  the  Web,  Improving  Surfing  Techniques,  and 
Building  a  Homepage.  The  program  will  open  with  a 
reception  and  dinner  on  Friday,  March  9,  at  the  School, 
2950  Broadway,  and  end  at  4  p.m.  on  Monday,  March  12. 

A  Scripps-Howard  Foundation  grant  is  underwriting  a 
four-night  hotel  stay,  workshop  tuition,  all  materials,  daily 
breakfast  and  lunch,  and  the  dinner  program.  The  only 
expense  for  the  fellows  is  for  travel  to  and  from  New  York. 


Each  application  must  include  a  resume,  including  the 
circulation  or  audience  size  of  the  news  organization, 
a  short  essay  on  how  the  candidate  plans  to  use  the  new 
media  training  in  his  or  her  work  and  a  non-reftmdable 
$25  entry  fee  to  cover  the  cost  of  the  application  process. 
The  deadline  is  Friday,  January  26,  2001.  Invitations  to 
those  selected  will  be  extended  via  phone  by  Monday, 
February  5,  followed  by  mail  confirmation  with  registra¬ 
tion  instructions.  All  deadlines  are  firm. 


Journalists  will  be  selected  for  the  program  based  on  the 
quality  of  the  essay  and  their  work  experience.  Editors 
interested  in  leading  efforts  to  integrate  new  media  into 
their  day-to-day  reporting  methods  are  urged  to  apply. 


Application  should  be  made  to: 

Arlene  Morgan 

Columbia  University  Graduate  School  of  journalism 
2950  Broadway,  Mail  Code  380 1 
New  York,  NY  10027 


E-mail:  am494@columbia.edu 


Phone:  (212)854-5377;  fax:  (212)854-7837 


COLUMBIA 

GRADUATE  SCHOOL  OF  JOURNALISM 
UNIVERSITY 
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Lincoln,  Young  &  Rubicam  drive  off  with  NAA’s  $20,000  top  prize 
for  promoting  the  Ford  Motor  Co.  line  and  breast-cancer  research 


BY  JOE  NICHOLSON 

The  Newspaper  Association  of  America  (NAA)  last 
week  bestowed  its  Best  of  Show  honors  in  the  25th 
annual  Best  in  Automotive  Newspaper  Advertising 
competition  to  the  Lincoln  Division  of  the  Ford  Mo¬ 
tor  Co.  and  Young  &  Rubicam  of  Dear- 
born,  Mich.,  which  will  split  the  $20,000  cash  prize. 

The  winning  ad,  which  was  praised  by  NAA  for  “out¬ 
standing  creativity,”  appeared  in  The  New  York  Times. 

The  announcement  was  made  at  the  sponsorship  of  the  Susan  G. 

North  American  International  Auto  Show  Komen  Breast  Cancer 


lincoti  lS<on 
h«tl  .ft  +.t  world  ' 


‘5  ‘toKn,  « >32,250  MSJP 


in  Detroit.  This  year  marked  the  first  time 
the  competition  categories  have  been 
expanded  to  include  ads  of  automotive 
manufacturers  as  well  as  those  of  dealers. 

The  full-color  ad,  “Lincoln  LS  Race  for 
the  Cure,”  shows  a  car  on  the  open  road 
with  a  pink  ribbon  symbol  to  define  the 
highway  mid-line,  underscoring  Lincoln’s 


Foundation’s  Race  for  the 
Cure.  Lincoln  and  Y&R  also 
won  top  honors  in  the  best 
use  of  color  category  for  the 
ad,  “Lincoln  LS  Dust.”  11 

Winning  ads  in  the  NAA's  Best 
in  Automotive  Newspaper 
Advertising  contest 


Launch  of  four  missing  'links’ 

Newest  e-mail  sign  of  the  Times  on  the  Weh 


Specialty  products  each  start 
with  about  5,000  subscribers 


BY  KEN  LIEBESKIND 

The  New  York  Times  on  the 

Web  (http://www.nytimes.com) 
launched  four  e-mail  products 
recently. 

The  new  products  are  “Your  Money,” 
“Travel  Dispatch,”  “New  York  Happen¬ 
ings,”  and  “Circuits,”  which  cover 
personal  finance,  travel,  local  events, 
and  the  Internet,  respectively. 


The  e-mail  products  each  initially  are 
being  sent  to  about  5,000  subscribers. 
The  recipients  signed  up  during  a  soft 
launch,  when  the  names  of  the  products 
were  listed  on  a  registration  page  without 
being  promoted. 

These  subscribers  join  a  growing  list  of 
those  who  have  chosen  to  get  e-mail  via 
The  New  York  Times  online  operation, 
whose  other  e-mail  products  include  the 
daily  “Today’s  Headlines,”  which  has  more 
than  1  million  recipients;  occasional 
“News  Alerts,”  which  are  sent  to  170,000 
subscribers  whenever  significant  news 
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occurs;  and  the  weekly  “Book  and  Film” 
report.  There  have  also  been  special- 
event  e-mail  products  such  as  “Campaign 
Countdown,”  which  started  as  a 
campaign  update  and  became  a  weekly 
political  product. 

The  Times'  site  also  sends  e-mail  mes¬ 
sages  from  advertisers  with  special  offers 
to  an  opt-in  list  of  3.2  million  people. 

Scott  Meyer,  vice  president  and  general 
manager  of  The  New  York  Times  on  the 
Web,  said  the  average  subscriber  gets  two 
e-mail  products.  Many  also  subscribe  to 
the  print  newspaper.  11 

www.edltorandpublisher.com 


MARKETING 


SALES 


Preprinted  advertising 
inserts  jumped  12% 
and  classified  ads 
climbed  2%  while  retail  ads 


declined  5%  and  national  ads 
dropped  7%  in  November, 
compared  with  the  same 
month  a  year  earlier,  accord¬ 


ing  to  ad  linage  totals  in  the 
exclusive  ££sf/'/Competitive 
Media  Reporting  monthly 
indices. 


Year-to-date,  inserts  rose 
7%,  classified  edged  up  3%, 
national  was  flat,  and  retail 
declined  5%. 


THE  NOVEMBER  E&P/Cm  NEWSPAPER  ADVERTISING  INDICES 


RETAIL  ROP  ADVERTISING  INDEX 


JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC 


National  ROP  Index 
YTDO%NOV-7% 

National  ROP  (njn-of-press) 
advertising  linage  decreased 
significantly  in  November  and 
remained  flat  for  the  year  to  date. 
Despite  the  overall  decline  in 
the  index  for  the  month,  the 
Corporate/Office/Other.  Auto 
Dealer  Associations,  and  Food  & 
Household  categories  rose  nicely. 
However,  most  of  the  National 
ROP  Index  categories  decreased 
significantly  compared  with  the 
same  period  last  year. 


JAN  FEB  MAR  APR  MAY  JUN 


NATIONAL  CATEGORIES 

YTD 

NOV 

Airlines 

-9% 

-18% 

Auto  Dealer  Associations 

0% 

19% 

Banks/Credit  Cards 

-5% 

-22% 

Computers  &  Software 

-7% 

4% 

Corporate/Office/Other 

4% 

29% 

Factory  Automotive 

-27% 

-25% 

Food  &  Household 

13% 

23% 

(jOvernment/Political 

8% 

0% 

Hotels  &  Resorts 

-5% 

-15% 

Insurance 

-20% 

-45% 

Investments 

13% 

-31% 

Mail  Order 

-10% 

-41% 

Motion  Pictures 

1% 

-8% 

Travel  !■  Tourism 

0% 

-11% 

Utilities  &  Communications 

15% 

2% 

RETAIL  CATEGORIES 

‘YTD 

NOV 

Apparel  &  Accessory  Stores 

-9% 

-10% 

Auto  Siipplmininlr 

1-18% 

-12% 

Books  &  Stationery  Stores 

-10% 

3% 

6% 

0% 

Computer  Stores 

46% 

-17% 

Consumef  Backanies 

?-23% 

-29% 

Department  Stores 

-2% 

7% 

Diaeaaait  Stores 

-4% 

,_6% 

Drug  Stores 

-24% 

-10% 

Food  Stem 

'•-15% 

-17% 

Furniture  &  Accessories 

;  -3% 

-5% 

:  12% 

13% 

Office  Supply  Stores 

-48% 

-39% 

*7purtlBt  Goods  Stores 

i-10% 

PREPRINTED  INSERT  ADVERTISING  INDEX 


Preprinted  Insert  Index 

_ . . . .  YTD7%N0V12% 

^  - 'Preprinted  Insert  Index  advertising 

Jr  linage  increased  significantly  in 

■  lHH  November.  The  Consumer  Electronics, 

H||  1^1  ^B  ^B  ^B  jmi  ^^B  ^B  ^B  ^B,  Materials,  Other  Inserts,  and 

^B  ^B  ^B  ^B  ^B  ^B  ^B  ^B  ^B^  Discount  Stores  categories  all  showed 

^B^^B^^B^B^B^^B^B^B^B^^B  '  strong  volume  gains  for  the  month. 

^B  ^B^B  ^B  ^B^B^B^B  ^B^B  However,  the  Food  &  Household  (CMO) 

I^B  ^B  ^B  ^B  ^B  ^B  ^B  ^B  ^B  ^B  category  continued  to 

month-to-month  basis  and  the  Computer 

FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  :  OCT  NOV  DEC  Stores  category  was  flat  for  the  month. 


JUL  AUG  SEP  OCT  NOV  DEC 

101  n  107 18  11448  125%  142  45  178  32 

90.08  98.77  10714  106.72  13580 

Retail  ROP  Index 
YTD-5%NOV-5% 

The  Computer  Stores 

category,  which  had  strong 
volume  gains  every  previous 
month  last  year,  declined 
considerably  in  November. 
However,  the  ROP  advertising 
linage  for  the  Department 
Stores  and  Jewelry  Stores 
categories  showed  slight 
increases.  Overall,  the  Retail 
ROP  Index  declined  significantly 
for  the  month  arrd  remained 
down  for  the  year  to  date. 


INSERT  CATEGORIES  jeiYlD  HOY- 

Building  Materials  I  0%  i  26% 

Consumer  Electronics  23%  36% 

Discount  Stores  12%  22% 

Food  &  Household  (CMO)  2%  -7% 


Furniture  &  Accessories 


Other  Inserts  28%  23% 


IliilIU 


4  DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 
Index  YTD  3%  NOV  2% 

r^he  Display  Classified  ROP  Index 


The  Display  Classified  ROP  Index 
increased  slightly  in  November,  com¬ 
pared  with  the  same  month  in  1999.  Each 
category  showed  a  slight  gain,  with  the 
exception  of  the  Education  category,  which 
remained  flat.  Ybar-to-date,  the  Di^y 


ClASSinED  CATEGORIES 


other  Display  Classified 


I  JAN  FEB  MARiAPR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  classified  ROP  Index  remained  steady. 

1999  100.1X1  8995  95.31  93.75  108E8  96.13  101.36  102.74  98.01  110.91  9160  80  61  ^ 

104.18  111.73  102.88  104  B  109.65  100.15  109.64  110.73  94J1 _ _ 
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The  Chicago-based  Tribune  Co.  has  dis¬ 
covered  the  same  problems  as  it  attempts 
to  integrate  the  new  newspaper  and  broad¬ 
cast  properties  it  acquired  in  last  year’s 
purchase  of  the  Times  Mirror  Co.  “An 
appalling  amount  of  what  we  do  is  ‘sneak- 
emet,’”  said  David  Underhill,  Tribune’s  vice 
president  for  intergroup  development,  us¬ 
ing  the  term  for  physically  carrying 
information  from  one  point  to  another. 

An  even  more  serious  problem,  how¬ 
ever,  is  the  paucity  of  software  that  can 
simultaneously  handle  newspaper  text, 
online  copy,  and  video.  Breckenridge 
recalled  a  whiz-bang  demonstration  of 
one  attempt  that  could  efficiently  handle 
electronic  and  video  information  —  but 
hadn’t  been  configured  to  allow  reporters 
to  see  the  size  of  their  stories.  “A  single 
vendor  with  a  solution  to  all  these  issues 
simply  doesn’t  exist  yet,”  she  said. 

Still,  Tribune’s  Underhill  said  he  is  con¬ 
fident  technology  will  provide  the  answer  to 
these  technological  problems,  especially  as 
media  adopt  new  communications  and 
news-handling  standards  that  are  evolving 
from  XML  (extensible  markup  language). 

Applications  incorporating  such  news- 
paper-friendly  standards  as  NITF  (news 
industry  text  format)  and  NewsML  (news 
markup  language)  should  be  available  in  a 
matter  of  months,  said  John  W.  lobst, 

NAAs  vice  president  for  newspaper  opera¬ 
tions  and  research.  NewsML,  which 
was  co-developed  by  NAA,  uses  head¬ 
ers  of  “metadata”  that  allow  transmis¬ 
sion  of  “news  objects”  —  which  can 
include  video,  audio,  photos,  graphics, 
and  text  —  from  point  to  point.  The 
language  also  employs  17  standardized 
subject  headers  that  will  allow  for 
easier  archiving  and  retrieving. 

Reuters  is  already  using  the  language, 
which  was  approved  only  last  October, 
in  its  Showcase  service,  lobst  said. 
“NewsML  is  critical  to  the  develop¬ 
ment  of  new  applications,”  he  said. 

The  Associated  Press  has  also  begun 
using  NITF  for  many  of  its  services, 
and  MSNBC  now  offers  50  services 
that  use  the  format,  lobst  said. 

NAA  and  other  industiy  groups 
are  also  working  on  JPEG  2000,  a 
wavelet-based  eompression  program  that 
will,  lobst  said,  allow  retrieval  of  photos 
even  if  a  little  data  is  lost.  “This  will  make  it 
easier  to  transmit  [photos]  and  work  with 
them  in  NewsML,”  lobst  said. 

Would-be  convergers  may  discover  that 
arriving  at  a  usefiil  language  is  only  the 


‘Sneakernet’  helps  companies  surmount  the  high  hurdles 


BY  MARK  FITZGERALD 

ORLANDO,  FLA. 

For  ALL  THE  TALK  ABOUT  THE  CHALLENGES  OF  Over¬ 
coming  corporate  cultural  resistance  when  news¬ 
papers  merge  their  newsrooms  with  broadcast  and 
online  news  partners,  it  turns  out  the  biggest  barrier 
to  multimedia  convergence  remains  technology. 

Consider  The  Tampa  (Fla.)  Tribune,  which  is  probably  further 
along  this  path  than  any  other  newspaper  in  America.  After  several 
years  of  planning  and  ever-increasing  cooperation  among  its  media 

properties,  Richmond,  Va.-based  Media  to  the  various  departments.  After  the 
General  Inc.  cemented  their  convergence  Tampa  news  organizations  have  finished 

last  February  when  it  moved  the  Tribune,  their  intensive  coverage  of  this  year’s 

NBC  affiliate  WFLA-TV,  and  the  Tampa  :  football  Super  Bowl,  which  is  being  held 

Bay  Online  (TBO)  Internet  service  into  a  I  in  the  city,  they  will  start  using  a  browser- 

$40-million  building  designed  to  ^  i  ii 

encourageinteractionamongthe  ConVCrgCnce:  No  Challenge 

ne^^^-gathering  operations.  li^s  beeii  greater  tliaii  the 

Last  year.  Media  General  recorded  ,  i  •  i  i  ii  w 

660  “acts  of  convergence,”  as  the  tecllllologlCal  challenge, 
chain  calls  news  stories  that  employ  —  PATTI  BRECKENRIDGE 

the  resources  of  more  than  one  TUe  Tampa  Tribune 


based  intranet  application  the  Tribune 
created  to  share  news  budgets,  newspaper 
stories,  and  TV  news  scripts.  Even  that 
will  not  be  an  ideal  solution,  Brecken¬ 
ridge  said:  “I  expect  resistance  because 
BudgetBank  will  force  everyone  to  learn 
a  new  system  —  another  one.” 
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“I  won’t  say  it  was  easy  to  increase  color  on  48  of  72  units  of  six  COLORMAN  press  lines 
while  putting  out  a  paper  every  day.  I  can  say  that  the  success  of  the  project  was  due  to  the 
cooperation  between  The  Toronto  Star  and  MAN  Roland  -  and  the  job  got  done.” 

-  Glenn  Simmonds,  director  of  production,  The  Toronto  Star 


Focus. 


Glenn  Simmonds:  Jagods  Pike,  general  manager,  and  Dean 
Zavarise.  regional  director  of  production  and  commercial  printing 


Teamwork. 


The  job  was  immense:  expand  the  availability  of  process  color  and  the  flexibility  to  place 
it  where  it’s  needed  to  meet  the  demands  of  The  Toronto  Star's  growing  advertising  and 
circulation  base.  All  while  printing  450,000  to  700,000  papers  a  day  at  the  world's  largest 
press  facility.  The  focus  required  by  The  Star  and  MAN  Roland  planners  was  matched  only 
by  the  patience  of  The  Star’s  employees.  Now,  The  Star  prints  up  to  48  pages  of  color  in 
each  96-page  newspaper.  So,  how's  the  ROI  on  this  kind  of  massive  color  expansion? 
“Exceeding  expectations,”  according  to  Jagoda  Pike,  general  manager. 

For  more  information  on  The  Toronto  Star  installation,  contact  Glenn  Simmonds,  director 
of  production,  or  Jagoda  Pike,  general  manager  at  905.850.6525  or  416.869.4216, 

The  Toronto  Star,  Press  Centre,  One  Century  Plaza,  Woodbridge,  Ontario  L4L  8R2, 

For  more  information,  contact  MAN  Roland  Inc.,  Newspaper  Group,  800  East  Oak  Hill 
Drive,  Westmont,  Illinois  60559  ®  630.920.2000  •  Fax  630.920.2457  •  www.manroland.com. 


MAN 

ROLAND 


Profitabi  ity  by  6es  gn 


i''  MAN  Roland  Inc  AH  'ignt^  ;eserieu 


TECHNOLOGY 


start,  warned  Martin  Bailey,  senior  technol- 
I  ogy  consultant  for  Harlequin  Ltd.  “A  com¬ 
plete  and  reliable  file  format  is  only  a  small 
I  part  of  the  game,”  Bailey  said.  To  handle 

I  an  ad,  for  instance,  newspapers  and  their 

j  customers  need  to  know  such  technical 

!  requirements  as  bleeds  and  agreed-upon 


color  reproduction  standards.  “And  then, 
at  every  stage,  you  need  to  proof  the  dam 
thing,”  he  said.  Standards  groups  in  the 
United  Kingdom  are  addressing  the 
problem  by  creating  standards  not  only 
for  file  formats  but  for  work  flow  as  well. 

But  the  real  key  to  progress  is  likely  to 


be  pressure  from  newspapers.  The  Tampa 
Tribune’s  Breckenridge  said.  “It  wasn’t  all 
that  long  ago  when  newspapers  wanted 
to  move  from  proprietary  [front-end] 
systems  to  desktop  publishing,”  she 
said.  “That  transition  happened  because 
newspapers  demanded  it.”  SI 


New  treatment  for  old  news? 

Recycling  method  on  track  for  mill  testing 


I  Color  new  de-inking  process 
I  green  all  the  way  around 

j  BY  JIM  ROSENBERG 

I  GAINESVILLE,  FLA. 

ASSAN  El-ShALL  hopes  TO  HELP 
the  environment  —  and  paper- 
makers’  and  publishers’  pocket- 
books.  Associate  research  director  at  the 
I  University  of  Florida’s  Engineering 

'  Research  Center  for  Particle  Science  and 
Technology,  El-Shall  believes  the  new, 
environmentally  benign  method  for 
flotation  de-inking  of  newsprint  will  prove 
cheaper  and  more  productive  than  current 
'  wash  and  flotation  processes. 

States  want  to  see  more  old 
papers  recycled.  Papermakers 
need  to  recover  sufficient 
quantities  and  obtain  high 
j  fiber  yields.  Publishers  want 
to  meet  reasonable  levels  of 
recycled  fiber  use  at  reason¬ 
able  prices. 

Recovery  in  some  regions  is 
I  approaching  its  limits,  and  prices  for 
I  100%  recycled  newsprint  can  be  high, 
i  The  good  news  is  that  El-Shall’s  process 
I  is  about  to  receive  approvals  for  its  14 

I  patents,  enabling  disclosure  of  informa- 

j  tion  necessary  to  move  from  lab  tests  on 
a  four-liter  flotation  machine  to  trials  at 
I  one  or  more  paper  mills.  And  Illinois  has 
I  indicated  willingness  to  help  finance 
licensing  of  the  technology. 

,  Tests  have  succeeded,  and  several  paper 
I  companies  are  prepared  to  try  the  process. 
The  holdup  was  not  the  technology  but 
the  patents:  The  patent  examiner  had  to 
I  be  convinced  of  the  merits  of  one  of  the 
;  14  patents  being  sought,  said  El-Shall, 

adding  that  he  expects  all  will  be  granted 
1  within  a  month  or  so. 

Developed  with  Brij  Moudgil,  the 
research  center’s  director,  the  process 
began  four  years  ago  as  “an  accident” 


during  unrelated  research  on  dealing  with 
the  phosphate  clays  that  are  a  problem  for 
Florida’s  water  supply.  It  occurred  to 
El-Shall  that  if  paper  pulp  is  added  to 
the  clay,  compressing  the  clay  would  force 
water  into  the  pulp.  While  the  de-watering 
worked  and  was  patented,  El-Shall 
noticed  bubbling.  The  paper  he  used  was 
from  old,  inky  newspapers.  (Also  by 
accident  and  with  opposite  practical  j 

application,  El-Shall  earlier  found  a  way  to  j 
separate  gluey  lignin  from  the  black  liquor  | 
j  of  the  papermaking  process.  The  lignin  is  j 
j  used  to  bind  with  soil  to  retain  water.)  j 
j  Bubbles  are  created  and  sustained  only  j 
j  in  the  presence  of  the  ink’s  oil  and  the 
I  fiber.  “The  fiber  acts  as  a  catalyst,  some- 


I  how,  to  help  the  bubble  form,”  he  said,  and 
the  oil  stabilizes  the  bubble.  The  result  is  a 
I  self-frothing,  naturally  hydrophobic  float- 
j  ing  mass  ready  for  skimming.  The  impor- 
I  tance  here  is  that  air  need  not  be  forced 
j  into  the  liquid  to  create  bubbles.  j 

!  Even  the  water  gets  recycled.  “We  don’t  j 
I  have  to  treat  the  water,”  said  El-Shall,  j 
I  adding  that  tests  reused  water  six  times.  In  [ 
production  at  mills,  El-Shall  said,  a  point  [ 
will  be  reached  at  which  some  water  must  j 
be  drained  and  replenished.  j 

The  water  contains  no  environmentally  ! 
hjumftil  chemicals.  The  chemicals  j 

(already  used  elsewhere  in  papermaking) 
replace  all  other,  more  costly  ones 
currently  used  for  de-inking  —  principally 
surfactants.  The  equipment  at  a  de-inking 
plant  remains  unchanged  and,  other  than 
the  chemistry,  there  is  “no  change  in 
I  technology  at  all,”  El-Shall  said. 


What’s  more,  “with  this  technology, 
we  can  almost  double  capacity,”  said 
El-Shall,  pointing  out  that  fiber  content  of 
the  watery  pulp  is  typically  2%,  in 
contrast  to  the  1%  now  obtained,  and 
that  a  concentration  of  2.5%  has  been 
achieved.  He  figures  that,  to  achieve  a 
given  capacity,  infrastructure  and  energy 
costs  will  be  lower  than  those  for  current 
processes.  He  reported  that  the  recycled 
product’s  brightness  is  satisfactory  and 
that  it  should  be  as  strong  as  virgin-fiber 
newsprint. 

Because  only  the  process  is  changed  — 
with  new  chemicals  used  in  existing 
equipment  —  El-Shall  said  start-up  for 
large-scale  trials  should  be  quick.  Further, 
because  existing  equipment 
is  retained,  the  new  process 
doesn’t  preclude  simultane¬ 
ous  use  of  current  methods. 
So  for  sites  able  to  remove 
oil-free  flexo  inks,  El-Shall 
expects  extra  air  and/or 
stabilizing  agent  can  still 
be  added,  if  needed. 

The  research  center  in 
Gainesville  represents  13  university 
departments;  works  with  42  companies, 
other  universities,  and  international 
organizations;  and  is  funded  in  part  by 
the  National  Science  Foundation. 

In  a  related  move  last  fall,  Procter  & 
Gamble  Co.  donated  its  patents  for 
improving  paper  recycling  to  North 
Carolina  State  University,  which  will  de¬ 
velop  and  commercialize  the  technology. 
The  university  in  Raleigh  has  a  pulp-and- 
paper  lab  and  operates  a  pilot  paper  plant. 

Invented  by  P&G  scientists  Ken  Vinson 
and  Billy  TVueman,  the  process  sequentially 
centrifuges  and  screens  fibers  during 
recycling  to  separate  them  according  to 
length,  coarseness,  and  stifihess.  The  object 
is  to  retain  fibers  that  create  strong  paper 
while  cutting  costs  by  reducing  chemical 
treatment  of  fibers  —  some  of  which 
require  little  or  no  such  treatment.  11 


The  new  de-inking  process 
shows  promise,  in  part,  since 
“with  this  technology,  we  can 
almost  double  capaciW’ 


—  HASSAN  EL-SHALL 

University  of  Florida 
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ASTROLOGY 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


APPRAISALVBROKERAGE 

Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO,  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


MIDWEST:  Indianapolis'  best  family- 
owned,  63-year-old  weekly  community 
newspaper.  Editorially  strong.  Expanding 
market.  $500,000  annual  gross  is  ask¬ 
ing  price.  20%  margin.  Owner  retiring. 

Fax  inquiries  to  (317)  788-4570 


BOOKS  FOR  SALE 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


The  USA  TODAY  Way  2  The  Future 

Enhance  your  future  for  $40  -i-  $5  s/h 
WWW. dacor.net/john.  hartman 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker,  Inc. 

Nationwide  Sales,  Acquisitions,  Mergers 
(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


COLUMNS  AVAILABLE 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans, 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797  (727)  786-5930 
Kamenandco@aol.com 


MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media.  First  Amendment.  Call: 

(518)  399-8306  or  GSilver792@aol.com 


Leader  in  Sale 
of  Community  L.  ^ 
Newspapers  Ja  * 

C/jeck  our  References 

265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Dcsco  Dr.,  I>alla.s.  TX  75223 
w^-w. rickenbachemiedia.com 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


ENTERTAINMENT 


WHAT’S  YOUR  PAPER  WORTH? 

Rnd  Out  Today!  It's  Free! 
www.mediamergers.com 


BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 


NEWSPAPER  BROKERS 


HUMOR 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett.  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)  222-6994  www.slightlyoff.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MOVIE  REVIEWS 


CAMERA  &  DARKROOM 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax  (845)  692-8311 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Caribom  -  CK  Optical 
(310)372-0372 


MICHAEL  D.  LINDSEY 

Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630. 

No  obligation  of  course 


EQUIPMENT  FOR  SALE 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


VISION  DATA  VERSION  5  Classified 
System,  Installed  1997,  1  Sun  Microsystem 
Controller,  3  work  stations,  2  drivers,  1 
backup  tape  drive.  Make  Offer! 

Call  Merle  at  800-897-2262 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


MAILROOM 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


BUY/SELUALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


&  Associates  cribb.com 

Publication  Brokerage  Confidential  •  Convenient 
a  Appraiaala  eat1S23  24  hours  a  day,  7  days  a  week 
Over  2000  papers  sold  I _ _ _ _ _ 

Please  call  us  to  discuss  your  options  in  a  sale 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 
e  Spare  Parts  eTraining  e  Installation 
e  Maiiroom  Systems  e  Inserter  Controls 
e  Buy/Sell  Used  Maiiroom  Equipment 
Ter-y  (^nnors.  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 

www.mediamergers.com 


FOR  SALE:  SPECIALTY  newsletter  and 
book  publishing  business  operation 
averaging  $400m  annually.  In  business 
over  20  years. 

E-mail:  knitearm@aol.com  or  write  to: 

Box  01414,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
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John  Cribb  Jim  Hicks  Tom  Karavakis 

406-586-6621  307-684-7431  941-403-4133 

)4  E.  Main,  Suite  402,  336  US  16  East,  268  Edgemere  Wav  E., 

lozeman,  MT  5971S  Buffalo,  WY,  828iM  Naples,  FL  34105 

jcribbvimtnet  JftiicksOtrib.com  tokisomindspring.com 

For  a  Hating  of  publications  for  sale,  go  to  www.crlbb.com 
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-HELP  WANTED- 


PRESSES 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  VISD  or  845;  KING  Process  Color 
or  Daily:  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 

(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4” 

22“,21  1/2”,  21“ 

•  New  or  Rebuild  Goss  R.T.R  42”  +  45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  (^mo  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES.  INC. 

(800)257-3045 

www.msicylinders.com 

WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 

www.metro-news.com 


BETTER 

Telemarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat@aol.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 
E-mail:  Hdlinel@aol.com 
for  a  list  of  references  call: 
Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone:  (732)  738-5100 
Fax:  (732)738-5115 
E-mail:  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversations/Stop  Savers 

•  PIA  Exp)erts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

PROFESSIONAL  TELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 

JANUARY  15,  2001 


ACADEMIC 


KNIGHT  CHAIR  IN  JOURNALISM 
William  Allen  White  School  of  Journal¬ 
ism  and  Mass  Communications,  Uni¬ 
versity  of  Kansas.  Candidates  from  all 
media  are  encouraged  to  apply  for  the 
Knight  Chair  in  Journalism,  an 
endowed  chair  focusing  on  community 
journalism  and  carrying  the  rank  of  full 
professor  with  tenure.  Appointment  to 
begin  in  August  2001,  possibly  earlier. 
We  seek  a  modern  media  leader  with 
demonstrated  commitment  to  providing 
cross-media  leadership,  creating  fresh 
understandings,  inspiring  new  solutions 
and  encouraging  common  community 
purpose  in  a  convergent  media  world. 
The  successful  candidate  will  bring 
extensive  professional  journalism  back¬ 
ground  including  management  experi¬ 
ence  and  a  demonstrated  commitment 
to  community.  The  Chair  will  contribute 
enthusiastically  to  the  classroom  and  to 
the  School’s  research,  publishing  and 
service  activities.  The  Knight  Chair  will 
organize  biennial  national  symposia 
focusing  on  the  leadership  role  of 
media  in  communities.  The  William 
Allen  White  School  is  a  traditionally 
top-ranked  journalism  program  in  one 
of  the  premier  college  towns  in  the 
country.  We  take  pride  in  teaching  fun¬ 
damentals  while  moving  toward  the 
future  with  what  our  ACEJMC  re¬ 
accreditation  team  recently  called 
"pioneering  efforts  to  prepare  students 
for  media  convergence.”  A  Bachelor’s 
degree  is  required;  advanced  degrees 
and  teaching  experience  are  preferred. 

To  request  a  position  announcement 
and  to  apply,  contact:  Mary  Wallace, 
Search  Coordinator  and  Assistant  Dean, 
School  of  Journalism,  1435  Jayhawk 
Blvd.  Stauffer-Flint  Hall,  University  of 
Kansas,  Lawrence,  KS  66045 

Telephone  (785)  864-4752 
E-mail:  mwallace@ukans.edu 
Complete  application  will  include  a  let¬ 
ter  of  application,  a  resume  or  cur¬ 
riculum  vita,  and  names  and  telephone 
numbers  of  3  references  who  can  com¬ 
ment  on  your  qualifications  for  the  posi¬ 
tion.  Priority  consideration  will  be  given 
to  applications  received  by  February  9, 
2001.  An  EO//\A  Employer 


VISITING  PROFESSIONAL 
E.W.  Scripps  School  of  Journalism  at 
Ohio  University,  Athens,  OH  —  1-year 
Scripps  Howard  visiting  professional  posi¬ 
tion  for  journalist  of  national  reputation. 
$80,000  plus  generous  benefits.  Perfect 
for  professional  on  leave  or  early  retiree. 
Some  earlier  SHVPs:  Terry  Anderson, 
Helen  Thomas,  Ron  Ostrow,  Doug  Pol¬ 
ing.  See  www.ohiou.edu  for  university 
and  school  details.  Resume  with  3 
reference  names  to  Evarts,  School  of 
Journalism,  Ohio  University,  Athens,  OH 
45701  before  March  1.  Phone  inquiries 
to  (740)  593-2591. 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


_ ACADEMIC _ 

TENURE  TRACK  ASSISTANT 
PROFESSOR- JOURNALISM  DEPT. 

California  Polytechnic  State  University 
Starting  September  2001.  ACEJMC 
accredited  department  seeks  a  journal¬ 
ism  generalist  for  its  Public  Relations 
specialization.  Teach  PR  survey,  writing, 
campaigns,  PR  practicum,  news  writing 
and  editing. 

Successful  candidate  would  also  advise 
an  agricultural  communication  center,  a 
joint  effort  of  Colleges  of  Liberal  Arts  and 
Agriculture.  Ag  center  duties  would 
include  supervising  a  student-run 
newsletter,  helping  set  up  ag-related 
symposia  and  act  as  a  liaison  between 
agribusiness  and  the  media. 
Qualifications:  Master’s  degree  with 
relevant  mass  media  experience 
required.  Expertise  in  agricultural  issues 
highly  desirable.  Ph.D  preferred.  Salary 
is  commensurate  with  qualifications  and 
experience. 

Refer  to  Recruitment  Code  #13052  and 
send  letter  of  application,  resume,  three 
current  letters  of  reference,  and  official 
transcripts  to: 

Dr.  Nishan  Havandjian 
Head,  Journalism  Department 
Cal  State  Poly  University 
San  Luis  Obispo,  CA  93407 

Applications  must  be  post  marked  by 
March  1,2001 

Cal  Poly  is  strongly  committed  to  achiev¬ 
ing  excellence  through  cultural  diversity. 
The  university  actively  encourages 
applications  and  nominations  of  women, 
persons  of  color,  applicants  with  dis¬ 
abilities,  and  members  of  other  under¬ 
represented  groups. 

AA/EEO 
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-HELP  WANTED- 


ACCOUNTING 


CONTROLLER 

The  New  Orleans  Times-Picayune,  the 
city’s  daily  newspaper,  is  seeking  a  con¬ 
troller  to  take  an  active  roll  in  managing 
the  Accounting  Department  to  ensure 
the  integrity  of  financial  information  and 
to  oversee  financial  and  statistical  report¬ 
ing;  payroll  processing  and  payroll  taxes; 
a/r;  a/p;  and  inventory  control. 

The  successful  candidate  will  perform  in- 
depth  financial  analyses  on  a  monthly 
basis  and  special  projects  as  requested 
by  senior  management.  Develop  and 
maintain  internal  control  procedures. 
Coordinate  accounting  issues  internally 
with  other  departments  and  with  outside 
auditors. 

Must  have  at  least  ten  years  of  account¬ 
ing  experience,  and  several  years  as  a  con¬ 
troller  in  a  medium  sized  company. 
Newspaper  or  other  publishing  experi¬ 
ence  is  helpful  but  not  required. 
Excellent  administrative  and  communi¬ 
cation  skills  are  required.  Strong  com¬ 
puter  and  analytical  skills  are  essential, 
as  well  as  proficiency  with  spreadsheet 
and  automated  accounting  packages. 

Our  industry-leading  benefits  package 
includes  a  choice  of  health  plans,  dental 
and  eyewear  plans,  a  disability  package, 
vacation,  a  100%  company-funded 
defined  retirement  benefit  plan  plus  a 
matching  401(k)  plan. 

E-mail,  fax  or  send  resume  and  earnings 
history  to  our  accountants: 

sdaniels@pscherer.com 
Fax  (212)588-2470 
PAUL  SCHERER  &  COMPANY  LLP 
335  Madison  Avenue 
New  York,  NY  10017 
Attention:  S.  Daniels 


ADMINISTRATIVE 


GENERAL  MANAGER  sought  for  4,000/ 
6  day  daily.  Need  a  leader  to  manage 
the  team.  Great  small  town  atmosphere. 
Send  resume  to  GM  Search,  P.O.  Box 
648,  Gallon,  OH  44833. 

GENERAL  MANAGER 
Independent  Louisiana  Newspaper 
Company  seeks  energetic,  hands  on, 
newspaper  person  to  join  management 
team.  Send  resume  and  salary  history  to: 

Meridional 
RO.  Box  400 
Dept.  G 

Abbeville,  LA  70510 


PUBLISHER  NEEDED  for  mid-west  prof¬ 
itable  weekly  newspaper,  3,000  com¬ 
munity.  For  sale  or  lease.  Ideal  for  man 
and  wife. 

Apply  ASAP: 

RO.  Box  01417,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SEEKING  PUBLISHER  for  new,  unique 
entertainment/leisure  weekly.  Excellent 
as  circulation  booster/self-standing  mag¬ 
azine.  Easy  to  adapt  for  syndication. 
Infinite  possibilities  for  those  ready  for 
innovation.  For  our  minority  share  we 
provide  our  idea  that  works,  consulting 
experience,  sales/marketing  input.  Only 
serious  enquiries  considered.  Write  to: 

ENTMAG 

RO.  Box  514,  Prospect,  KY  40059 


ADMINISTRATIVE 


CHIEF  EXECUTIVE  OFFICERS 
Freedom  Interactive  Newspapers,  Inc.,  a 
division  of  Freedom  Communications, 
Inc.,  a  multimedia  company,  is  seeking 
qualified  candidates  for  Chief  Executive 
Officer  positions  in  the  west  and 
southwest  region  to  head  their  local 
Internet  portals. 

Working  in  conjunction  with  Freedom’s 
regional  newspapers,  the  successful 
candidates  will  build  and  manage  their 
portal  businesses,  directing  the  growth 
of  the  company  to  highly  profitable  lead¬ 
ers  in  these  regions. 

These  positions  will  provide  direction 
with  respect  to  market  positioning, 
product  development,  sales,  content, 
partnerships  and  alliances,  operations 
and  customer  support/service  for  the 
local  internet  portal  and  the  regional 
newspapers’  website. 

These  positions  will  be  the  key  represen¬ 
tative  for  the  company  with  respect  to 
major  partners,  key  customers,  the  pub¬ 
lic  and  the  communities  in  which  they 
operate. 

The  ideal  candidates  must  have  strong 
sales  and  operational  background,  be 
highly  creative,  marketing-oriented  and 
imag^brand  builders,  as  well  as  result- 
oriented,  well-rounded  businesspersons. 
The  successful  candidates  will  have  a 
minimum  of  3  years  of  media  experience 
and  relevant  experience  with  Internet 
services,  e-commerce  and  advertising. 
Interested  candidates,  please  send 
resumes  to: 

Freedom  Interactive  Newspapers,  Inc. 

17666  Fitch 
Irvine,  CA  92614 
Attn:  Ron  Redfern 
Fax:  (949)  798-3503 
Email:  ron@freedom.com 
Equal  Opportunity  Employer 


PUBLISHER  -  We  are  seeking  a  dynamic, 
experienced  individual  to  lead  a  talented 
group  of  people  at  the  Daily  Democrat,  a 
five-day,  6000-paid  newspaper  in  Fort 
Madison,  Iowa.  As  senior  publisher,  you 
will  oversee  other  publications  in  the 
cluster,  including  another  five-day  daily, 
two  standalone  shoppers,  one  TMC 
shopper  and  three  weeklies.  The  Daily 
Democrat  provides  press  and  mailroom 
services  to  these  and  outside  publications. 
This  is  not  an  office  job,  but  it  is  a  unique 
opportunity  for  someone  with  a  strong 
marketing  background  and  superb  people 
skills.  If  you  enjoy  community  interaction 
and  would  like  to  work  and  live  on  the 
Mississippi  River  in  southeast  Iowa,  con¬ 
tact  us.  We  offer  a  competitive  salary  and 
bonus  program,  and  benefits  package. 
Join  the  Brehm  Communications 
(www.brehmcommunications.com)  family 
of  community  newspapers  today.  Send 
your  resume  and  salary  history  to: 

General  Manager 
Brehm  Communications 
RO.  Box  28429,  San  Diego,  CA  92198 

Or  E-mail: 

BCIHR@RrehmMail.com 


ACADEMIC 


ACADEMIC 


ITHACA  COLLEGE 

ROY  H.  PARK  SCHOOL  OF  COMMUNICATIONS 


The  Roy  H.  Park  School  of  Communications  at  Ithaca  College  invites  applica¬ 
tions  for  a  full-time,  tenure-eligible  position  in  its  Journalism  Program. 

The  appointment  is  at  the  rank  of  Assistant  Professor  and  is  effective  August 
15,  2001.  This  position  offers  the  successful  applicant  the  opportunity  to 
teach  and  create  in  a  lively  and  engaging  environment  and  to  take  part  in  shap¬ 
ing  an  evolving  curriculum  in  one  of  the  strongest  undergraduate  communica¬ 
tions  schools  in  the  country. 

The  Journalism  Program  currently  enrolls  190  majors  and  offers  a  B.A.  degree 
which  focuses  on  educating  young  men  and  women  to  take  advantage  of  a 
rapidly  changing  professional  environment.  We  anticipate  this  position  will  be 
placed  within  a  new  Department  of  Journalism. 

POSITION  DESCRIPTION 

This  position  requires  demonstrated  experience  and  expertise  in  both  online/ 
digital  and/or  electronic/broadcast  journalism.  Successful  teaching  experience 
is  required.  The  successful  candidate  must  also  be  able  to  teach  courses  in 
one  or  more  of  the  following  journalism  areas:  business  and  economics,  arts 
and  entertainment,  sports,  science/health/environment,  legal  and  ethical 
issues,  newsroom  management.  Ability  to  teach  at  all  levels  of  the  curriculum 
is  required. 

REQUIRED  QUALIFICATIONS  ARE; 

•  Ph.D.  in  journalism,  communication  or  related  field  preferred;  Master’s 
degree  required 

•  Successful  college/university  teaching  experience 

•  Relevant  professional  experience 

•  A  commitment  to  liberal  arts  education  within  a  professional  program. 

The  ideal  candidate  should  demonstrate  evidence  of  teaching  effectiveness 
appropriate  for  an  undergraduate  journalism/communication  program,  an  ongo¬ 
ing  and  dynamic  scholarly/professional/creative  profile,  or  potential  for  such. 
The  successful  candidate  also  will  act  as  an  academic  advisor  to  students,  and 
serve  on  departmental,  school  and  college  committees.  Maintenance  of  a 
creative/professional/scholarly  profile  is  also  required.  Interest  in  curriculum 
development  and  in  building  strong  professional  relationships  with  student 
media  organizations  a  plus. 

Applicants  should  send  a  current  curriculum  vita,  statement  of  interest  (includ¬ 
ing  areas  of  teaching  and  professional  specializations),  evidence  of  successful 
teaching,  and  the  names,  addresses  and  telephone  numbers  of  at  least  four 
current  references  to: 

Ms.  Karen  Armstrong 
Roy  H.  Park  School  of  Communications 
Ithaca  College 

328  Park  Hall,  Ithaca.  NY  14850-7253 
ATTN:  Chair,  Journalism  Search  Committee 
Phone  number  is  (607)  274-3260 
Email:  karmstrong(3ithaca.edu 

No  faxed  or  electronically  transmitted  application  materials  will  be  accepted. 
Screening  of  applications  will  begin  January  29,  2001.  Applications  will  be 
accepted  until  the  position  is  filled. 

Ithaca  College  is  an  independent  residential,  comprehensive  College  with  an 
undergraduate  enrollment  of  approximately  5,800  students.  It  is  located  in  the 
scenic  Finger  Lakes  region  of  central  New  York. 

Ithaca  College  is  an  Equal  Opportunity/Affirmative  Action  Employer.  Members 
of  underrepresented  groups  (including  people  of  color,  persons  with  dis¬ 
abilities,  Vietnam  veterans,  and  women)  are  encouraged  to  apply. 
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-HELP  WANTED- 


ADVERTISING 


ACCOUNT  MANAGER 
The  International  Jerusalem  Post  is  look¬ 
ing  for  an  Account  Manager  for  Advertis¬ 
ing  Sales  for  its  multi-venue  operation. 
Full-time,  salary  plus  commission  posi¬ 
tion  in  our  New  York  office. 

Experience  in  advertising  sales  a  plus. 
Understanding  of  the  marketplace  a 
definite  plus. 

Immediate  start. 

An  exciting  opportunity  for  the  right  indi¬ 
vidual.  Call  or  E-mail; 

(212)226-1297  hiams@jpost.co.il 


ADVERTISING  DIRECTOR 
The  Gainesville  Sun,  a  56,000  circula¬ 
tion  daily  is  looking  for  a  creative 
advertising/marketing  executive  to  lead 
our  classified,  retail,  on-line  and  market¬ 
ing  efforts.  Located  in  beautiful  N.  Cen¬ 
tral  Florida  and  home  of  the  University 
of  Florida  (and  the  Gators)  Gainesville  is 
a  growing  market  in  a  friendly,  prog¬ 
ressive  community. 

Candidate  should  be  a  hands-on  high 
energy  individual  with  excellent  people 
skills  and  great  track  record. 

Owned  by  The  New  York  Times  Co.  and 
an  equal  opportunity  employer  we  offer 
excellent  benefits,  relocation,  pension, 
401(k)  program,  superior  health  insur¬ 
ance,  and  stock  options. 

If  you  are  interested  in  joining  an  award 
winning  newspaper,  send  your  resume 
and  cover  letter  to; 

The  Gainesville  Sun 
Attn;  Jim  Doughton,  Publisher 
RO.  Box  147147 
Gainesville,  FL  32614-7147 
Or  E-mail;  jim.doughton@gvillesun.com 


LOCAL  SALES  MANAGER 
We’re  looking  for  an  experienced  Local 
Sales  Manager  who  wants  to  relocate  to 
one  of  the  South’s  most  beautiful  and  his¬ 
toric  cities.  Charleston  is  boom  ng,  and 
the  market  is  ripe  for  continued  local  ad 
growth.  Enjoy  customer  contact,  staff 
training,  and  working  in  a  progressive 
environment?  You  need  to  take  a  look  at 
The  Post  and  Courier.  Send  your  cover 
letter  and  resume  to  Joel  Cardwell,  Dis¬ 
play  Advertising  Manager,  The  Post  And 
Courier,  134  Columbus  Street, 
Charleston,  SC  29403. 

Fax;  (843)937-5463 
E-mail;  jcardwell@postandcourier.com 
EOE 


SALES  MANAGER /ENTREPRENEUR 
Incredible  adventure  for  entrepreneurs 
and  sales  sharks  looking  for  fantastic 
career  opportunity.  Bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet  &  San 
Mateo  Daily  Journal,  is  looking  for  high- 
energy  Sales  Managers  to  build  and  lead 
teams  at  small,  start-up  California  daily 
newspapers.  Absolutely  must  love  sales 
and  entrepreneurship!  Competitive  com¬ 
pensation  -I-  stock  options  for  aggressive 
leaders  (we  are  venture  capital-backed). 
Not  for  the  faint-hearted;  strong,  entre¬ 
preneurial  work  ethic  required!  E-mail 
cover  letter,  resume,  salary  history; 
hr@berkeleydailyplanet.net 
or  Fax;  (510)  841-5595 


_ ADVER-nSING _ 

CLASSIFIED  SALES  MANAGER 
The  Republic,  the  flagship  newspaper  for 
Home  News  Enterprises  in  Columbus,  IN 
is  seeking  an  experienced  Classified 
Sales  Manager  to  lead  and  direct  all 
facets  of  the  Classified  Department.  The 
Classified  Manager  will  be  responsible 
for  Classified  Display,  Classified  In- 
Column,  Legal  and  call  center  revenue. 
The  successful  candidate  will  have 
strong  sales,  strategic-planning  and 
leadership  skills  with  at  least  two  years 
of  sales  and  or  management  experience, 
preferably  in  a  newspaper  environment. 
Applicants  should  be  able  to  develop 
new  revenue  streams,  product  initiatives 
and  coach  and  cultivate  talent. 

Columbus,  IN  is  the  sixth  architectural 
city  in  the  country  and  has  been 
recognized  by  Life  magazine  and 
National  Geographic  for  the  excellent 
quality  of  life.  The  Republic  offers  a 
great  working  environment,  excellent 
company  benefits  including;  401(k), 
profit  sharing,  paid  vacation,  free  news¬ 
paper  subscription,  plus  medical,  dental, 
vision  and  life  coverage.  This  is  a  great 
opportunity  to  become  a  member  of  a 
strong  management  team  dedicated  to 
customer  service,  employee  enrichment, 
and  over-all  company  growth. 

If  this  career  opportunity  is  of  interest  to 
you,  please  send  your  resume,  cover  let¬ 
ter  and  salary  history  to; 

Pamela  Wells-Lego 
Sales  &  Marketing  Director 
The  Republic 

333  Second  Street,  Columbus,  IN  47201 
Or  Fax  (812)  379-5776 
EOE 


THE  HONOLULU 
STAR-BULLETIN 


I  IS  HIRING 

i  For  all  departments! 

j  We’re  particularly  looking 
I  For  experienced,  dynamic 
j  Sales  Executives 

Positions  available  include; 
SALES  DIRECTOR 
RETAIL  MANAGER 
CLASSIFIED  MANAGER 
And,  of  course 
Motivated  Salespeople 
Fax  a  resume  to: 

(808)  545-4918 


CLASSIFIED  TELEPHONE  SALES 
1-3  years  sales  management  experience. 
Very  competitive  market  environment  in 
major  Metro  area.  Benefits  package,  com¬ 
pensation  to  $75K-t-.  Please  call  Val  at; 
(800)  326-6623,  Ext.  3120 
Fax  resume  to  (202)  636-3  111 
Or  F-mail;  kurapka@msn.com 


ADVERTISING 


ONE  COMPANY.  ONE  DIRECTION 
ENDLESS  OPPORTUNITIES 
Cox  Target  Media  is  a  subsidiary  of  Cox 
Enterprises,  Inc.,  one  of  America’s  lead¬ 
ing  media  companies  comprising  hun¬ 
dreds  of  television,  cable,  radio,  news¬ 
paper  and  Internet  companies.  Cox 
Target  Media  provides  unique  one-stop 
media  solutions  and  services  for 
national,  local  and  regional  advertisers. 
Our  product  solutions  incorporate  direct 
mail,  Internet,  product  sampling,  radio 
and  broadcast  television.  We  offer  sales 
professionals  the  opportunity  to  sell 
tailored  multi-media  solutions  and  ser¬ 
vices  for  a  dynamic,  customer-focused 
company. 

CURRENT  OPPORTUNITIES  FOR; 

•  Account  Executives 

•  Sales  Managers 

•  National  Account  Executives 

BENEFITS 

•  Flexible  Hours 

•  Competitive  Salary  plus  Commission 
and  Bonus 

•  Paid  Training 

•  Medical,  Dental,  401(k)  and  Tuition 
Reimbursement 

OPPORTUNITIES  AVAILABLE  IN; 

•  Boston,  MA 

•  Houston,  TX 

•  Los  Angeles,  CA 

•  Minneapolis,  MN 

•  Tampa  Bay,  FL 

At  Cox  Target  Media  we  are  proud  to 
provide  our  sales  professionals  with 
matchless  opportunities  that  continues 
to  exceed  our  customer’s  expectations 
through  measurable  results. 

For  confidential  consideration  please  fax 
or  E-mail  your  resume  Indicating  Job 
Code  1601: 

(727)  399-3085 
humanresources4@coxtarget.com 
EOE  Drug-Free  Workplace 

ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site; 

www.boonenewspapers.com 


ART/GRAPHICS 


NEWS  GRAPHICS  ARTIST 
We  are  looking  for  a  motivated,  talented 
infographics  artist,  comfortable  with 
QuarkXPress,  Photoshop  and  Illustrator. 
We  value  creativity.  Experience  required. 
Send  resume,  portfolio  to; 

Graphics  Director  Kory  Hansen 
khansen@angnewspapers.com 
ANG  Newspapers 

4770  Willow  Road,  Pleasanton,  CA  94588 


CIRCULA’nON 


CIRCULATION  MANAGER  for  18  paper 
weekly  group  in  Philadelphia,  PA  and 
South  Jersey  area.  Familiarity  with 
USPS  Periodicals  Postage  requirements. 
Good  opportunity  for  daily  district  man¬ 
ager  or  weekly  moveup.  Resumes  to; 

General  Manager 
Intercounty  Newspaper  Group 
RO.  Box  290,  Blackwood,  NJ  08012 


CIRCULA-nON 


HOME  DELIVERY  MANAGER 
Seeking  Home  Delivery  Manager  to 
supervise  and  lead  a  group  of  Distribu¬ 
tion  Center  Managers,  manage  on-time 
delivery,  increase  circulation  by  achiev¬ 
ing  service  goals  and  insuring  proper 
management  of  independent  contractors, 
plus  other  duties  designed  to  make  our 
circulation  soar! 

Requires  excellent  communication,  or¬ 
ganizational,  and  people  skills,  and  a 
minimum  of  five  years  in  the  newspaper 
industry.  Basic  computer  skills  a  plus. 
Must  relocate  to  Northwest  Arkansas. 

We  are  a  36,000  circulation  daily  in  the 
fast-growing  northwest  corner  of  Ark¬ 
ansas.  Our  area  offers  beautiful  hills  and 
lakes  for  recreation  along  with  new 
highways  and  a  new  regional  airport. 

We  offer  excellent  pay  in  the  mid  40’s 
and  a  full  benefits  package. 

Send  resume  with  a  cover  letter  to; 

Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road 
RO.  Box  7 

Springdale,  AR  72765 
E-mail:jeaton@nwaonline.net 
Fax:  (501)872-5006 
Drug  Screen  Required 
EOE 


CIRCULATION  DIRECTOR 
Central  Maine  Newspapers,  a  division  of 
Blethen  Maine  Newspapers  and  part  of 
the  Seattle  Times  family,  has  an 
immediate  opening  for  a  Circulation 
Director.  This  key  management  position 
will  report  to  the  Rresident  and  oversee 
the  Circulation  Department  for  two  daily 
newspapers  (combined  circulation 
35,000).  The  papers  are  located  in  the 
Waterville  and  Augusta  communities  in 
beautiful  Central  Maine. 

Areas  of  responsibility  will  include  home 
delivery,  single  copy,  customer  service, 
and  transportation.  The  ideal  candidate 
must  have  demonstrated  leadership 
experience;  a  track  record  of  growing 
circulation;  breadth  of  the  circulation 
function;  proven  ability  to  provide 
coaching;  budgeting,  forecasting,  and 
strategy  experience;  superb  communica¬ 
tion  and  relationship  skills;  and  a  proven 
ability  to  function  effectively  on  a  team. 
Please  forward  resume,  cover  letter,  and 
salary  requirements  to: 

Blethen  Maine  Newspapers 
Attn:  Grace  Noonan-Kaye 
RO.  Box  1460,  Portland,  ME  04104 
gnoonankaye@pressherald.com 


CIRCUUTION  MANAGER 
Circulation  manager  for  successful  small 
(9,000)  5  day  daily  on  the  Oregon 
Coast.  Family  owned,  award  winning, 
growing  with  quality  people  who  enjoy 
the  good  life  in  the  great  Northwest.  If 
you’re  one  of  those  people,  ready  to  han¬ 
dle  the  challenges  of  continued  growth 
and  a  busy  mailroom,  send  your  resume 
today  to: 

The  Daily  Astorian 
Attn:  D.  Schendel,  Personnel 
RO.  Box  210  Astoria,  Oregon  97103 
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CIRCULATION 


CIRCULATION;  SALES  &  MARKETING 
MANAGER 

Midwest  Suburban  Publishing,  Inc.  is  a 
leading  print  media  group  in  the  Chica¬ 
go's  southland  area.  Our  publications 
include  the  Daily  Southtown,  The  Star 
Newspapers,  PennySaver  and  Elite  mag¬ 
azine.  We  have  a  combined  readership 
of  over  612,000. 

We  are  seeking  a  sales  management  pro¬ 
fessional  who  enjoys  the  excitement  of  a 
competitive  market  and  working  closely 
with  the  senior  management  team.  The 
successful  candidate  will  be  a  self- 
motivated,  enterprising  and  resourceful 
individual  capable  of  creating  and  execut¬ 
ing  sales  plans  that  drive  new  business. 
A  successful  track  record  is  a  must. 

We  offer  a  comprehensive  benefit 
package  that  includes  health  care  and 
401(k)  pension  plans.  Please  send  your 
resume  with  salary  requirements  to; 

John  Novosel,  Circulation  Director 
Midwest  Suburban  Publishing,  Inc. 
6901  W.  159th  Street 
Tinley  Park,  IL  60477 
Fax;(708)  633-4961 
E-mail;]novosel@dailysouthtown.com 


CIRCULATION  CENTER  MANAGER 
The  Oakland  Press,  voted  newspaper  of 
the  year  by  the  Michigan  Press  Associa¬ 
tion,  is  in  the  process  of  enhancing  the 
circulation  team.  We  are  seeking  experi¬ 
enced  managers  with  a  strong  back¬ 
ground  in  achieving  excellent  customer 
service  and  have  the  ability  to  manage, 
motivate,  and  direct  a  work  force  to 
serve  our  customers  and  increase  circula¬ 
tion.  The  Oakland  Press  is  an  outstand¬ 
ing  newspaper,  in  a  great  market,  and 
has  a  competitive  salary,  monthly 
bonuses,  and  benefit  package.  If  you  are 
ready  to  be  part  of  this  team,  send  or  fax 
your  resume  to  the  attention  of; 

Sandra  Groves,  Human  Resources 
The  Oakland  Press 

RO.  Box  436009,  Pontiac,  Ml  48343 
Or  Fax;  (248)  332-0830 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site; 

www.boonenewspapers.com 


CIRCUUTION  MANAGER 
The  family  owned  Durango  Herald,  a 
10,000  circulation  daily,  and  its  sister 
publication,  the  6,000  tri-weekly  Cortez 
Journal  located  an  hour  away,  needs  a 
combined  Circulation  Manager.  Both 
papers  are  office  pay,  and  have  strong 
household  penetration  with  minimal 
churn  in  attractive  and  growing 
southwest  Colorado.  Candidates  should 
have  at  least  three  years  in  circulation 
management  and  promotion,  and  know 
good  service  is  mandatory.  Knowledge  of 
PBS  is  helpful.  Send  cover  letter  and 
salary  history/requirements  to; 

Publisher 
Durango  Herald 
RO.  Drawer  A 
Durango,  CO  81302 
www.editorandpublisher.com 
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HOME  DELIVERY  MANAGER 
Alaska  Beckons.  The  Anchorage  Daily 
News,  Alaska’s  largest  newspaper, 
72K(d),  85K(s)  seeks  a  home  delivery 
manager.  If  a  challenge  excites  you  and 
you  possess  the  following  qualifications, 
please  contact  us; 

•  5  years  circulation  management  experience 

•  Demonstrable  knowledge  of  ABC 

•  Professional  level  verbal/written  skills 

•  Proven  track  record  of  motivating 
employees  to  excellent  performance 

•  Customer  service  philosophy  that  has 
translated  to  minimum  CPT. 

Anchorage  is  a  neighborly,  family- 
oriented  city  with  a  western  feel.  There 
are  many  cultural  opportunities  for  our 
diverse  population  while  year-round  out¬ 
door  activities  abound  in  close  quarters 
with  nature. 

The  Anchorage  Daily  News  offers  outstan¬ 
ding  training  and  development  op¬ 
portunities,  a  competitive  salary  and 
great  benefits.  Please  contact; 

Jim  Fetsch-Circulation  Director 
do  Anchorage  Daily  News 
1001  Northway  Drive 
Anchorage,  AK  99508 
(907)  257-4209 
Or  E-mail  at;  jfetsch@adn.com 
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ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site; 

www.boonenewspapers.com 


ASSISTANT  CITY  EDITOR 
Assistant  City  Editor;  Supervises 
nightside  local  news  and  oversees  pro¬ 
duction  of  the  newspaper.  Contact; 

Editor  Meta  Minton 
Midland  Reporter-Telegram 
201  E.  Illinois,  Midland,  TX  79701 
email;  mminton@hearstnp.com 


BUSINESS  EDITOR 

The  Brownsville  Herald  seeks  a  business 
editor  to  keep  pace  with  the  rapidly 
expanding  economy  in  this  city  on  the 
U.S. -Mexico  border.  Our  business  editor 
covers  daily  business  stories,  devel- 
opsenterprise  pieces  and  oversees  the’con- 
tent  of  our  Sunday  business  section. 
Respond  with  cover  letter,  resume  and 
work  samples  to; 

Carlos  Rodriguez,  Managing  Editor 
The  Brownsville  Herald 
1 135  E.  Van  Buren  Street 
Brownsville,  TX  78520 


BUSINESS  REPORTER 
The  Los  Angeles  Business  Journal  seeks 
enterprising  reporter  with  2-3  years 
experience.  Daily  and/or  business  report¬ 
ing  a  plus.  Send  clips/resume  to; 

Michael  Stremfel,  Editor 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.  Suite  170 
Los  Angeles,  CA  90036 
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ASSISTANT  PACIFIC  EDITOR 
Our  readers  deserve  an  outstanding 
newspaper,  and  we  work  hard  to  give  it 
to  them.  Join  the  staff  of  Stars  and 
Stripes,  the  independent  daily  newspa¬ 
per  published  for  the  U.S.  military 
overseas.  Join  our  editing  team  in  pro¬ 
ducing  a  seven-day  newspaper  serving 
readers  in  Japan,  Korea  and  Guam. 
You'll  work  at  our  Tokyo  office  and 
coach  reporters  in  far-flung  bureaus, 
help  set  the  news  budget,  edit  staff- 
produced  copy  for  both  the  daily  and  its 
magazines,  help  plan  projects  and  work 
with  the  copy  desk  based  in  Washing¬ 
ton,  DC.  You  need  a  degree  in  journal¬ 
ism  or  in  a  related  field,  or  three  years 
experience  as  a  copy  editor  for  a  daily  or 
weekly  newspaper,  plus  all  the  tradi¬ 
tional  traits  of  an  editor;  ability  to  work 
with  people,  organizational  and  planning 
skills,  ability  to  motivate  and  develop 
reporters  of  varying  skill  levels,  ability  to 
coach,  and  excellence  in  editing.  Com¬ 
puter  skills,  knowledge  of  the  military 
and  the  Pacific  are  a  plus.  Competitive 
salary,  housing  and  generous  benefits  are 
part  of  the  package.  To  apply.  E-mail  your 
resume  in  MS  Word  or  ASCII  format  to; 
jobs-pss@stripes.osd.mil 
Or  mail  to; 

Pacific  Stars  and  Stripes 
AHN;  PSS-CPO 

Unit  45002,  APO  AP  96337-5002 


POLICE  REPORTER  needed  at  55,000 
daily  in  vibrant  area.  Write; 

Bill  Staff,  Herald-Sun 
RO.  Box  2092,  Durham,  NC  27702 
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BUSINESS  REPORTER,  MIAMI 
The  South  Florida  Business  Journal,  a 
dynamic  business  weekly,  seeks  an 
experienced  and  enthusiastic  pro  to 
cover  a  fascinating  real  estate  market. 
Enjoy  a  supportive  but  demanding  team- 
oriented  work  environment  where 
thorough  reporting  and  breaking  news  is 
emphasized.  South  Florida  offers  a  won¬ 
derful  quality  of  life.  Work  hard  to  beat 
the  dailies  in  a  competitive  business 
news  market.  Write  at  least  3-4  pieces 
weekly  ranging  from  scoops  about  pend¬ 
ing  deals  to  investigative  series.  Suc¬ 
cessful  candidate  shows  excellent 
enterprise  reporting  and  source  devel¬ 
opment  skills.  Competitive  salary  and 
great  benefits.  Send  cover  letter  and 
resume,  with  3-5  writing  samples  to; 

Kevin  Gale,  Editor 
South  Florida  Business  Journal 
4000  Hollywood  Blvd.,  Suite  695  S 
Hollywood,  FL  33021 
E-mail;  KGale@bizjoumals.com 


POLICE  REPORTER 

The  Fayetteville  Observer,  a  75,000 
morning  daily  in  North  Carolina,  needs  a 
night  police  reporter  to  join  its  justice 
team.  We  want  to  write  compelling 
enterprise  stories  and  trend  pieces  in 
addition  to  covering  the  news.  Top  can¬ 
didates  have  two  years  of  experience, 
but  we  would  consider  a  promising 
beginner  with  serious  interest  in  the 
beat.  Send  clips  and  resume  to; 

Mike  Amholt,  Assistant  Managing  Editor 
The  Fayetteville  Observer 
PO.  Box  849,  Fayetteville,  NC  28302 
E-mail;  mdadams@fayettevillenc.com 
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Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  become  Arizona’s 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
'  paper  countless  national  awards.  New 
Times  writers  have  won  the  Arizona  Press 

_ _  Club's  Journalist  of  the  Year  award  six 

years  running,  and  the  state's  highest  honor 
C  i?  for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  Times,  the  nation’s  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
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CIRCULATION  DIRECTOR 
Manage  all  circulation  functions  of 
14,000  average  circulation  in  Bar¬ 
tlesville,  Oklahoma.  Requires  strong 
communication  and  people  skills  and 
experience  hiring,  training,  supervising, 
budgeting,  and  strategy  planning  to 
increase  starts. 

Excellent  benefits  package  includes 
401(k)  and  dental/vision/health  with  a 
prescription  card.  Location  offers  ex¬ 
cellent  school  system  with  a  small  town 
atmosphere  near  a  large  metropolitan 
area.  Salary  in  the  mid-thirties. 

Send  resume  with  salary  requirements  to: 
Ed  Parker 

C/0  The  Morning  News 
RO.  Box  7 

Springdale,  AR  72765 

Fax:  (501)872-5006 
E-mail:jeaton@nwaonline.net 
EOE-Drug  Screen  Required 
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CITY  EDITORS 

The  News  &  Record,  a  100,000  daily  in 
Greensboro,  NC,  is  continuing  to 
interview  talented  candidates  for  three 
key  management  positions  in  our 
newsroom: 

Our  next  NIGHT  ASSISTANT  CITY 
EDITOR  will  have  a  minimum  of  5  years 
daily  news  reporting  or  copy  desk  expe¬ 
rience;  some  editing/supervisory  experi¬ 
ence  is  preferred.  This  newsroom  leader 
coordinates  breaking  news  coverage, 
while  working  with  our  reporters,  city 
desk  and  copy  desk  at  night. 

Our  next  ROCKINGHAM  BUREAU 
EDITOR  will  have  a  minimum  of  7  years 
daily  news  reporting  experience;  some 
editing/supervisory  experience  is  pre¬ 
ferred. 

This  NEWSROOM  EDITOR  leads  a  staff 
of  eager  and  talented  reporters  and  photo¬ 
graphers  from  our  office  in  Eden,  NC. 

Our  next  EDUCATION  EDITOR  will  have  a 
minimum  of  10  years  daily  news  reporting 
and  editing  experience.  This  newsroom 
editor  leads  an  experienced  and  talented 
staff  covering  our  highest  profile  beat  in  a 
city  boasting  5  colleges  and  universities. 

If  you  want  to  advance  your  career  at  a 
newspaper  that  takes  professional  devel¬ 
opment  and  award-winning  journalism 
seriously,  send  resume,  cover  letter  and 
work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
The  Greensboro  News  &  Record 
200  E.  Market  Street 
Greensboro,  NC  27420 


EDITORIAL 

REPORTER 

Leading  trade  magazine  for  institutional 
equity  traders  and  technology  pro¬ 
fessionals  is  expanding.  Opportunity  for 
aggressive  Reporter  who  knows  the 
industry  and  can  write  with  flair  on  strict 
deadline.  Minimum  2  years  experience 
covering  Wall  Street.  Resume  and  writ¬ 
ing  samples  to  Mr.  Daniels,  Department 
TM,  1  State  Street,  26th  Floor,  New 
York,  NY  10004.  EOE. 

Fax:  (212)747-1094 
E-mail:  bymej@tfn.com 
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COMPETITION  IN  PARADISE 
The  competitive  spirit  is  alive  in  Hawaii, 
where  The  Honolulu  Advertiser  is  start¬ 
ing  a  new  PM  edition.  We’re  also  expand¬ 
ing  the  depth  and  impact  of  our  morning 
and  Sunday  papers,  which  have 
respective  circulations  of  107,000  and 
188,000,  the  largest  in  the  state. 

DEPUTY  NEWS  EDITOR:  The  number 
two  on  the  newsdesk,  responsible  for 
overseeing  the  desk  and  enforcing  high 
standards  for  editing  and  headline¬ 
writing. 

ASSISTANT  BUSINESS  EDITOR: 
Supervise  reporters  and  help  planning 
and  executing  our  expanding  daily  and 
Sunday  business  sections. 

ASSISTANT  METRO  EDITOR:  Lead  a 
team  of  reporters  covering  spot  news 
and  enterprise  beats. 

METRO  REPORTERS:  Experienced  gen¬ 
eral  assignment  reporters  who  can  turn 
stories  with  high  impact  as  well  as  beat 
reporters  who  can  tackle  complex  sub¬ 
jects.  At  least  three  years  on  a  metro 
daily  required. 

MILITARY  REPORTER:  To  cover  policy 
and  social  issues  affecting  Hawaiian’s 
48,000  active-duty  military  and  their 
families.  Familiarity  with  military 
issues  preferred. 

BUSINESS  REPORTERS:  Experienced 
business  reporters  needed  to  cover 
twoimportant  beats,  labor/Hawaii  com¬ 
panies  and  real  estate  and  commercial 
development. 

COPY  EDITORS:  Journalists  who  are  com¬ 
fortable  working  with  reporters,  who  are 
sticklers  for  style  and  have  a  talent  for 
writing  engaging  headlines. 

This  is  a  unique  professional  challenge 
in  one  of  America’s  most  beautiful  cities. 
We  offer  excellent  wages  and  benefits 
and  one  of  the  most  diverse  newsrooms 
in  the  business. 

Please  send  resume  and  work  samples  to: 

Executive  Editor,  Jim  Kelly 
605  Kapiolani  Blvd. 

Honolulu,  HI  96813 

No  e-mail  or  telephone  calls  please 


COPY  EDITOR 

Immediate  opening  for  copy  editor  in 
skilled  newsroom  of  The  New  Jersey 
Herald.  Strong  six-day  in  suburban/rural 
NW  New  Jersey  on  fringe  of  NY  metro 
area.  Work  with  Sussex  County’s  leading 
newspaper  on  hard  news  and  feature 
stories  and  paginating  on  state-of-the-art 
Baseview/QuarkXPress  equipment. 
Should  have  experience  in  editing,  with 
some  daily  background.  Evening  shift. 
Full-time  position  includes  full  benefit 
package,  with  health/life  insurance; 
profit  sharing,  medical/dental  plan  and 
401(k).  Send  application/resume  to: 

The  New  Jersey  Herald 
Attn:  Joe  Moszczynski,  Managing  Editor 
2  Spring  Street,  Newton,  NJ  07860 


THE  AIM  GROUP  needs  a  full-time 
reporter/researcher  with  two  years  expe¬ 
rience  and  a  strong  interest  in  interactive 
media.  Details  about  applying  are  at  our 
web  site,  www.aimgroup.com 
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DYNAMIC,  FAST-GROWING  Miami  busi- 
ness-to-business  information  company 
with  well-established,  growing  market  in 
the  US,  Latin  America  and  Europe  seeks 
experienced,  energetic  editor  with  writ¬ 
ing  and  administrative  skills  to  oversee 
growing  editorial/content  department 
that  focuses  on  money  laundering  and 
other  financial  crimes.  Will  also  oversee 
and  coordinate  operation  of  entire 
department  in  creating  successful 
newsletters,  maintain  high  standards  of 
reporting  and  editing;  effect  hiring,  pro¬ 
motion  and  discipline  and  inspiration. 
Must  be  adept  with  news  related  to  our 
beat  and  provide  mature  news  judgment 
to  guide  reporters,  freelance  writers  and 
editorial  board  members.  Duties  include 
managing  existing  newsletters,  repackag¬ 
ing  content  for  electronic  distribution, 
including  e-zines,  and  working  with 
experienced  marketing  and  publishing 
team  on  launch  of  new  newsletters  and 
electronic  products.  The  position  also 
involves  a  role  in  planning  and  producing 
highly  successful  international  confer¬ 
ences  and  developing  related  and 
ancillary  products.  Bilingual  English- 
Spanish  is  desired.  Good  benefits 
package  including  health  insurance  cov¬ 
erage;  401(k),  bonus,  incentives  and 
other  benefits.  Send  resume  and  cover 
letter  explaining  experience  to: 

John  Voss  at  (305)  530-9434 


EDITOR 

Farm  and  Ranch  news  hound. 
Intermountain  Farm  &  Ranch  Magazine 
Seeks  a  savvy  editor  to  write  each 
week’s  top  agribiz  story  without  fear  or 
favor,  edit  correspondents  and  serve 
farm  readers  in  the  Upper  Snake  River 
Valley.  Best  candidate  will  be  an  experi¬ 
enced  news  hound  interested  in  agribiz 
and  people. 

Excellent  salary  and  benefits  at  an  inde¬ 
pendent,  employee-owned  paper  just 
west  of  Yellowstone  Park.  Hike  bike, 
fish,  hunt,  ski,  boat  weekends 

Send  clips,  resume,  references  to: 

Dean  Miller 
RO.  Box  1800 
Idaho  Falls,  ID  83402 
(208)  542-6766 

E-mail  to:  dmiller@idahonews.com 


THE  PATRIOT-NEWS  of  Harrisburg,  PA, 
is  looking  for  a  designer  to  help  launch  a 
new  design  and  make  our  best  work 
stand  out  every  day.  This  person  will 
focus  mainly  on  news,  sports  and  busi¬ 
ness  sections,  working  closely  with  our 
page  designers  and  section  editors. 

The  ideal  candidate  has  experience  in 
newspaper  design  as  well  as  strong  plan¬ 
ning  skills.  We  are  a  101,000- 
circulation  daily  (156,000  on  Sunday) 
in  the  capital  of  Pennsylvania,  a  growing 
and  diverse  community  along  the  Sus¬ 
quehanna  River  in  central  PA. 

Candidates  should  apply  to: 

Executive  News  Editor  Bob  Vucic 
The  Patriot-News 

RO.  Box  2265,  Harrisburg,  PA  17105 
For  more  information,  contact: 
bvucic@patriot-news.com 


EDITORIAL 


EDITORIAL  POSITIONS 
The  Salt  Lake  City  Tribune  is  adding 
three  positions  within  the  next  two 
months  as  we  prepare  for  the  2002 
Winter  Olympics.  We  are  a  statewide 
newspaper  noted  for  serious  reporting, 
courage,  ethics  and  for  setting  Utah’s 
news  agenda. 

COPY  EDITOR:  You  will  need  solid  news 
judgement,  strong  copy  editing  and 
headline-writing  skills  and  an  ability  to 
paginate  (DTI  system)  attractive  inside 
pages.  Fun,  talented  colleagues  with  an 
esprit  de  corps.  Night  work. 

GENERAL  REPORTER:  Experience  with 
a  number  of  beat  assignments,  strong 
writing  skills,  able  to  work  under 
deadline  pressure,  a  keen  sense  of  the 
big  picture,  fairness  and  focus.  (Include 
area  of  expertise.) 

NEWS  EDITOR:  Mid-management  posi¬ 
tion,  normally  directs  work  of  six 
reporters  grouped  by  beats,  coordinates 
projects  and  inter-desk  activities,  comes 
up  with  creative  story  ideas.  Leadership 
skills  and  temperament  important. 
Compensation  based  on  talents  and 
experience,  but  competitive  at  all  levels 
with  strong  benefits  package.  Unbeata¬ 
ble  outdoor  amenities.  Metro  area  boasts 
of  sophisticated  arts,  entertainment,  pro¬ 
fessional  sports,  research  and  higher 
education  centers. 

We  have  a  growing  economy  with  great 
job  opportunities  for  spouses.  (We  have 
made  team  hires  in  the  past.) 

Submit  letter,  resume  and  material  rele¬ 
vant  to  the  position  to: 

Editor,  James  E.  Shelledy 
The  Salt  Lake  City  Tribune 
143  South  Main  Street 
Salt  Lake  City,  UT  84111 

by  January  31, 2001 
Only  finalists  will  be  contacted 


EDITOR 

Lancaster  Farming,  the  Northeast’s 
largest  farm  and  dairy  weekly  is 
searching  for  an  editor.  This  highly  visi¬ 
ble  position  requires  an  individual  with  a 
proven  track  record  in  Management,  Edit¬ 
ing  and  Reporting  skills.  A  creative 
approach  to  articles  along  with  an  eye 
for  photography  is  what  will  be 
necessary  in  reporting  news  from  a  six- 
state  area.  Experience  in  the  use  of 
Newsmaker  Pagination  (Harris  system), 
HTML  programs  and  TMS  (Phoenix)  are 
helpful. 

We  will  offer  the  successful  candidate  a 
competitive  starting  salary  and  benefit 
package  including: 

•  Medical/Dental/Vision/Rx  Drug  Insurance 

•  Company-Paid  Retirement  Plan 

•  401(k)  Plan 

•  Paid  Vacation  and  Holidays 
Qualified  candidates  should  submit 
resume  and  clips  to: 

Lancaster  Farming  Inc. 

Attn:  Bill  Burgess 

1  E.  Main  Street,  Ephrata,  PA  17522 
Phone:  (717)  721-4417 
EOE 
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EDITORIAL 


EDITOR 

Opening  for  energetic  EDITOR  to  lead 
newsroom  of  strong  local  six-day  daily  in 
suburban/rural  area  in  Zone  2. 

Reporting  to  publisher,  will  oversee  and 
coordinate  operation  of  entire  depart¬ 
ment  in  creating  interesting  paper;  main¬ 
tain  high  standards  of  reporting  and  edit¬ 
ing;  effect  hiring,  promotion  and  dis¬ 
cipline  for  department  and  inspire  good 
people  toward  greater  effort. 

Editor  must  be  adept  with  local  news, 
the  bread  and  butter  of  this  newspaper, 
and  provide  mature  news  judgment  to 
guide  reporters  and  editors. 

To  accomplish  this,  the  new  Editor  will 
need  at  least  eight  years  experience  with 
management  background,  administrative 
skills  and  knowledge  of  pagination. 
Excellent  benefit  package  including  life/ 
health  coverage;  medical  and  dental 
plans;  401(k)  and  profit  sharing. 

Send  resume  and  cover  letter  explaining 
experience  to: 

Box  01407,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITOR 

The  Gloucester  County  Times  a  24,000 
daily  and  27,500  Sunday  Newspaper 
located  in  Southern  New  Jersey  is  seek¬ 
ing  a  strong  editor. 

Candidates  should  have  experience  in 
management  and  editing.  Must  be  able 
to  motivate  a  young  staff  and  teach  the 
art  of  reporting. 

All  qualified  candidates  should  send 
resume  and  salary  requirements  to: 

Frank  Gargano,  Gloucester  County  Times 
309  S.  Broad  Street,  Woodbury,  NJ  08096 
Or  E-mail:  fgargano@sjnewsco.com 


EDITOR 

Weekly  or  semi-weekly  editor  wanted. 
Experienced  in  newspaper  editing  and 
production.  Excellent  opportunity  in  grow¬ 
ing  and  attractive  area.  Good  salary  and 
benefits.  Apply  to: 

Greg  Tock,  Publisher 
White  Mountain  Independent 
RO.  Box  1570 
Show  Low,  /VZ  85902 


REPORTER 

AGGRESSIVE  SE  daily  needs  a  reporter 
who  is  comfortable  with  hard  news,  but 
knows  how  to  work  human  angles,  too. 
Send  resume,  cover  letter,  clips  to: 

Steve  Bell 

Birmingham  Post-Herald 
RO.  Box  2553 
Birmingham,  AL  35203 


REPORTER 

ALASKAN  WEEKLY  seeks  experienced 
reporter  to  provide  news  and  photo  cov¬ 
erage  of  beautiful  fishing  community. 
Located  in  the  banana  belt  of  S.E. 
Alaska.  Reply  via  fax:  (907)  772-2460 
or  mail  with  five  clips,  introduction  letter 
and  resume  with  3  references  to: 

Ron  Loesch,  Publisher 
Petersburg  Pilot 
RO.  Box  930 
Petersburg,  AL  99833 
Phone:  (907)  772-9393 


EDITORIAL 


EDUCATION  REPORTER 
The  Courier,  a  20,000  circulation  daily 
newspaper  in  Houma,  LA.,  has  an 
immediate  opening  for  an  education 
reporter.  Candidates  should  have  pre¬ 
vious  writing  experience  for  their  college 
newspapers  or  for  professional  pub¬ 
lications. 

We're  looking  for  a  college  graduate  with 
strong  analytical  skills,  energy  and  com¬ 
mand  of  the  English  language  to  cover 
one  of  the  most  important  beats  at  the 
newspaper. 

The  Courier,  Louisiana's  Newspaper  of 
The  Year  for  the  past  two  years,  is 
owned  by  The  New  York  Times  CO., 
which  offers  great  benefits  and  advance¬ 
ment  opportunities.  Send  your  resume 
and  clips  to: 

The  Courier 

Mike  Slaughter,  Executive  Editor 
RO.  Box  2717 
Houma,  LA  70361 
Or  E-mail  them  to: 
mikeslaughter@houmatoday.com 


FEATURES  EDITOR  & 

COPY  EDITOR/DESIGNER 
The  St.  Joseph  News-Press  (40,000 
daily)  based  40  miles  north  of  Kansas 
City,  MO.,  seeks  a  creative,  reader- 
focused  leader  for  a  staff  of  three 
features  reporters  and  two  editors. 

Primary  responsibilities  include  direction 
and  oversight  of  reporting,  editing  and 
design  for  a  vibrant  seven-day  features 
and  lifestyles  section,  including  a  weekly 
entertainment  guide. 

Also  seeking  a  news  copy  editor/designer 
with  excellent  language  skills  and  an 
interest  in  developing  advanced  design 
and  news-editing  skills.  Apply  to: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box29 

St.  Joseph,  MO  64502-0029 
Phone:(816)  271-8550 
An  Equal  Opportunity  Employer 

GENERAL  ASSIGNMENT  RERORTER 
The  Northern  Virginia  Daily,  the  most 
honored  small  daily  newspaper  in  Vir¬ 
ginia,  has  an  opening  for  a  general 
assignment  reporter.  The  6-day-a-week, 
independently  owned  newspaper  covers 
the  beautiful  Shenandoah  Valley.  We 
offer  reporters  an  opportunity  to  work  in 
a  team  atmosphere  that  fosters  pro¬ 
fessional  growth.  Reporters  cover  all 
aspects  of  the  community,  including 
local  government,  police  and  courts,  and 
features. 

Resumes,  cover  letters  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
Northern  Virginia  Daily 
RO.  Box  69,  Strasburg,  VA  22657 

Or  E-mail  to:  nvd@shentel.net 


MANAGING  EDITOR 

The  Enterprise,  a  55,000  circulation, 
overachieving  Hearst  newspaper  in 
Southeast  Texas,  seeks  energetic, 
creative,  community-minded  editor  to 
lead  staff  of  60  in  pursuit  of  excellence. 
E-mail:  Editor,  Timothy  M.  Kelly 
tkelly@hearstnp.com 


EDITORIAL 


INTERNSHIPS 

Spend  next  spring  as  a  newspaper  or  wire 
service  reporter  in  an  Illinois  Statehouse 
bureau,  mentored  by  professional 
journalists,  in  the  University  of 
Illinois/Springfield's  one-year  MA  Pub¬ 
lic  Affairs  Reporting  program. 

Tuition  wavers,  $3,000  stipends  during 
internship.  Applications  due  April  1st. 
Contact: 

Charles  Wheeler 
PAC418 
UlS 

Springfield,  IL  62794-9243 
(217)  206-7494 
E-mail :  wheeler.charles@uis.edu 
PAR  Home  Page: 
http://www.uis.edu/—  wheeler/ 

EOE 


LIVE  AND  WORK  IN 
WEST  PALM  BEACH,  FLORIDA 
A  fast  growing  news  information  media 
company  seeks  a  creative,  and  experi¬ 
enced  managing  editor.  We  provide  a 
great  working  environment,  excellent 
benefits,  and  a  above  average  income. 
We  are  NewsMax.com,  one  of  the 
fastest  growing  news  media  companies 
in  the  nation.  Send  your  resume  to: 
ken@newsmax.com 
Or  fax  to  (56 1)686-97 15 
Attn:  Ken  Williams 


LOOKING  FOR  a  great  job  with  a  good 
company?  The  Ogden  Newspapers  is 
looking  for  good  people  to  fill  current 
positions  at  our  36  daily  newspapers. 
Checkout  our  Career  Opportunity  page  at 
www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
EDITORIAL 

The  Maui  News  is  looking  for  an 
editorial  copy  editor/page  designer.  It  is 
a  full-time  position  with  flexible  hours. 
The  successful  candidate  will  be  paginat¬ 
ing  local  and  wire  pages  as  well  as  edit¬ 
ing  and  proofing  local  and  wire  stories. 
Knowledge  of  QuarkXPress  required  and 
experience  with  Macintosh  computers 
preferred.  Knowledge  of  Freehand  and 
Photoshop  preferred.  Previous  daily 
newspaper  experience  a  plus.  Please  sub¬ 
mit  cover  letter,  resume  and  layout  sam¬ 
ples  to: 

The  Maui  News 
David  Hoff,  Editor 
100  Mahalani  Street 
Wailuku,  HI  96793 
www.mauinews.com 


ENTERTAINMENT  EDITOR 
The  Syracuse  Newspapers  wants  an 
entertainment  editor  with  proven  lead¬ 
ership  ability,  coaching  skills  and  vision 
to  fill  an  assistant  features  editor  posi¬ 
tion.  The  ideal  candidate  will  be  a  sea¬ 
soned  pro  who  knows  how  to  inspire 
veteran  reporters  and  guide  the  entertain¬ 
ment  coverage  for  a  broad  readership. 
We're  a  142,000  daily,  193,000  Sun¬ 
day  newspaper.  Send  examples  of  your 
best  work,  along  with  a  resume,  to: 

Teresa  Starr,  Recruiting  Editor 
The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221 
Tfugit@Syracuse.com 
JANUARY  15,  2001 
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MANAGING  EDITOR 

The  Kerriville  (TX)  Daily  Times,  located 
in  the  heart  of  the  beautiful  Te,;as  Hill 
Country  65  miles  northwest  u?  San 
Antonio,  is  seeking  a  Managing  Editor. 
The  ME  will  lead  a  staff  of  1 1  on  this 
fully  paginated  10,000-circulation  daily. 
Challenges  on  the  horizon  include  con¬ 
verting  to  morning  publication  and  25- 
inch  web.  Salary  and  bonus  potential  to 
$45,000.  Insurance  and  401(k)  plans 
available.  Send  resume  and  samples  of 
current  work  to: 

Greg  Shrader,  Editor  and  Rublisher 
The  Kerrville  Daily  Times 
RO.  Box  291428 
Kerriville,  TX  78029-1428 


MANAGING  EDITOR 

The  South  Washington  County  Bulletin 
is  seeking  a  Managing  Editor  to  lead  its 
news  department.  Located  in  Cottage 
Grove,  MN,  20  miles  SE  of  the  Twin 
Cities,  this  position  offers  a  variety  of 
news  opportunities  in  one  of  the  fastest 
growing  cities  in  the  state. 

The  Bulletin  is  a  perennial  state  and 
national  award  winner.  Are  you  a  news 
professional  that  is  dedicated  to 
excellence;  dedicated  to  publishing  a 
weekly  newspaper  that  serves  as  a 
model  for  all  others?  Editor  experience  is 
preferred. 

We  provide  a  complete  employment 
package  along  with  the  support  of  a 
strong  newspaper  publishing  group. 
Please  send  cover  letter,  complete 
resume  and  work  samples  to: 

South  Washington  County  Bulletin 
Attn:  Jeff  Patterscm 
7584  8C)th  Street  South 
Cottage  Grove,  MN  55016 


METRO  EDITOR 

Located  in  the  great  Northwest  with 
views  of  Mt.  St.  Helens  and  Mt.  Hood, 
The  Columbian  is  looking  for  a  tope  rate 
Metro  Editor. 

We  are  a  52,000  circulation  indepen¬ 
dent,  family-owned  daily  located  just 
across  the  river  from  Ftortland  in  Van¬ 
couver,  WA. 

We  need  a  passionate  leader  with 
excellent  communication  skills  who  will 
empower  and  engage  a  varied  staff  of 
reporters.  The  Metro  Editor  position 
requires  a  strong  background  in  news 
and  superior  management  ability.  A  min¬ 
imum  5  years  management  experience  is 
essential,  but  all  skills  and  experience 
will  be  taken  into  consideration. 

We  enjoy  working  hard,  giving  our  best 
and  having  fun.  We  offer  competitive 
pay  and  great  benefits,  including  22 
paid  days  off  annually  and  profit  sharing 
401(k). 

If  you  love  working  with  reporters  and 
would  like  to  do  so  at  an  award-winning 
newspaper  in  the  beautiful  NW,  consider 
a  career  at  the  Columbian. 

Send  letter,  resume  and  salary  history  to: 

The  Columbian 

Metro  Editor  Position-Job  #110 


Attn:  HR  Dept. 

RO.  Box  180 
Vancouver.  WA  98666 
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EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
Independent  daily  near  Yellowstone 
seeks  Quark-sawy  word  wiz  to  design 
clean,  on-time  pages,  reach  for  highest 
standards,  enjoy  employee  ownership. 
Good  pay,  benefits  Incredible  outdoor 
lifestyles.  Send  resume/tearcheets/ 
references  to: 

Dean  Miller 
RO.  Box  1800 
Idaho  Falls,  ID  83402 
(208)-542-6766 
E-mail:  dmiller@idahonews.com 


EDITOR 

Sound  Publishing,  Inc.  seeks  an  experi¬ 
enced  editor  for  one  of  its  newspapers 
located  in  the  beautiful  Puget  Sound 
area  of  the  Pacific  Northwest.  We’re 
seeking  a  person  who  has  a  passion  for 
community  news,  pagination  skills,  team 
leadership,  creativity,  the  ability  to  work 
within  a  budget  and  involvement  in  the 
community.  Send  resume  to: 

Editor/WNT 
Sound  Publishing,  Inc. 

7689  NE  Day  Road 
Bainbridge  Island,  WA98110 
Or  E-mailto:hr@soundpublishing.com 


REPORTER 

Aggressive,  award-winning  Ohio  news¬ 
paper  seeks  general  assignment  reporter 
who  cares  about  community  journalism. 
Experience  preferred,  but  will  consider 
recent  college  grad.  Should  be  a  self¬ 
starter  with  a  healthy  competitive  streak. 
Must  appreciate  both  hard  news  and 
features.  Commitment  to  fairness  and 
accuracy  is  essential.  Great  facility,  great 
staff,  competitive  salary.  Newspaper 
(35,000  d,  45,000  S)  offers  continuous 
training  and  development,  growth 
opportunities  within  company  and  Free¬ 
dom  Communications.  Send  resume, 
cover  letter  and  writing  samples  to: 

Diane  Pacetti,  Managing  Editor 
The  Lima  News 

3515  Elida  Road,  Lima,  OH  45807 
Or  E-mail:  dpacetti@limanews.com 


REGIONAL/ONLINE  EDITOR 
Join  a  growing  newspaper  and  take 
responsibility  for  two  key  areas  in  the 
paper's  future.  The  Lincoln  (NE)  Journal 
Star  seeks  an  assistant  city  editor  to 
oversee  regional  coverage  and  play  a 
lead  role  with  our  website. 

Work  directly  with  three  reporters  and  a 
group  of  freelancers  in  daily  coverage 
and  production  of  a  weekly  zoned  sec¬ 
tion.  Identify  local  stories  for  our  noon 
update  at  journalstar.com.  plus  develop 
new  ideas  for  the  website. 

The  Journal  Star  is  a  77k  daily  and  84k 
Sunday  paper  in  a  capital  city  of 
215,000,  home  to  the  University  of 
Nebraska.  Five  years  daily  newspaper 
experience  required;  supervisory  experi¬ 
ence  preferred.  Applications  due  January 
26th  to: 
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NEWS  REPORTER 

The  Durango  Herald,  a  seven  day  AM  in 
spectacular  Southwest  Colorado,  has  an 
opening  in  its  newsroom  for  a  full-time 
reporter  to  cover  education,  health  and 
medicine,  and  general  assignments. 
Send  letter,  resume  and  clips  to: 

David  Staats,  Managing  Editor 
The  Durango  Herald 
RO.  Drawer  A 
Durango,  CO  81302 
More  information  at: 
www.durangoherald.com 


NEWS  RERORTER 

Weekly  Thoroughbred  magazine  seeks 
writer  with  knowledge  of  horse  racing 
and  breeding  for  Internet  daily  edition. 
Strong  news  background  preferred.  Send 
resume,  clips,  and  salary  requirements 
to  Dept.  MM,  RO.  Box  8237,  Lexington, 
KY  40533. 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself — not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We’re  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Rhoenix,  Miami, 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Van  DeVoorde 
Executive  Associate  Editor 
New  Times 

RO.  Box  5970,  Denver,  CO  80217 


NEWS  EDITOR 

Weekly  Thoroughbred  magazine  seeks 
aggressive  leader  for  Internet  daily  edi¬ 
tion.  Must  have  knowledge  of  horse  rac¬ 
ing  and  breeding,  and  news  reporting 
and  editing  skills.  Send  resume,  clips, 
and  salary  requirements  to:  Dept.  MM, 
RO.  Box  8237,  Lexington,  KY  40533. 


METRO  EDITOR 

The  Sun  in  San  Bernardino,  CA,  a  fast- 
paced,  expanding  daily  in  a  highly  com¬ 
petitive  market,  needs  an  experienced 
pro  who  hates  being  beaten  on  a  story 
and  understands  the  challenges  of  put¬ 
ting  out  multiple  zoned  editions.  A  great 
opportunity  to  lead,  inspire  and  train  an 
eager,  young  staff. 

Samples,  resume  and  references  to: 

Joe  Happ,  Editor 
The  Sun 

399  North  D  Street 
San  Bernardino,  CA  92401 
No  phone  calls,  please 
The  Sun  is  a  drug-free  workplace  and  an 
equal  opportunity  employer 
JANUARY  15,  2001 
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SENIOR  WRITER 

Make  your  words  matter.  AED  is  a  large 
nonprofit  leader  in  social  marketing  — 
that  is,  marketing  for  behavior  change, 
like  encouraging  teens  to  reject  tobacco 
or  commuters  to  use  mass  transit.  We 
need  someone  who  loves  to  write  and 
wants  to  make  a  difference,  specifically 
professionals  with  a  B.A./B.S.  or  higher 
and  at  least  5-7  years  experience  in 
journalism,  advertising  or  public  rela¬ 
tions.  You  will  write  and  design  press 
packets,  author  book  chapters  and  write 
ad  copy.  Salary  to  $55K.  Full  job 
description  at  www.aed.org.  Send 
resume  with  cover  letter  and  reference 
pos#KV373eptO: 

Academy  for  Educational  Development 
1825  Connecticut  Avenue,  NW 
Washington,  DC  20009 
Fax  (202)  884-8413 
Or  E-mail:  employ@aed.org 
Only  those  applicants  selected  for 
interviews  will  be  contacted. 

AA/EOE/M/F/D/V 


SPORTS  EDITOR  &  SPORTS  REPORTER 
Sports  Editor:  Full-time  position  needed 
for  Midwest  Monday-Saturday  PM  daily. 
Previous  editing,  layout  and  writing 
experience  necessary. 

Sports  Reporter:  Full-time  Midwest 
Monday-Saturday  PM  Daily.  Strong 
reporting  skills.  Layout  and  headline 
experience  helpful.  Will  consider  recent 
college  grad  with  experience.  Good  start¬ 
ing  salary  plus  benefits. 

Send  resume  and  clips  to: 

Joyce  Me  Cullough 
NewsTribune 

426  Second  St.,  La  Salle,  IL  61301 
Or  E-mail  to:  newstrib@ivnet.com 


REPORTERS 

The  Syracuse  Newspapers  is  looking  for 
experienced  news  hounds  to  join  our 
staff.  The  ideal  candidates  will  know 
how  to  work  a  beat  and  sniff  out  news. 
We’re  a  142,000  daily,  193,000  Sun¬ 
day  newspaper  with  current  and 
anticipated  vacancies  in  our  regional  and 
suburban  bureaus.  Send  examples  of 
your  best  work,  along  with  a  resume,  to: 
Teresa  Starr,  Recruiting  Editor 
The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221 
Tfugit@Syracuse.com 


PICTURE  EDITOR 

Join  our  award-winning  staff  in 
Rochester,  the  home  of  Eastman-Kodak. 
We’re  looking  for  an  experienced  photo¬ 
grapher  who  wants  to  serve  as  “traffic 
cop"  for  10  top-notch  shooters.  The 
Democrat  and  Chronicle,  with  a  circula¬ 
tion  of  175,000  daily/240,000  Sunday, 
covers  11  counties  in  beautiful  north¬ 
west  New  York  state.  The  Democrat  and 
Chronicle  is  a  member  of  the  Gannett 
Newspaper  Co.,  Inc.  and  highly  values 
diversity  in  the  workplace.  If  interested, 
send  a  brief  introductory  letter,  resume 
and  work  samples  to: 

Marc  Kawanishi,  AME/Photography 
Democrat  &  Chronicle 
55  Exchange  Boulevard 
Rochester,  NY  14614 


SPORTS  EDITOR 

The  Stuart  News,  one  of  three  South 
Florida  papers  in  the  100,000-plus 
circulation  Scripps  Treasure  Coast 
Newspapers  group,  is  seeking  a  Sports 
Editor  to  manage  a  staff  of  six  and  help 
coordinate  coverage  with  sister  papers. 
Looking  for  the  right  person  to  help 
merge  the  three  Sports  sections  into  a 
strong  regional  report.  Emphasis  on  Flor¬ 
ida  professional  and  college  sports  as 
well  as  local  golf,  outdoors  and  high 
schools.  Send  cover  letter  and  resume  to: 
Paul  Shea,  Managing  Editor 
The  Stuart  News 
1939  S.  Federal  Highway 
Stuart,  FL  34994 

(561)221-4178  shea@stuartnews.com 
EOE  DFWP 


MING  PAD  DAILY  NEWS,  a  Chinese 
language  newspaper,  has  openings  for 
Reporters  in  both  our  Queens  and 
Manhattan  offices.  Must  speak,  read, 
and  write  Mandarin  and  English  fluently 
and  must  be  authorized  to  legally  work 
in  the  US.  Please  send  resume  to: 

Ming  Pao,  Attn:  Personnel  Department 
43-31  33rd  Street,  2nd  Floor 
Long  Island  City,  NY  1 1 101 


NEWS  EDITOR  sought  to  lead  8-person 
design  team  on  The  Capital,  a  50,000 
daily  in  beautiful  Annapolis,  MD,  on  the 
Chesapeake  Bay.  Our  next  news  editor 
will  play  an  important  role  in  re-shaping 
the  product.  Send  resume  and 
tearsheets  to  Tom  Marquardt,  Managing 
Editor,  The  Capital,  RO.  Box  911, 
Annapolis,  MD  21404.  This  is  a  great 
area  to  live  in  with  lots  of  amenities. 


FINANCE 


FINANCE  DIRECTOR 

The  Finance  Director  will  perform  and 
direct  financial  analyses,  prepare  and 
monitor  budgets,  conduct  cost  analysis, 
and  accumulate  financial  information 
and  project  it  in  the  future  for  strategic 
planning.  The  executive  will  also  prepare 
monthly,  quarterly,  and  annual  reports 
and  will  ensure  accurate  and  timely 
financial  reporting  to  the  publisher. 

The  executive  will  direct  a  staff  of 
accounting  personnel  including  accounts 
payable,  payroll,  credit  and  collection, 
billing  and  will  be  responsible  for  train¬ 
ing  and  on-going  development  of  the 
entire  accounting  team. 

As  the  position  is  central  to  paper’s 
strategic,  financial  and  operational 
welfare,  the  candidate  must  have  a  solid 
financial  background.  Excellent  oral  and 
written  communication  skills  required 
along  with  the  ability  to  handle  multiple 
tasks. 

Please  submit  resume  and  salary  to: 

The  Los  Angeles  Newspaper  Group 
Human  Resources  Department 
21221  Oxnard  Street 
Woodland  Hills,  CA  91367 
An  Equal  Opportunity  Employer 
Drug-Free  Work  Environment 

www.editorandpublisher.com 
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Human  Resources 
Lincoln  Journal  Star 
RO.  Box  81609 
Lincoln,  NE  68501 
EDITOR  &  PUBLISHER  CLASSIFIEDS 
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-HELP  WANTED- 


INFORMATION  SYSTEMS 


INSTALLERS/TRAINERS 
Advanced  Publishing  Technology,  the 
national  leader  for  MS  Windows  based 
newspapers  publishing  software  seeks 
installers/trainers.  Applicants  should 
have  software  installation  and  training 
experience  and  Newspaper  or  magazine 
publishing  exp.  Please  send  resume  and 
salary  history  to: 

Jsie@advpubtech,com 


MAILROOM 


MAILROOM  MANAGER 
Opportunity  for  an  experienced  mailroom 
manager  (30K  daily  in  Zone  3)  to 
supervise  inserting,  packaging  operations, 
budgets,  hiring/sch^uling  of  personnel, 
training,  maintenance  and  safety.  Requires 
a  reliable,  professional  leader  with  prob¬ 
lem-solving  ability.  Must  possess 
excellent  communications  skills,  strong 
mechanical  aptitude,  and  ability  to  use  a 
PC  and  a  focus  for  customer  service. 
Experience  with  13/72  Harris  inserting 
equipment  preferred.  Salary  range  from 
$30K  to  $35K  depending  on  experience. 
Forward  resume  and  salary  history  to: 

Box  01410,  Editor  &  Publisher 
770  Broadway.  7th  FI.  NY,  NY  10003 


PACKAGING  MANAGER 
100,000  -t-  Daily  in  Zone  4  seeks  an 
experienced  Packaging  Manager  for 
hands-on  development  of  its  packaging 
operation,  reporting  to  Production.  We 
are  a  quality-oriented  newspaper,  in  the 
process  of  building  a  new  plant. 
Requirements:  at  least  5  years  experi¬ 
ence  in  a  management  role,  familiarity 
with  all  aspects  of  the  packaging  pro¬ 
cess,  understanding  of  the  mechanical, 
electrical  and  computer  equipment  used 
in  the  newspaper  industry. 

Requires  both  strong  interpersonal  and 
written  communication  skills.  Candidate 
will  possess  proven  leadership  and 
communication  skills  and  enjoy  working 
a  variable  schedule  to  maintain  connec¬ 
tion  with  2-shift  operation. 

Great  career  opportunity,  competitive 
salary  and  benefits.  Send  resume  and 
salary  requirements  to: 

Box  01404,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


NEW  MEDIA 


INTERNET  CONTENT  PRODUCER 
What  do  Pennsylvania  Governor  Tom 
Ridge,  Tae-Bo  inventor  Billy  Blanks, 
and  Buffy’s  boyfriend,  Riley  Finn,  have 
in  common?  They  all  got  their  start  in 
Erie,  PA,  where  our  family-owned 
newspaper  has  been  reporting  the  news 
—  on  big-time  celebrities,  statewide 
politics  and  hometown  events  —  for 
more  than  100  years.  Now  we’re  ready 
to  add  depth  and  dazzle  to  our  Web 
site,  with  help  from  an  Internet  Content 
Producer.  Your  duties  will  include 
adding  graphic  elements,  updating  the 
wire  and  creating  links  to  related  stories 
on  GoErie.com.  As  a  family-owned 
company,  we  have  a  strong  commit¬ 
ment  to  local  news  and  are  eager  to 
explore  new  ways  to  deliver  news 
online.  Working  with  our  new  media 
editor  to  develop  Web  offerings  beyond 
our  print  product  is  part  of  this  job. 
Bachelor’s  degree  required;  college 
journalism  experience  preferred.  Knowl¬ 
edge  of  HTML,  Excel  and  Access  a  plus. 
Overnight  and  weekend  work  is  a  must. 
Proficiency  in  Tae-Bo,  optional.  Send 
cover  letter  and  resume  to  Liz  Allen, 
administrative  editor,  Erie  Times-News, 
205  West  12th  Street.  Erie,  PA  16534. 

E-mail:  Liz.Allen@timesnews.com 


PHOTOGRAPHY 


GET  INTO  SPORTS! 

Allsport  Photography,  a  Getty  Images 
company,  has  positions  available  in  our 
sales  department.  This  is  a  great  entry 
point  into  the  sports  photography  indus¬ 
try.  All  candidates  must  have  good 
communication  and  organizational  skills. 
Entry  level  position  responsibilities 
include  interacting  between  the  sales 
and  photography  department,  putting 
presentations  together  for  sales  represen¬ 
tatives  and  dealing  with  clients  on  a 
daily  basis. 

Sales  Executive  position  responsibilities 
include  signing  on  new  accounts  and 
maintaining  and  growing  existing  clien¬ 
tele,  a  minimum  of  one-year  sales  expe¬ 
rience  is  a  preferred.  Excellent  benefits 
including  401(k).  Please  fax  or  mail  to: 

Human  Resources 
Getty  Images 
17383  Sunset  Boulevard 
Pacific  Palisades,  CA  90272-4191 
Fax:  (310)  573-7600 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


PRESSROOM 


COMMUNITY  NEWSPAPER  needs  expe¬ 
rienced  press  operator  for  10-unit  Goss 
Community.  Reasonable  hours,  good  pay 
and  benefits.  Call  or  send  resume  to: 

Mike  Scogin,  (502)  863-1111 
Georgetown  News-Graphic 
1481  Cherry  Blossom  Way 
Georgetown,  KY  40324 


OUTSTANDING  PRESS  MANAGER  for 
growing  daily,  Sunday  and  commercial 
operation.  New  press  on  order  and  this 
is  an  opportunity  to  be  part  of  this 
installation  and  startup  in  a  brand  new 
print  facility.  Must  have  exceptional 
press  skills  and  excellent  people  skills. 
Must  be  very  strong  in  printing  and  qual¬ 
ity  conscious.  Opportunity  to  move  into 
production  manager  position  for  right 
person.  Salary  negotiable  but  will  be  out¬ 
standing  and  dependent  on  candidate 
and  experience.  Please  send  resume  cov¬ 
ering  printing  background  and  experi¬ 
ence  plus  pay  experience.  Full  reloca¬ 
tion,  with  compietitive  benefits  package, 
401(k)  plan  and  retirement  packages. 

Send  letter  and  resume  to: 

Box  01408,  Editor  &  Publisher 
770  Broadvray,  7th  FI,  NY,  NY  10003 


PRESS  MAINTENANCE  SUPERVISOR 
Need  experienced  press  operator  for  36k 
circulation  daily,  to  repair  and  maintain 
14  unit  Goss  Urbanite  press  with 
folders,  perform  preventative  main¬ 
tenance,  control  inventory  of  parts,  tools, 
and  supplies  and  work  with  Pressroom 
Manager  in  budget  planning  and  prepa¬ 
ration.  Requires  10  years  of  proven 
mechanical  knowledge  and  ability  and 
good  verbal  and  written  communication 
skills.  Computer  skills  preferred. 

We  offer  excellent  pay  in  the  lower  30’s 
depending  on  experience  and  a  full 
benefits  package! 

Send  resume  with  cover  letter  to: 
Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road,  RO.  Box  7 
Springdale,  AR  72765 

Fax:(501)872-5006 
E-mail:jeaton@nwaonline.net 
Drug  Screen  Required  EOE 


PUBUC  RELATIONS 


ASSISTANT  CIRCUIT  EXECUTIVE 
FOR  PUBLIC  AFFAIRS  (ACE) 

The  US  Court  of  Appeals,  2ND  Circuit 
seeks  ACE  to  handle  public  affairs, 
media  relations,  community  affairs  and 
public  education  programs  for  federal 
courts  in  CT,  NY  and  VT. 

Minimum  3  years  experience  in  public 
affairs  or  media  required.  Knowledge  of 
federal  courts  and  local  bar  activities 
preferred.  J.D.  a  plus.  Travel  required. 
Cover  letter,  3  references,  2  writing  sam¬ 
ples  and  resume  by  2/9/01  to: 

USCA 

Attn:  Personnel,  Reference  FYOl-08 
40  Foley  Square,  Room  1604 
New  York,  NY  10007 
EOE 


REGIONAL  AFFILIATE  MANAGERS 
The  International  Newspaper  Network 
(INN)  (www.townnews.com)  seeks  3-4 
Regional  Affiliate  Managers  for  their 
Southeast,  Northeast,  and  West  coast 
regions. 

INN  is  a  "regional  print  shop  in 
cyberspace"  that  helps  more  than  370 
newspapers  -  dailies  and  weeklies  -  in 
39  states  publish  on  the  Internet. 

INN  offers  state-of-the-art  automation 
technology  to  help  newspapers  produce 
on-line  editions,  helps  supply  on-line  con¬ 
tent,  offers  sales  training  and  consulting, 
and  offers  a  Special  Web  Advertising 
Team  (SWAT)  to  go  into  communities 
and  help  newspapers  sell  on-line 
advertising. 

Regional  Affiliate  Managers  will  be 
responsible  for  selling  INN’s  products 
and  services  to  newspapers  and  news¬ 
paper  advertisers  within  a  region.  Can¬ 
didates  must  have  sales  experience,  pre¬ 
ferably  in  advertisement  sales  within  a 
newspaper,  TV,  Radio  or  other  print 
media. 

Retail  ad  management  experience  from  a 
small  to  mid-sized  newspaper  would  be 
ideal.  An  excellent,  aggressive  compensa¬ 
tion  plan  including  a  base  salary  and  com¬ 
mission  structure  that  could  provide  an 
annual  gross  of  80K-100K.  Travel  of  at 
least  2  weekVmonth  is  required. 

If  interested,  please  send,  fax  or  email  a 
resume  and  cover  letter  to: 

INN  c/o  Lee  Enterprises,  Inc. 

215  N.  Main  Street 
Davenport,  lA  52801 
Attn:  Regional  Affiliate  Manager 

Email:  jobs@lee.net 
Fax:  (319)323-9609 
EOE 


ITS  A  CLASSIFIED  SECRET 

We’ll  never  reveal  the  identity 
of  an  E&P  box  holder.  If  you 
want  your  reply  to  go  to  certain 
newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with 
an  attached  note  listing  the 
newspaper  or  companies  you  do 
not  want  the  reply  to  reach.  1 1 
the  Box  number  you're  answer¬ 
ing  is  on  your  list,  we'll  discard 
your  repiy. 


CIASSIFIED  ADVERTISERS: 


If  you  don  t  see  k 


CYrKCKlKY  TH.Vr  FITS  YOl  R  NKKDS. 


PLEASE  CALL  US  .AT 


888.82S.9149 


www.editorandpublisher.com 
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REGIONAL  SALES  AND  MARKET 
DEVELOPMENT  MANAGER 
Freedom  Interactive  New/spapers,  Inc.,  a 
division  of  Freedom  Communications, 
Inc.,  a  multimedia  company,  has  an 
immediate  opening  for  a  Regional  Sales 
and  Market  Development  Manager. 

This  position  will  support  Freedom’s 
community  newspapers  and  Internet 
portals  in  developing  and  achieving  a 
strategic  long-term  plan  for  growing 
Internet  revenues  and  integrating  with 
print  sales. 

Major  responsibilities  will  include  con¬ 
ducting  training,  education  and  offer  con¬ 
sultative  services  at  all  levels  of  the  orga¬ 
nization  for  properties  in  specific  regions, 
as  well  as  assisting  with  the  development 
of  marketing  plans,  pricing  and  packag¬ 
ing  strategies,  sales  and  competitive 
market  analysis. 

The  successful  candidate  will  possess  a 
minimum  of  3  years  sales  and  marketing 
experience,  with  at  least  one  year  of 
experience  in  both  newspaper  and  online 
media  sales.  Proven  track  record  in 
immediate  and  sustained  revenue  grcA/th 
and  demonstrated  success  in  a  rapid 
deployment,  startup  environment.  Travel 
within  region  required. 

Interested  candidates,  please  send  your 
resume  to: 

Freedom  Interactive  Newspapers,  Inc. 
4575  Galley  Rd.  Suite  400C 
Colorado  Springs,  CO  80915 
Attn:  Dawn  Paduganan 
Fax:  719-577-4420 
Email:  dawnk@link.freedom.com 


“I  thought  if  I  could  [xirachute  IxTiind  enemy 
lines  in  a  way  and  join  the  journalistic  profes- 
■skxi,  that  1  could  begin  to  let  my  perspective 
about  politics  .seep  in  and  maybe  influence 
tbe  presentatkin  of  politics." 

John  E  Kennedy  Jr,  Edikx-.Cjenge,  19601999 


ADMINISTRATIVE 


PUBLISHER’S  CONSULTANT 
Available  for  short  or  long-term  projects 
as  the  publisher’s  right  hand.  Able  to 
analyze  and  solve  problems  in  advertis¬ 
ing,  editorial,  circulation  and  prepress  to 
print.  Also  able  to  develop  and/or  imple¬ 
ment  policies.  Skilled  in  recruiting,  train¬ 
ing  and  in  cold-start  or  new  edition 
development.  Thirty  years  experience  in 
daily,  weekly  and  TMC.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at: 

(508)  563-2835 

Or  E-mail:  mbradley@capecod.net 


ADVERTISING 


EXPERIENCED  AD  DIRECTOR  looking 
for  leadership  role  in  75,000-k  daily. 
I’ve  established  and  exceeded  revenue 
goals  thru  career.. .a  coach/morale 
builder  who  appreciates  people  and 
customer  partners.  Send  your  address  to 
journalist60@hotmail.com  for  a  hard 
copy  of  my  resume.  Can  begin  immedi¬ 
ately.  Let’s  get  started! 


EDITORIAL 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syndicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


PRODUCTION/TECH 


MEDIA-TECHNOLOGIST  experienced  in 
Latin  America  seeks  project  or  position 
with  U.S.  supplier  or  publisher. 

Contact:  juan@telepresencia.net 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


1 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 


ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks  . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

12  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  tax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss  @  editorandpubllsher.com 

MK^HELE  MACMAHON  ( EMPLOYMENT  -  CENTRAL  +  WESTERN  U.S.) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  +  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 


Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  1/8101 

Artist/Group:  At  the  drive-in 
Song/Mdeo:  "One  Armed  Scissor" 
Album:  Relationship  of  Command 

These  punk-rock  dudes  from  El 
Paso,  Texas  hav^e  quite  a  lot  going 
for  them.  They  caused  a  lot  of 
commotion  at  the  CMJ  Festival 
in  New  York  a  couple  months 
back,  and  they’re  pals  with 
Grand  Royal/\^rgin  label-mates 
The  Beastie  Boys.  Don’t  let  the 
afros  fool  you  -  these  guys  seem 
like  the  real  deal. 

Artist/Group:  OutKast 
Song/Video:  "Ms.  Jackson" 

Album:  Stankonia 

The  follow-up  single  to  “B.O.B”. 
Their  sound  has  been  described 
as  “spaced-out  funk”  peppered 
with  Prince  riffs,  gospel  choirs  - 
a  new  flavor  in  hip-hop,  with 
nods  to  George  Clinton,  James 
Brown  and  Sly  &  the  Family 
Stone. 


The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  January  8, 2001 


This 

Week 

Last 

Week 

3-Day 

Picture  Weekend  Gross 

Days  Total 

In  Release  Gross  Sales 

1 

1 

Cast  Away 

22,220,725 

17 

141,702,072 

2 

2 

AVhat  Women  Want 

15,555,033 

24 

137,897,386 

3 

30 

Traffic 

15,517,549 

12 

16,041,218 

4 

3 

Miss  Congeniality 

13,021,316 

17 

65,376,566 

5 

4 

The  Family  Man 

9,121,855 

17 

56,252,235 

6 

5 

The  Emporer’s  New  Groove 

7,462,207 

24 

62,400,374 

7 

7 

Vertical  Limit 

5,010,353 

31 

59,275,373 

8 

8 

Wes  Craven:  Dracula  2000 

4,310,742 

17 

28,136,273 

9 

9 

Dude,  Where’s  My  Car? 

3,832,533 

24 

41,385,958 

10 

11 

Crouching  Tiger,  Hidden  Dragon 

2,802,618 

31 

14,269,787 

11 

6 

The  Grinch... 

2,503,210 

52 

257,830,325 

12 

10 

All  the  Pretty  Horses 

2,477,053 

14 

12,815,784 

13 

14 

Finding  Forrester 

2,212,810 

20 

8,565,522 

14 

12 

102  Dalmations 

1,630,491 

47 

61,175,547 

15 

17 

Chocolat 

1,538,146 

24 

6,411,900 

16 

18 

0  Brother,  Where  Art  Thou? 

1,392,926 

17 

3,805,138 

17 

16 

Unbreakable 

1,303,536 

47 

92,009,544 

18 

13 

Proof  of  Life 

1,265,614 

31 

31,193,043 

19 

15 

Rugrats  in  Paris 

1,059,301 

52 

73,068,712 

20 

19 

Quills 

615,595 

47 

4,284,664 

21 

20 

Meet  the  Parents 

605,430 

94 

162,155,675 

22 

23 

You  Can  Count  on  Me 

471,289 

59 

4,461,683 

23 

24 

Billy  Elliot 

449,895 

87 

17,731,130 

24 

22 

State  and  Main 

441,898 

17 

2,177,883 

25 

25 

Remember  the  Titans 

379,245 

101 

114,297,071 

26 

21 

Dungeons  &  Dragons 

300,198 

31 

14,813,627 

27 

27 

Men  of  Honor 

292,398 

59 

47,919,797 

28 

26 

Charlie’s  Angels 

260,364 

66 

123,214,990 

29 

28 

Best  in  Show 

205,282 

103 

17,402,142 

30 

29 

Malena 

194,326 

14 

758,408 

31 

32 

'Thirteen  Days 

161,902 

14 

562,072 

32 

31 

Cyberworld  3D 

157,364 

94 

4,628,312 

33 

37 

Little  Nicky 

129,884 

60 

39,034,030 

34 

33 

Space  Cowboys 

120,896 

157 

90,357,252 

35 

41 

Red  Planet 

97,912 

59 

17,402,291 

©2001  MTV 


©2001  The  Hollywood  Reporter 


Culture  2 


January  15, 2001 


CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  1/8/01 

1.  Destiny’s  Child  “IndependentWomen” 

Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  on 

Week  Week  Chart  Artist  Album 

112  Snoop  Dogg  The  Last  Meal 

2.  Outkast  “Ms.  Jackson” 

2 

2 

2 

Lil  Wayne 

Lights  Out 

3.  Shaggy  “It  Wasn’t  Me” 

3 

5 

21 

Shaggy 

Hotshot 

4.  Moby  f/  Gwen  Stefani  “Southside” 

4 

4 

8 

R.  Kelly 

tp-2.com 

5 

7 

10 

OutKast 

Stankonia 

5.  Xzibit  “X” 

6 

8 

3 

Xzibit 

Restless 

6.  Offspring  “Original  Prankster” 

7 

3 

14 

Lil  Bow  Wow 

Beware  of  Dog 

7.  Madonna  “Don’t  Tell  Me” 

8 

6 

7 

Sade 

Lovers  Rock 

9 

9 

27 

Nelly 

Country  Grammar 

8.  Ump  Bizkit  “Rollin’” 

10 

14 

12 

Ja  Rule 

Rule  3:36 

9.  Crazytown  “Butterfly” 

10.  Jennifer  Lopez  “Love  Don’t  Cost  a  Thing” 

©2001  Billboard/SoundScan,  Inc. 

11.  Lenny  Kravitz  “Again” 

12.  Britney  Spears  “Stronger” 

13.  Linkin  Park  “One  Step  Closer” 

14.  U2  “Beautiful  Day” 

1 

15.  Rage  Against  the  Machine  “Renegades” 

Top  Country  Albums 

Compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  on 

Week  Week  Chari  Artist 

1  1  6  Tim  McGraw 

Album 

Greatest  Hits 

16.  David  Gray  “Babylon” 

2 

2 

60 

Faith  Hill 

Breathe 

3 

3 

70 

Dixie  Chicks 

Fly 

17.  Jay  Z  “1  Just  Wanna  Love  You” 

4 

5 

14 

Kenny  Chesney 

Greatest  Hits 

i 

I  18.  Blink  182  “Man  Overboard” 

5 

4 

28 

Billy  Gilman 

One  Voice 

19.  Nelly  “E.L” 

6 

6 

8 

Alan  Jackson 

Somebody  Loves  You 

7 

8 

32 

Lee  Ann  Womack 

I  Hope  You  Dance 

'  20.  Backstreet  Boys  “Shape  of  MyHeart” 

8 

14 

22 

Soundtrack 

Coyote  Ugly 

1 

9 

11 

86 

She  Daisy 

The  Whole  Shebang 

! 

10 

10 

22 

Jo  Dee  Messina 

Burn 

©2001  MTV 

©2001  Billboard/SoundScan,  Inc. 

80 


YEAR  BOOK 


80 


YEAR  BOOK 

1  . . 


80- 


YFAR  BOOK 
WHO'S  WHKRK 


EDITOR 

PUBLISHER 

ANNUAL  DIRECTORIES 

All  the  critical  data 
you  need  —  right 


MARKET 

GUIDE 


2001 


at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
iNTERNATIONAL  YEARBOOK 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


iilllliiiiililiiilliiilliililliiililiilliiilililil 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

770  BROADWAY 

NEW  YORK  NY  10211-2747 


iiiilllliiiiililiiilliiilliililliiililiilliiilililil 


SYNDICATES 


In  brief 

New  Web  site 
oflFers  comics, 
other  features 

UCOMICS.COM  HAS  BEEN  LAUNCHED 

by  uclick,  the  Web-distributing 
firm  that  used  to  be  part  of 
Universal  Press  Syndicate. 

The  site,  which  includes  animated 
!  features  and  interactive  elements,  can  de- 
j  liver  color  comics  and  games  directly  to  the 
!  e-mail  boxes  of  computer  users  each  day. 

I !  Among  the  comics  on  the  site  are 
j  “Cathy,”  “Doonesbuiy,”  “FoxTrot,” 
“Garfield,”  “Non  Sequitur,”  “Ziggy,”  and 
unsyndicated  new  ones.  There  are  also 
:  editorial  cartoons  by  creators  such  as  Pat 
I  Oliphant,  columns  such  as  “Dear  Abby”  and 
} !  “News  of  the  Weird,”  and  the  “U niversal 
I  Crossword.” 


‘Cut  Your  Utility  Bills’ 

COLUMN  HAS  RISEN  AGAIN 
j  With  energy  costs  skyrocketing, 

1 1  James  Dulley  has  resurrected  his 
I  weekly  500-word  “Cut  Your  Utility 
Bills”  column. 

Dulley  is  also  offering  monthly 
j  [  750-word  and  weekly  250-word 
j  I  versions  of  the  feature,  which 
formerly  ran  from  1982  to  1996. 

The  self-syndicated  columnist 
j  (http://www.dulley.com)  will 

et  cetera  . . 

M'  ARY  BETH  PACER  WAS  PROMOTED  TO 
senior  account  executive-news  &  features 

I  ■ 

j  for  Knight  Ridder/Tribune  Information 
I  j  Services.  ...  Feb.  1  is  the  entry  deadline  for 
^  the  National  Society  of  Newspaper  Columnists' 
annual  writing  contests  for  print  and  online 
scribes,  and  Feb.  15  for  the  NSNC’s  Will 
Rogers  Humanitarian  Award  for  columnists. 

See  http://www.columnists.com.  ...  Copley 
I  News  Service  is  syndicating  a  Black  History 
Month  package  for  February.  The  lead  story, 
about  the  Rev.  Dr.  Martin  Luther  King  Jr.,  can 
be  used  this  month. ...  A  Pennsylvania  couple 
won  the  grand  prize  in  the  “askMartha  Wed¬ 
dings”  contest  (£&P,  Oct.  9,  p.  34)  connected 
to  the  New  York  Times  Syndicate  column  by 
Martha  Stewart.  Entrants  wrote  essays  about 
why  their  2001  nuptials  will  be  a  “good  thing.” 


1  continue  writing  “Sensible  Home,”  which 
!  appears  in  approximately  400  newspapers. 

Humor  syndicate  serious 

ABOUT  RIGHTS  OF  CREATORS 

A  humor  syndicate  called  Plain  Label  Press 
i  (http://www.plainlabelpress.com)  has  been 
formed  that  offers  creators  60%  of  the  split, 
i  “Contractually,  creators  csm  leave,  quit, 
j  sell  to,  or  sign  with  anyone  else  they  want 
j  at  any  time,”  said  Todd  Schowalter, 
j  creative  director  of  the  new  company. 

1  “However,  Plain  Label  Press  will  continue 
to  collect  its  commissions  on  their  work, 
j  to  anyone  that  it  has  sold  to,  for  five  to  10 
:  years  if  the  feature  continues  to  run.” 

‘Today’s  Scene’  can  now  be 

SEEN  IN  Copley  CLIENT  PAPERS 
i  Copley  News  Service  has  introduced 
I  “Today’s  Scene,”  a  weekly  package  of  news 
j  features  that  covers  topics  such  as  educa¬ 
tion,  science,  medicine,  health,  religion, 
and  the  mUitaiy. 


...  Universal  Press  Syndicate  astrology  colum¬ 
nist  Eugenia  Last  is  launching  a  Spanish- 
language  version  of  her  Web  site  (http://www. 
astroadvice.com).  The  site  already  has  been 
translated  into  Chinese,  Japanese,  and  Korean. 
...  Texas  Monthly  magazine  stories  are  being 
syndicated  by  CLM  Global  News  Group 
(http://www.clmglobal.com).  Some  early  arti¬ 
cles  are  about  George  W.  Bush.  CLM  will  also 
offer  articles  by  relatives  of  Tiananmen  Square 
massacre  victims. ...  Content  from  an  Aus¬ 
tralia-based  health  and  lifestyle  Web  magazine 
(http://www.bodytalkmagazine.com)  is  being 
syndicated. ...  Butch  Berry’s  “Raunchy  Roach 
Show”  daily  Internet  strip  (http://www. 
artcomic.com),  distributed  on  the  Web  by  iSyn- 
oicATE,  is  now  animated. ...  Cyberwalker  Media 
is  offering  an  archive  of  how-to  columns  about 
computers,  the  Web,  e-mail,  and  other  digital 
topics  (http://www.cyberwalkermedia.com/ 


Op-Ed  collhvinist  Conason 

OPTS  TO  UNITE  WITH  UNITED 
Liberal  political  columnist  Joe  Conason 
has  signed  with  United  Feature  S>Tidicate. 

Conason  has  written  a  column  for  The 
New  York  Observer  since  1992.  He’s  also  a 
columnist  for  Salon.com  and  a  contributing 
writer  to  Talk  magazine. 

The  former  Village  Voice  staffer  co¬ 
authored  “The  Hunting  of  the  President: 
The  Ten-Year  Campaign  to  Destroy  Bill 
and  Hillary  Clinton”  (St.  Martin’s  Press). 

IPiPE  EYES  iWON  AS  PLACE 
TO  DISTRIBUTE  11  FEATURES 
IPipe,  a  Web  content  distributor  and  ad 
services  firm,  is  providing  11  syndicated 
features  to  the  iWon.com  site. 

They  include  comics  such  as  “Frank  and 
Ernest,”  “Kevin  &  Kell,”  “Liberty  Meadows,” 
and  “Speed  Bump”  as  well  as  editorial 
cartoons  by  Steve  Breen,  Steve  Kelley’, 

Mike  Luckovich,  and  Mike  Peters. 

FEATUREWELL  EXPANDS  rrs 
FEATURE  WELL  OF  STORIES 
Featurewell.com  has  added  colum¬ 
nists  Jimmy  Breslin  and  Sidney  Zion, 
The  Village  Voice  %  Peter  Noel,  and 
International  Herald  Tribune  jazz 
critic  Mike  Zwerin  to  its  roster  of 
more  than  230  contributors. 

The  syndicate  (http://www.feature 
well.com)  —  which  began  last  fall  — 
also  signed  deals  to  offer  articles  from 
Ironminds.com,  and  Reason,  Poets  C? 
Writers,  and  ForeWord  magazines. 

howtocolumns.html)...  Motor  News  Media  this 
month  is  unveiling  a  redesigned  Web  site 
(http://www.motomewsmedia.com).  MNM 
President  Ken  Chester  Jr.  is  now  also  the  CEO, 
Linda  Myers  moved  from  copy  editor  to  man¬ 
aging  editor/regular  features,  and  Neal  White 
from  columnist  to  managing  editor/racing  fea¬ 
tures.  ...  Continental  Features/Continental 
News  Service  columnist  Ann  Hattes  won  the 
Mark  Twain  Travel  Writer  of  the  Year  Award 
from  the  Midwest  Travel  Writers  Association. 
Continental,  which  will  have  a  new  e-mail  ad¬ 
dress  Jan.  31  (newstime@Lycos.com),  also 
syndicates  features  such  as  the  “Neighbors” 
comic  panel  by  Stan  Hardison  and  editorial 
cartoons  by  Christopher  Doyle. ...  Modem 
Library  next  month  is  releasing  “Subject  to 
Debate,”  a  column  collection  by  Katha  Pollitt, 

The  Nation  magazine  writer  whose  work  also 
has  appeared  in  various  newspapers. 


One  photo  that  Copley  offered  in  its  “Today’s  Scene”  package 
showed  an  X-ray  of  a  truck  carrying  bananas  and  smuggled 
Mexicans  into  the  United  States. 
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FOR  ONE  TO  BUILD  ON 

‘Homebuyer’s  kit’  provides  a  keystone  for  real-estate  rookies 

BY  CHARLES  BOWEN 

Home  ownership  is  part  of  the  American 
Dream,  so  what  could  be  a  better  addition  to  a 
newspaper’s  mission  than  helping  readers  make 
this  dream  come  true? 

A  noble  goal,  but  let’s  be  frank.  Many  of  our 
young  reporters,  fresh  out  of  college,  have  never  given  a  moment’s 
thought  to  shopping  for  mortgage  rates,  choosing  a  real-estate 
agent,  setting  up  appraisals,  or  curling  up  with  brochures  to  study 


home-owners’  insurance  options. 

How,  then,  do  we  educate  reporters 
about  home-buying  issues  so  they  can 
then  can  inform  our  readers?  The 
Web  has  a  way.  Hooking  up  with  a 
site  operated  by  the  federal  Depart¬ 
ment  of  Housing  and  Urban  Develop¬ 
ment,  they  can  jack  into  a  thorough, 
detailed  “homebuyer’s  kit”  that 
provides  tips  on  home  financing, 
calculators  for  determining  how  big 
a  mortgage  a  family  can  afford,  and 
consumer  information  on  everything 
from  loans  to  manufactured  homes. 

A  newspaper  could  use  the  site  to 
provide  background  to  beginning 
business  reporters  and  to  alert  readers 
to  the  resource  so  they  can  do  their 
own  online  research. 

To  check  it  out,  visit  the  site  at 
http;//www.hud.gov/buyhome.html, 
where  a  detailed  introductory  page  has 
links  to  information  on  an  assortment 
of  topics,  under  headings  such  as: 

•  Know  Your  Rights  as  a  Home- 
buyer,  covering  consumer  laws,  common 
scams,  and  how  to  avoid  unnecessary 
exjjenses  and  housing  discrimination. 

•  Mortgages  and  Homebuying 
Programs,  with  background  on  the 
different  kinds  of  mortgages,  the  pros  and 
cons  of  each,  and  how  to  shop  for  them. 

•  Shopping  for  a  Home,  with  advice 


on  dealing  with  real  estate  agents, 
classified  ads,  community  maps,  and 
online  data  with  neighborhood  statistics, 
schools,  and  so  on. 

•  Building  a  Home,  Manufactured 
Homes,  and  Rehab  a  Home.  These 
sections  cover  issues  such  as  federal 
construction  standards,  mobile  home 
parks,  energy-efficient  mortgages, 
property  improvement  loan  insurance, 
and  related  subjects. 

•  Appraisals,  with  information  on 
property  evaluations  required  by 
mortgage  lenders  to  make  sure  the  house 
and  land  are  worth  the  money  being 


borrowed.  The  section  covers  how  you 
can  select  an  appraiser  or  have  one 
recommended  by  a  real-estate  agent. 

•  Home  Inspections,  providing  tips 
on  hiring  an  independent  authorized 
inspector  to  determine  what  repairs  and 
improvements  might  be  needed  with  a 
prospective  home. 

•  Homeowners  Insurance,  covering 
subjects  such  as  “12  Ways  to  Lower  Your 
Homeovmers  Insurance  Costs.” 

•  Settlement  or  Closing,  with 
information  on  settlement  costs  and 
related  information. 

Of  particular  value  to  writers  is  a 
section  called  “How  Much  Mortgage 
Can  You  Afford?”  It  goes  beyond  the 
general  guideline  (of  no  more  than  29% 
of  a  family’s  gross  monthly  income), 
showing  that  one  must  factor  in  loan 
interest  rates,  among  other  variables. 

Looking  for  examples  to  top  a  story 
with?  Use  the  section’s  links  to  mortgage 
calculators  to  figure  out  “case  study” 
specifics.  A  resulting  screen  offers  ways  to 
determine  true  costs  and  compare  the 
expenses  of  different  types  of  mortgages. 
You  also  can  figure  out  what  monthly 
payments  are  needed  for  a  house  with  a 
specific  sales  price,  how  much  you  can 
afford  on  a  specific  household  budget, 
and  how  to  know  when  it  is  time  to 
refinance  a  current  mortgage. 

Other  considerations  in  using  the 
site  for  your  reporting  and  editing: 

IYou  can  search  the  entire  HUD 
Web  site.  Click  the  “Search/Index” 
button  at  the  top  of  the  introductory 
screen  to  research  an  elaborate  search 
section  that  provides  not  only  assorted 
query  boxes  but  also  a  hyperlinked  site 
index  that  offers  direct  jumps  to  areas 
including  HUD  news,  information 
about  homelessness,  and  information 
about  housing. 

2  Use  the  FAQ  button  at  the  top  of 
the  site  pages  to  reach  answers  to 
frequently  asked  questions,  which  can  be 
starting  points  for  feature  stories.  For 
instance,  a  question  about  a  senior  want¬ 
ing  help  in  keeping  his  home  leads  to  in¬ 
formation  about  HUD  housing  counseling 
agencies  and  a  question  about  concerns 
over  lead-based  paints  hooks  you  up  with 
a  “Healthy  Homes”  section  of  information. 

3  Because  this  is  a  data-rich  Web  site, 
you  might  want  to  advise  readers  to 
use  the  “Site  Tour”  link  at  the  top  of  the 
display  to  get  an  overview  of  what’s 
available  online.  [11 
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“/f  imis  all-consuming,  sleep-depriving.  Maddening. 
In  other  words:  Lord,  it  was  iconderful.'’ 

-  RON  C.  JUDD,  “SEATTLE  TIMES”  COLUMNIST,  ON  STRIKE 


David  Hawley  knows  when  to 
hold  and  when  to  fold.  The  St. 
Paul  (Minn.)  Pioneer  Press 
reporter  who  broke  new  ground  in  1992 
with  what  he  calls  the  first  weekly  news¬ 
paper  column  devoted  to  casino  gam¬ 
bling,  played  his  final  hand  (in  print) 
on  Jan.  8. 

After  eight  years  of  poker  faces,  double¬ 
downs,  and  one-armed  bandits,  Hawley 
was  forced  to  cash  in  his  chips  last  week 
after  editors  decid¬ 
ed  readers  needed 
more  city  news  and 
fewer  video  poker 
tips,  and  reassigned 
him.  “It’s  been  a 
nice  run,”  Hawley, 
54,  a  22-year  Pio¬ 
neer  Press  veteran, 
told  E&P.  “I  think 
people  got  a  lot 
out  of  it.” 

Hawley,  whose 
Hawley:  his  bets  are  face  never  appeared 
now  off  (the  books)  the  newspaper 

to  avoid  recognition  among  casino 
operators,  said  his  column  was  the  first 
of  its  kind  anywhere  in  the  United 
States.  The  Chicago  Sun-Times  and 
Detroit  Free  Press  have  since  added 
similar  beats.  When  he  started,  he 
had  visited  casinos  exactly  twice  in 
his  life,  but  his  column  hit  the  paper  in 
the  early  1990s  as  new  Indian  casinos 
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Hawley:  his  bets  are 
now  off  (the  books) 


JASON  PLOTKIN,  THE  YORK  (PA.)  DISPATCH,  JAN.  9 

Dog  breath  is  usually  something  to  be  avoided,  but 
in  this  case  it  was  a  real  lifesaver.  Here,  firefighter  Chuck 
Vannatter  administers  oxygen  to  a  spaniel  mix  puppy 
named  Jack  who  he  had  just  rescued  from  a  blaze  in  York,  Pa.  Jack, 
we  hear,  is  now  doing  fine.  Says  photographer  Jason  Plotkin,  "All  I 
kept  hearing  when  I  was  taking  this  photo  was  my  two  reporters 
asking  firefighters  if  the  dog  was  going  to  be  OK,  and  then  cheer¬ 
ing  when  they  found  out  he  was.”  —  Greg  Mitchell 
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To  the  lighthouse 

MOON  n  HITS  HOME 


ANDY  KLEVORN,  LUDINGTON  (MICH.)  DAILY  NEWS 

SO  WHAT  WAS  Andy  Klevorn  doing  out  on  a  cold,  deso- 
late  Michigan  beach  in  early  January  near  daybreak  with 
his  Kodak  DCS520  digital  camera?  “Our  readers  just  love 
lighthouse  pictures,”  he  tells  us.  “I  can  take  what  I  think  is  a  great 
photo  with  other  excellent  subject  matter  —  but  what  they  really 


popped  up  in  Minnesota  and  Wisconsin. 

The  paper  sent  him  to  gambling  dens 
close  to  home  and  all  over  the  country. 
With  an  approach  akin  to  a  restaurant  or 
movie  critic,  Hawley  dealt  out  advice  on 
everything  from  slot-machine  payouts  to 
craps  odds.  He  also  anted  up  hundreds  of 
dollars  of  the  Pioneer  Press'  own  money 
to  get  a  first-hand  view  of  the  games  — 
wagering  hy  expense  account.  Nice  work 
if  you  can  get  it. 

“The  whole  idea  was  to  write  for 
gamblers,”  said  Hawley.  “They  want  to 
know  new  games,  strategies  for  gambling. 

and  what  is  happening 
at  the  casinos  —  not 
how  bad  a  gambling 
addiction  is.”  He  calls 
gambling  a  “peculiar, 
mystical”  business 
based  on  “a  primordial 
need”  to  take  risks. 

Along  the  way,  Hawley  saw  his  share  of 
aces  and  jokers,  such  as  the  time  a  casino 
security  guard  kicked  him  out  for  taking 
notes  or  when  he  received  a  nasty  letter 
barring  him  from  an  Indian  casino  after 
he  compared  it  to  a  barn. 

He  once  led  a  group  of  reporters  and 
editors  to  a  gambling  hall  so  they  could 
learn  how  to  play  blackjack.  “We  all 
gambled  with  the  paper  s  money  and 
the  editors  wound  up  being  the  worst 
players,”  Hawley  recalled.  “They 
couldn’t  make  decisions!” 

The  slot-machine  scribe  also  handled 
numerous  e-mail  messages  and  phone 
calls  each  day  from  bettors  seeking  guid¬ 
ance  to  the  next  jackp)ot.  “People  wanted 
advice  on  how  to  play,”  Hawley  recalled.  “I 
responded  to  everyone,  mostly  with 
basic  advice  on  managing  your  risks.” 

While  he  laments  the  passing  of 
his  weekly  wagering  report,  Hawley 
understands  that  it  can  be  difficult  to 
keep  such  issues  fresh.  “It’s  kind  of  like 
religion  writing,”  he  said.  “Everyone 
knows  the  story,  it  is  endlessly  repeated 
—  and  it’s  based  on  faith.”  —  Joe  Strupp 


I  want  are  lighthouse  pictures!”  Knowing 
;  that  the  moonset  that  night  would  be 
:  spectacular,  he  got  to  work  at  the  Luding- 
i  ton  Daily  News  early,  took  care  of  his  oth¬ 
er  photo  work  and  captions,  and  headed 
I  out  to  a  beach  near  his  office.  There  he 
I  discovered  that  the  moon  was  setting  too 
i  far  south  to  line  up  with  the  lighthouse,  so 
i  he  headed  to  the  other  side  of  the  chan¬ 


nel,  a  10-mile  drive.  When  he  arrived,  he 
jumped  out  of  his  car,  ran  “through  knee- 
deep  snow  to  get  into  position,”  and,  with 
no  time  to  set  up  a  tripod,  sprawled  on 
the  beach  and  snow,  resting  his  camera 
(equipped  with  a  Canon  70-200  mm  2.8L 
lens  with  a  2x  extender)  on  his  camera 
bag  —  and  grabbed  this  shot,  for  all  those 
lighthouse  fans.  —  Greg  Mitchell 


Editors 
make  the 
worst 
players. 


ONLY  THE  BEST 

£&P  accepts  submissions  from  news¬ 
papers  for  “Photo  of  the  Week"  and 
other  features  in  this  section.  Please 
send  to  either  hottype@editorand 
publisher.com  or  “Hot  Type,”  Editor  & 
Publisher,  770  Broadway,  New  York, 
NY  10003-9595.  Submissions  can¬ 
not  be  returned. 


And  Martha  eats  like  a  pig 


ROVIDENCE  JOURNAL  REPORTER 

Eugene  Emery  has  taken  up  the 
task  of  lampooning  annual  predic¬ 
tions  by  psychics  in  newspapers  and  su¬ 
permarket  tabloids.  His  favorite  for  2001: 
“Martha  Stewart  will  develop  a  temporary 


but  bizarre  Tourette’s  syn¬ 
dromelike  condition  that  will 
cause  her  to  swear  uncontrol¬ 
lably  and  gobble  food  like  a 
slob.”  Maybe  the  only  psychic 
forecast  that  came  true:  a  prediction  in 
the  Los  Angeles  Times  last  July  that  Bush 
would  beat  Gore  by  just  a  few  hundred 
votes.  The  psychic?  Sylvester  Stallone’s 
mother,  who  said  she  was  channeling 
messages  from  her  two  dogs.  0 
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YEAR  BOOK 
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VOL.  1 

•  U.S.  &  Canadian  Dailies 

•  U.S.  &  Canadian  Newspaper  Groups  &  Speciai  Daiiies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weekiies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Speciaity  &  Niche  Pubiications 

•  U.S.  &  Canadian  Weekiy  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 

>  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


VKAR  B<K)K 

WIRES  WHERE 


VOL.  3 

•  Alphabetical  listing  of  personnei  from  Dailies,  Weekiies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1  -888-61 2-7095  to  Order  ^ 

Buy  the  3  Volume  Set  for  only  $200  and  Save  40%  |||H 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  details  or  order  online  at  www.editorandpublisher.com 


based  on  a  salesperson’s  misquoting  a  rate 
or  the  customer  receiving  the  wrong  bill, 
common  dilemmas  for  Wollan,  seek  a 
friendly  resolution.  In  the  case  of  a 
misquote,  similar  to  a  retailer  posting  the 
wrong  item  price,  the  customer  can  argue 
that  you’re  stuck  with  it.  In  this  case,  look 
for  a  win-win  solution.  For  example,  in  the 
case  of  a  display  ad,  consider  offering 
additional  bonus  space  in  exchange  for 
paying  the  full  amount  on  the  existing  bill. 
You  collect  the  right  amount,  and  the 
customer  receives  additional  value. 

•  Incorporate  humanity.  Turn  mone¬ 
tarily  “taxing”  seasonal  obstacles,  such  as 
tax  time  and  Christmas,  into  collection 
opportunities  by  beating  the  customer  to 
the  punch.  Instead  of  a  typical  collection 
call,  take  the  initiative  to  be  empathic.  Try 
an  approach  along  the  lines  of,  “I  know  this 
time  of  year  can  be  challenging  to  cash  flow, 
because  we  go  through  it,  too.  What  can  we 
come  up  with  together  that  will  satisfy  both 
of  our  cash-flow  concerns?”  Besides  open¬ 
ing  the  door  for  easier  resolution,  this  also 
can  separate  the  wheat  from  the  chaff.  If 
the  customer  appears  uncooperative  or 
noncommittal  at  this  point,  then  you  have 
defensible  grounds  for  a  tougher  approach. 

•  Use  this  opportunity  to  set  the  stage 
for  subsequent  transactions.  While  you 
have  the  customer’s  attention,  attempt  to 
extract  a  commitment  from  the  customer 
to  a  mutually  agreeable  future  payment 
framework.  Also,  get  customer  buy-in  on  a 
way  to  communicate  in  the  future.  Repeat 
your  understanding  of  this  agreement 
back  to  the  customer  for  confirmation, 
write  it  in  your  contact  notes,  and  forward 
a  reference  copy  to  the  customer.  If  there 
is  a  future  problem  or  disagreement, 
remind  the  customer  of  this  prior 
understanding.  Often,  this  will  defuse 

a  later  argumentative  stance. 

•  Inject  humor  whenever  possible. 

If  you  can  get  someone  to  smile,  the 
possibility  of  defusing  tension  and 
hostility  sl^ockets. 

OK,  so  there  are  three  sure  things  in 
life:  debt,  taxes,  and  the  importance  of  a 
good  sense  of  humor.  II 


Shoptalk 


Collection  and  customer-service  departments 
should  be  two  sides  of  the  same  coin 


For  newspaper  collection-department  supervisors 
Teresa  Wollan  and  Dale  Gefner,  the  two  sure  things  in 
life  are  debt  and  taxes.  When  both  combine  at  tax 
time  (the  period  leading  up  to  April  15),  collecting 
money  owed  can  become  particularly  challenging. 
Experiences  of  Wollan,  with  The  Chronicle  in  Centralia,  Wash., 
and  Gefner,  with  Hudson  Valley  Newspapers  in  Highland,  N.Y., 
are  microcosmic.  Debt  collectors  at  thousands  of  U.S.  news¬ 
papers,  already  holding  unpop-  themselves  as 

ular  jobs,  are  further  confound-  ;  customer-service  representa- 

ed  by  seasonal  snafus,  book-  '  tives.  Here  are  ways  to  improve 

keeping  errors,  overzealous  the  performance  of  newspaper 

sales  staffs,  and,  of  course,  collection  departments: 

late-paying  customers.  •  View  all  sales  staffers  as 

In  this  dark  morass  actually  ^  ^  allies,  because  in  reality  they  are 

lies  a  wonderful  opportunity  to  part  of  your  customer-service 

turn  debt  collection  into  a  cus-  r  |k  base.  Without  sales,  there  is  no 

tomer-relationship-building  income.  Despite  this  obvious 

program.  That’s  because  this  is  fact,  relationships  between  the 

one  of  the  few  business  relationship  areas  sales  and  collection  departments  often  are 
where  customers  don’t  expect  niceties.  In  testy  at  best.  Consistent  communication 
turn,  this  opens  up  the  potential  to  generate  about  each  other’s  challenges  can  help 
some  unexpected  goodwill.  bridge  gaps  and  lead  to  a  much  smoother 

Think  about  it:  When  customers  go  to  working  relationship.  One  primary 
customer  service  with  a  complaint,  they  challenge  is  collecting  on  “incorrect”  bills, 

anticipate  and  demand  deferential  treat-  where  sales  reps  have  quoted  one  rate,  and 
ment.  Anything  less  is  viewed  as  a  failure  the  collector  is  dealing  with  a  different 
and  a  black  mark  against  the  business.  figure.  By  spending  some  time  together 

When  customers  interact  with  collection  and  establishing  upfront  guidelines,  much 

departments,  they  e.xpect  stem  demeanor.  of  this  confusion  —  and  later  customer 

Anything  better  is  a  fnendly  surprise,  often  consternation  —  can  be  eliminated, 

leading  to  kudos  for  the  business.  •  Clarify  with  the  customer  whether  you 

The  moral  of  this  story:  there’s  a  big  pay-  i  have  a  contractual  or  collection  issue.  If  you 
off,  literally  and  figuratively,  for  debt  collec-  '  reasonably  conclude  that  the  objection  is 


Renton,  president  of  Renton’s  Interna¬ 
tional  Stationery  Inc.,  is  the  compiler  of 
“The  Dog  Ate  My  Checkbook,”  a  collection 
of  humorous  nonpayment  excuses. 
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EDITOR  &  PUBLISHER  MAGAZINE  AND  INMA 
ANNUALLY  RECOGNISE  EXCELLENCE  IN  NEWSPAPER 
marketing  with  the  E&P/INMA  Awards  competion. 

Now  in  its  66th  year,  the  competition  is  designed  to 
showcase  the  best  efforts  of  professionals  in  all 
disciplines  of  newspaper  marketing.  Awards  are 
presented  annually  at  INMA’s  World  Congress  of 
Newspaper  Marketing. 

By  entering  your  newspaper’s  work,  you  are  providing 
recognition  for  your  staff s  efforts  and  contributing  your 
ideas  to  the  newspaper  industry,  as  executives  from 
around  the  world  search  for  the  best  ways  to  accomplish 
their  marketing  goals. 

This  sharing  of  ideas  has  given  the  E&P/INMA  Awards 
an  important  place  in  the  recent  history  of  newspapers 
and  the  development  of  newspaper  marketing.  We  are 
honoured  to  continue  the  tradition  of  this  competition. 


1.  In-Newspaper  Promotion:  Readership 

2.  In-Newspaper  Promotion:  Advertising 

3.  Print  Materials:  Readership 

4.  Printed  Materials:  Advertising 

5.  Promotion  of  a  Newspaper  Online  Service 

6.  Radio  Promotion 

7.  Television  Promotion 

8.  Outdoor/Point-of-Purchase/Display 

9.  Multi-Media  Promotion 

10.  Newspaper  Research/Data  Books 

11.  Premiums/Incentives 

12.  Reader  Contests 

13.  Community  Service 

14.  Public  Relations  Programmes  and  Events 

15.  Newspapers  in  Education  (NIE) 

16.  New  Revenue  Generation 

17.  Outstanding  Results 


ENTRY  DE^DIIN  1  February  2001 


I 


The  2001  Batten  Medal 
and  $5,000  prize 


for  entries 


I  he  Batten  Medal  has  been  awarded  to  a  newsfeature  writer 
for  a  wire  service,  an  investigative  reporter  for  a  small 
weekly,  a  columnist  for  an  Ohio  daily  and  a  special  projects 
writer  for  a  Texas  paper. 

Their  work  —  despite  the  apparent  differences  —  had 
certain  things  in  common.  Deep  concern  for  the  cares  of 
everyday  people.  Courage.  A  desire  to  help  the  underdog.  In 
short,  the  values  displayed  by  James  K.  Batten  over  a  career 
that  was  uncommonly  meaningful  —  and  tragically  short. 

Today,  several  awards  honor  the  legacy  of  the  late  Jim 
Batten,  a  revered  reporter,  editor  and  newspaper  executive. 
The  Batten  Medal  is  unique  in  that  it 
honors  his  humanity  -  and  those 
newspeople  who  exhibit  special  concern 
for  humanity  in  their  journalism.  It 
honors  an  individual’s  body  of  work, 
not  just  a  single  strong  effort. 

The  Foundation  for  the  Batten  Medal  is 
now  seeking  nominations  for  the  2001  Medal 
and  the  accompanying  $5,000  prize.  The 
selection  is  made  by  a  distinguished, 
independent  panel.  The  deadline  for 
entries  is  February  15, 2001. 


RULES  AND  ENTRY  DETAILS 

The  judging  of  the  2001  Batten  Medal  will  be  based  on  journal¬ 
istic  examples  published  within  the  three  calendar  years  before 
January  1 , 2001 . 

The  medal  may  be  awarded  to  any  reporter,  columnist,  editorial 
writer,  photographer  or  graphic  artist  whose  work  has  appeared  in 
a  daily  or  weekly  newspaper  in  the  United  States.  A  single  series  or 
individual  project  will  not  qualify. 

The  nomination  letter  should  indicate  how  the  entry  reflects  the 
humanity,  passion  and  sense  of  fairness  that  characterized  Batten. 
The  entry  should  be  accompanied  by  no  more  than  10  articles, 
photos  or  graphics  (although  a  series  can  count  as  one  of  the  10 
items).  Additional  supporting  material  or  documentation  is 
allowed. 

The  publication  date  must  be  visible  on  each  piece  of  work. 

Good  quality  copies  are  acceptable.  The  entry  should  be  well- 
organized  so  it  can  be  easily  handled. 

This  certification  should  accompany  each  entry;  “I  certify  that 
the  information  included  in  the  accompanying  materials  for  the 
2001  Batten  Medal  accurately  and  truthfully  reflects  the  entry, 
dates  of  publication  and  its  impact  and  outreach.”  The  certification 
must  be  signed  and  dated. 

The  winner  will  be  announced  by  April  1 5,  2001 .  The  medal  will 
be  awarded  to  the  winner  in  his  or  her  newsroom  shortly  thereafter. 

ENTRIES  SHOULD  BE  MAILED  TO; 

Foundation  for  the  Batten  Medal 
c/o  David  Yarnold, 

Executive  Editor 
San  Jose  Mercury  News 
750  Bidder  Park  Drive 
San  Jose,  CA  95190 

QUESTIONS  SHOULD  BE  Dll 
Zachary  Stalberg,  Editor 
Philadelphia  Daily  News 
PO.  Box  7788 
Philadelphia,  PA  19101 
E-Mail: 

stalbez@phillynews.com 
Telephone:  215-854-5905 
Fax:  215-854-4463 


2000  Batten  Award 
winner  Helen  O’Neill, 
Associated  press 
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